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PLAYIi  THE  NUMBERS 

The  letter  published  in  your  April  ^ 
10  issue,  “Tallahassee  revisited”  [p.  : 
22],  is  a  classic  case  of  why  there’s  ! 
such  a  gulf  between  the  races. 

The  author  is  flat-out  wrong  when 
he  cited  alleged  evidence  of  minority  | 
achievement  at  the  Tallahassee 
Democrat,  and  he  goes  further  to 
impugn  Lorraine  Branham’s  credibility 
and  professionalism. 

Contrary  to  his  assertions,  there  is  no  | 
black  “person  in  charge  of  human  re-  ' 
sources”  or  “circulation  customer-service 
department  supervisor.”  He’s  guilty  of  an 
old  numbers  trick  —  inflating  the  job  ti¬ 
tles  of  minorities  to  support  the  notion 
that  there  are  blacks  in  management. 

Also,  he  ignores  completely  the 
estimable  track  record  of  Branham,  who 
is  still  highly  respected  at  The  Philadel¬ 
phia  Inquirer  and  The  Sun  in  Baltimore,  i 
where  she  rose  in  management.  Viewed  ; 
in  that  context,  the  first  time  she  failed 
was  in  Tallahassee.  And  even  that  failure 
has  to  be  taken  in  context. 

Branham  was  able  to  increase  black 
readership  in  Tallahassee,  a  remarkable  ! 
job  in  a  community  where  black  people 
still  call  the  paper  the  “Dixiecrat.” 

What  doomed  her  was  a  13%  drop  in  i 
white  male  readership.  I  think  that  says  ! 
more  about  Tallahasseans  (who  live  in  a 
town  with  separate  and  unequal  black 
and  white  state  universities  a  stone’s  | 

throw  away  from  one  another)  than  it 
does  about  Branham.  i 

For  a  white  guy  to  state  that  he’s  found  | 
no  e\idence  of  racism  is  like  a  man  say-  j 
ing  he’s  found  no  evidence  of  sexism. 

Look  no  further  than  the  mirror  —  that  i 


determines  how  prone  such  a  pedestrian  j 
investigator  is  to  find  such  evidence.  ' 

At  most  newspapers  for  which  I’ve 
worked,  we  used  fact-checkers  to  confirm 
the  contents  of  letters  to  the  editor.  I  en¬ 
joy  E^P  and  respect  what  you  guys  do.  | 
But  this  time,  a  few  phone  calls  would 
have  been  in  order. 

No,  racism  is  not  behind  every  decision 
made  by  a  member  of  one  race  that  ad¬ 
versely  affects  a  person  of  a  different  race. 

To  believe  that  is  to  engage  in  a  type  of 
paranoia  that  dooms  any  hope  of  a  plural¬ 
istic  society.  But  it  is  equally  pernicious  to  j 
assume  the  obvious,  and  to  rush  too  rap-  ' 
idly  to  eliminate,  as  a  possible  causal 
agent,  racism  from  the  oftentimes  unhap¬ 
py  dealings  between  blacks  and  whites. 

JAMES  M.  ABRAHAM 
EDITORIAL  WRITER 
Sarasota  (Fla.)  Herald-Tribune 

SHOBT  AND  SWEET 

I’m  a  longtime  reader  of E&P. 

You’ve  made  great  and  good 
changes. 

Just  wanted  to  touch  base  and  wish 
you  well.  DICK  SPLITTORF 

Naples,  Fla. 

LETTERS®  EDITORANDPUBLISHER.COM  | 

Correction  i 

Due  to  a  proofreading  error,  the  num-  \ 
her  of  Washington  tech  firms  cited  by  | 

Richard  W.  Tippett,  The  Washington 
Post 's  di  rector  of  national  advertising,  j 

xi'os  incorrect  in  “New  media’s  Bill  Gates  \ 
seeks  aid  of  old-media  newspaper  ads,”  \ 

E&P,  April  17,  p.  32.  The  number  he  men-  j 

tioned  is  12,000.  I 


- ^  50  YEARS  AGO  - - 

newspaperdom®  from  editor  &  publisher 


may  13,  1950: 

Typographical  Union  No.  6  —  New 
York’s  famous  Big  6  —  celebrated 
its  centennial  May  10  with  a  col¬ 
orful  ceremony  honoring  its  first 
president.  Horace  Greeley,  at  the 


monument  to  the  founder  of  the 
Hew  York  Tribune  in  Greeley 
Square. 

Newspapers  with  symmetrical 
Page  One  makeup  using  step-off 


heads  have  captured  the  Ayer  Tro¬ 
phy  for  Typographical  Excellence 
in  17  out  of  the  20  years  one  has 
been  awarded.  Only  three  flush- 
left- style  newspapers  have  ever 
won  the  judges’  nod. 
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Jobs,  cars,  homes  and  more. 


Dirks,  Van  Essen 
&  Murray  was 
hired  to  find  a  buyer 
for  the  Honolulu  Star- 
Bulletin.  Gannett  Co. 
Inc.  and  Liberty 
Newspapers,  blocked 
by  a  court  order  from 
shutting  down  the  af¬ 
ternoon  daily,  agreed 
to  try  to  sell  it  in 
hopes  of  dissolving 
their  joint  operating 
agreement  and  re¬ 
solving  antitrust  law¬ 
suits.  A  court  order 
gives  Dirks  until  the 
end  of  June  to  find  a 
buyer  for  the  paper. 
—  LUCIA  MOSES 


Denver]  for  a  while,  and  for  Singleton,  it  is  a  way  to 
play  a  waiting  game.” 

F.  Gilman  Spencer,  a  former  Post  editor  who 
worked  under  Singleton  from  1989  to  1994,  agreed. 
“The  Post  gets  the  Sunday  paper  and  $60  million,  and 
you  don’t  have  to  ask  who  the  win¬ 
ner  is,”  he  said. 
“There  is  a  hell  of  a 
lot  of  money  in  a 
JOA,  and  that  is 
why  they  are  done.” 

For  many  indus¬ 
try  observers,  the 
deal  announced 
Thursday 


'News’  and  ‘Post’  —  combatants 
in  the  country’s  roughest,  toughest 
newspaper  war  —  sue  for  peace 


BY  JOE  STRUPP 


■HKN  A  REPORTER  APPROACHED 
William  Dean  Singleton  dur¬ 
ing  last  week’s  Newspaper  As¬ 


sociation  of  America  conference  in  New  hatie,^ 

York  asking  about  the  future  of  the  bitter  mUfH 
newspaper  war  in  Denver,  the 
chairman  and  CEO  of  MediaNews 
Group,  owner  of  The  Denver  Post,  * 
was  mum  about  what  lay  ahead, 
saying  only  that  “when  it’s  all  over, 
well  be  the  ones  left  standing.” 

A  day  later,  Singleton  took  the 
first  step  toward  making  that  predic¬ 
tion  come  true  by  announcing  plans 
for  a  joint  operating  agreement 
(JOA)  with  rival  Denver  Rocky 
Mountain  News  owner  E.W.  Scripps 
Co.  that  gives  Singleton  a  $60-million 
one-time  cash  payment  from  Scripps 
and  control  of  the  highly  visible  Sun¬ 
day  paper.  Singleton  also  will  share 
sa\ings  through  a  new  JOA  agency 
combining  both  papers’  production  and 
circulation  efforts,  while  selling  com- 
bined  advertising  that’s  expected  to  * 

drive  up  local  ad  rates.  Prospective  f 

“Dean  has  figured  out  every  angle  and  what  is  best 
for  him,”  said  Patricia  Calhoun,  editor  of  Westword, 
the  Denver  alternative  weekly.  “It  doesn’t  look  like 
Scripps  had  a  lot  of  choices.  It  keeps  Scripps  alive  [in 


««ra«ion  wiA  faiUng  pap*^ 


IS  unusu¬ 
al  not  only  because 
it  would  be  the  first 

I:  JOA  to  be  created 
since  1989  —  buck¬ 
ing  a  recent  trend  of 
papers  seeking  to 
dissolve  such  deals 
—  but  also  because  it 
marks  the  first  hint  of 
itwTu..  battlefield  decorum 
between  the  compet- 
ing  newspapers. 

“They  may  have  seen  what  is 
happening  elsewhere  and  real¬ 
ized  that  they  would  have  a 
struggle  in  the  future  to  main¬ 
tain  profits,”  Ben  Bagdikian, 
retired  dean  of  the  graduate 
school  of  journalism  at  the  University  of  California, 
Berkeley,  said  about  the  two  newspapers.  “In  the  long 
run,  [Singleton’s]  accountants  may  have  told  him  [a 
JOA]  is  the  profitable  thing  to  do  rather  than  contin- 


tojwnt  operation 


San  Antonio  Ex¬ 
press-News  Edi¬ 
tor  Robert  Rivard  and 
other  U.S.  editors  are 
travelling  to  Mexico 
this  month  to  try  to 
kick-start  the  stalled 
investigation  into  the 
brutal  December 
1998  murder  of  Ex¬ 
press-News  reporter 
Philip  True. 

The  attorney  gen¬ 
eral  in  Guadalajara 
has  agreed  to  meet 
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with  them,  and 
arrangements  are  be¬ 
ing  made  to  meet 
with  the  new  prose¬ 
cutor  and  judge  over¬ 
seeing  the  case 
against  two  men  who 
are  now  recanting 
two  different  explana¬ 
tions  of  why  they 
killed  True. 

“To  my  shock,  the 
governor  of  Jalisco 
[state]  has  refused  to 
see  us,  after  saying 
he  would  keep  an 
open  line  on  the  in¬ 
vestigation,”  Rivard 
said.  “You  just  don’t 
ever  seem  to  have 
convictions  in  mur¬ 
ders  in  Mexico.  But 
this  visit  is  to  let 
them  know  we  are 
not  going  away. 

We’re  going  to  con¬ 
tinue  to  push.” 

-  MARK  FITZGERALD 


IN  10$  ALAMOS 

The  out-of-control 
blaze  that  swept 
through  Los  Alamos, 
N.M.,  last  week  inter¬ 
rupted  operations  at 
the  Los  Alamos  Moni¬ 
tor,  which  has  offices 
and  its  printing  press 
in  a  zone  evacuated 
Wednesday  as  flames 
roared  toward  it. 

The  evacuation  left 
the  paper  unable  to 
put  out  a  Thursday 
edition,  said  Max 
Heath,  a  vice  presi¬ 
dent  for  Landmark 
Community  Newspa¬ 
pers  Inc.,  which  owns 
the  Monitor. 

Normally,  the  Mon¬ 
itor,  an  evening 
newspaper,  publishes 
from  Tuesday  to  Fri¬ 
day  and  on  Sundays. 
As  the  fire  spread, 
the  newspaper  put 


ue  head-to-head.”  In  announcing  the  agreement,  the 
newspapers  also  revealed  —  for  the  first  time  —  the 
staggering  differences  in  their  success  over  the  past 
decade.  Scripps  President  and  Chief  Operating  Offi¬ 
cer  Kenneth  Lowe  admitted  that  the  Rocky  Moun¬ 
tain  News  had  lost  $123  million  since  1990  and  said 
he  had  approached  Singleton  to  create  the  JOA  as  an 
economic  necessity.  “We  are  declaring  the  News  as  a 
probable  financial  failure,”  he  said. 

Singleton  said  the  Post  made  about  $200  million 
over  the  same  jjeriod,  but  acknowledged  a  need  to  cut 
costs  and  pull  back  a  bit.  “It  has  created  a  financial 
hardship  for  both  papers  that  cannot  continue  over 
time,”  he  said.  When  asked  about  specifics  of  how  the 
deal  came  about,  Singleton  said  only  that  Scripps  ap¬ 
proached  him  some  months  ago,  adding,  “I’ll  put  it  all 
in  my  book.” 

Under  the  proposed  50-year  agreement,  which  the 
newspapers  were  expected  to  submit  for  U.S.  Justice 
Department  approval  Friday,  the  News  and  the  Post 
would  combine  their  circulation,  production,  and  ad¬ 
vertising  efibrts  under  the  soon-to-be-created  Denver 
Newspaper  Agency,  but  maintain  separate  editorial 
staffs.  The  agency  would  be  equally  owned  by  both  pa¬ 
pers  with  a  50/50  profit  split.  The  papers  would  con¬ 
tinue  to  publish  their  regular  morning  editions  from 
Monday  to  Friday,  but  create  joint  editions  on  Satur¬ 
day  and  Sunday.  The  Sunday  paper  would  consist  of 
editorial  content  from  the  Post,  while  the  News  would 
be  responsible  for  the  Saturday  paper. 

The  Justice  Department’s  antitrust  division  is  to 
make  a  recommendation  on  the  deal  to  Attorney  Gen¬ 
eral  Janet  Reno  within  30  days  of  the  filing.  Reno 
could  approve  or  reject  the  proposed  JOA,  or  could 
order  a  hearing  before  an  administrative  law  judge 
that  essentially  becomes  an  antitrust  trial.  That  judge 
would  make  a  recommendation  to  Reno,  said  news¬ 
paper  analyst  John  Morton.  11 


THE  LUCKY  13? 

REMAINING  JOAS 


EXPIRATION  DATE 


1.  Albuquerque  (N.M.)  Journal 
;  The  Albuquerque  Tribune 

2022  1 

i  1 , 

1  2.  The  Birmingham  (Ala.)  News 
^  Birmingham  Post-Herald 

2015  I* 

3.  Charleston  (W.Va.)  Gazette 
Charleston  Daily  Mail 

2036 

!  4.  The  Cincinnati  Enquirer 

The  Cincinnati  Post 

2007 

i 

'  5.  Detroit  Free  Press 

The  Detroit  News 

2086 

6.  The  News-Sentinel,  Fort  Wayne,  Ind. 
The  Journal-Gazette 

2020 

1  1 

7.  The  Honolulu  Advertiser 

Honolulu  Star-Bulletin 

2012*  1 

1 

1 

i  8.  Las  Vegas  Review-Journal 

Las  Vegas  Sun 

2049  I 

9*  The  Deseret  News,  Salt  Lake  City 

The  Salt  Lake  Tribune 

2012  j 

10.  San  Francisco  Chronicle 

San  Francisco  Examiner 

2005* 

i 

^  11.  Seattle  Post-Intelligencer 

The  Seattle  Times 

2083  1 

12.  The  Arizona  Daily  Star,  Tucson 
Tucson  Citizen 

2015  1 

!  13.  York  (Pa.)  Daily  Record 

The  York  (Pa.)  Dispatch 

2090  1 

*Partners'  proposal  to  scrap  JOA  is  subject  to  regulatory  approval 

Source;  Newspaper  Association  of  America,  £&P 

S.F.  News  Agency  exec  talks  of  staff  cuts 

until  an  arbitrator  can  decide  the  union’s  griev 

CEO  testifies  about  a  company  study  '  against  Hearst.  The  complaint  alleges  that  H( 


BY  JOEL  DAVIS 

SACRAMENTO 

The  drama  continues  both  inside  and 
outside  the  courtroom  in  real-estate  devel¬ 
oper  Clint  Reilly’s  federal  antitrust  suit  seek¬ 
ing  to  block  the  sale  of  both  the  San  Francisco 
Chronicle  and  the  San  Francisco  Examiner. 

Executives  of  the  San  Francisco  Newspaper  Agency 
(SFNA),  the  business  arm  of  the  two  papers,  were  in 
the  hot  seat  last  week.  CEO  Steve  Falk  testified  Thurs¬ 
day  that  a  company  study  indicated  as  many  as  208 
jobs  could  be  cut  if  Hearst  Corp.  merged  the  staffs  of 
the  Examiner  and  Chronicle.  Meanwhile,  the  union 
representing  press  operators  for  the  two  newspapers 
has  asked  a  federal  judge  to  block  the  newspaper  sales 
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until  an  arbitrator  can  decide  the  union’s  grievance 
against  Hearst.  The  complaint  alleges  that  Hearst 
didn’t  require  the  Fang  family  to  honor  the  union’s 
contract  after  acquiring  the  Examiner.  The  complaint 
says  up  to  50  press  operators  could  lose  their  jobs. 

Earlier  in  the  week,  during  cross-examination  of 
former  SFNA  executive  Lawrence  Ingram,  a  Chron¬ 
icle  attorney  suggested  that  Reilly  wanted  to  pur¬ 
chase  the  Examiner  so  he  could  develop  a  parking 
lot  and  garage  owned  by  the  Examiner  into  prof¬ 
itable  real  estate. 

Chronicle  and  Hearst  attorneys  —  who  say  Reilly 
doesn’t  even  subscribe  to  the  Examiner  —  have 
asked  Judge  Vaughn  R.  Walker  to  dismiss  Reilly’s 
suit  on  the  grounds  that  he  has  demonstrated  no  in¬ 
jury  from  the  Hearst  deals.  Walker  put  off  the  mo¬ 
tion  to  give  Reilly’s  lawyers  an  opportunity  to 
cross-examine  more  Hearst  executives.  11 
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Refusing  to  turn  over  photos 


Paper  raises  Shield  in  Oakland 


BY  JOEL  DAVIS 

SACRAMENTO 

CALIFORNIA’S 

shield  law  con¬ 
tinues  to  be  test¬ 
ed,  this  time  by  a  judge 
seeking  an  Oakland  Tri¬ 
bune  photographer’s  un¬ 
published  pictures  of  a 
demonstration  in  Berke¬ 
ley  last  summer. 

Alameda  Superior 
Court  J  udge  J  acqueline 
Taber  on  May  9  found 
Ron  Riesterer,  the  Tri¬ 
bunes  chief  photogra¬ 
pher,  in  contempt  after 
the  ANG-owned  newspa¬ 
per  refused  to  turn  over 
eight  unpublished  photo¬ 
graphs  of  the  arrest  of  a 
man  protesting  format 
and  staffing  changes  at 
Berkeley  nonprofit  radio 
station  KPFA. 

'  Taber  delayed  an  order 
that  would  send  Riester- 
I  er  to  jail  for  contempt  to 

give  the  Tribune  time  to 


appeal  the  decision  to  a 
higher  state  court  under 
California’s  shield  law. 

Riesterer  said  he  is  not 
surrendering  the  pic¬ 
tures,  a  stance  backed  by 
Tribune  Executive  Editor 
Nancy  Conway. 

“We’re  not 
turning  over 
the  photos,” 
she  said. 

The  defendant,  Kahlil 
Jacobs-Fanauzzi,  24,  a 
member  of  KPFA’s  advi¬ 
sory  committee,  is 
charged  with  resisting  ar¬ 
rest  during  a  July  protest 
at  the  Berkeley  radio  sta¬ 
tion,  which  went  off  the 
air  and  locked  out  staff  in 
a  dispute  over  format 
and  staffing  changes. 

California’s  shield  law, 
considered  one  of  the 
best  of  its  type  in  the  na¬ 
tion,  has  been  tested  in 
several  separate  cases 
this  year,  which  is  unusu¬ 


al,  given  that  it  has  sel¬ 
dom  been  invoked  since 
its  inception  in  1980. 

Although  Tim  Crews, 
editor  of  the  Sacramento 
Valley  Mirror  in  rural 
Northern  California,  did 


campus  paper,  The  State 
Hornet,  after  Sommers 
refused  to  hand  over 
photos  to  the  defense  of  a 
football  game  brawl. 

On  May  8,  a  California 
appeals  court 


five  days  in  the  Tehama 
County  jail  for  refusing  to 
hand  over  notes  to  the 
defense  in  a  case  involv¬ 
ing  a  California  Highway 
Patrol  officer  charged 
with  stealing  a  firearm, 
other  recent  California 
cases  have  had  favorable 
outcomes  for  the  journal¬ 
ists  involved.  In  April,  a 
Sacramento  Superior 
Court  judge  threw  out 
contempt  charges  against 
David  Sommers,  editor 
of  the  California  State 
University,  Sacramento, 


overturned  a  contempt- 
i  of-court  finding  against 
!  iovmev  Marin  Indepen- 
\  dent  Journal  veTportev 
I  Dan  Fost.  The  court 
!  ruled  that  the  trial  judge 
I  and  prosecutors  in  the 
I  case  failed  to  follow  pro- 
I  cedure  in  deciding  mur¬ 
der  defendant  Darrell 
^  Hunter  would  not  get  a 
!  fair  trial  unless  Fost,  now 
with  the  5an  Francisco 
Chronicle,  testified  about 
unpublished  details  of  an 
interview  he  had  with  a 
central  prosecution  wit¬ 
ness.  @ 


Noted  first  on  Web. 

‘Eagle’  flies  without  a  shield 

BY  TODD  J.  SHIELDS 

WASHINGTON 

ARLY  IN  HIS  FIRST  TELEPHONE  CONVERSA- 

tion  with  a  jailed  murder  suspect,  Tim  Pot¬ 
ter,  a  crime  and  safety  reporter  for 
The  Wichita  (Kan.)  Eagle,  heard  the  man 
proclaim  his  innocence. 

Potter,  41,  wrote  an  article  after  the  April 
I  14  interview.  And  the  newspaper  posted  Potter’s 
notes  from  the  interview  on  its  Internet  site  —  along 
with  a  photograph  of  notes  Potter  scrawled  during  a 
subsequent  conversation,  as  well  as  a  transcript  and 
'  the  audio  tape  from  yet  a  third  telephone  discussion 
^  between  Potter  and  the  suspect. 

!  The  postings  (http://www.wichitaeagle.com)  were 
part  of  the  Eagle's  tactics  as  it  complied,  reluctantly, 
with  a  subpoena  from  prosecutors  investigating  the 


then  with  authorities 

March  27  slashing  and  bludg¬ 
eoning  death  of  teacher  Janice 
Vredenburg,  52,  in  her  home. 

The  day  after  Potter’s  April 
19  article,  detectives  came  to 
the  Eagle's  newsroom  seeking 
his  notes.  The  Net  piostings  let 
the  Eagle  claim  it  was  not 
handing  over  unpublished 
material.  Eagle  executives 
were  keenly  aware  of  such  pit- 
falls.  But  in  part  because  Kansas  has  no  shield  law 
protecting  journalists  from  subpoenas,  they  calculat- 
I  ed  they  stood  little  chance  to  overturn  District  Judge 
Clark  Owens’  May  2  order  to  heed  the  subpoena.  The 
judge  fined  the  paper  $500  daily  until  it  complied. 

“We  didn’t  want  to  give  up  the  notes,”  said  Pub¬ 
lisher  Peter  Pitz.  Nonetheless  on  May  5  the  Eagle 
I  gave  authorities  the  notes,  about  20  minutes  after 
!  posting  them  on  the  Internet.  0 


out  a  special  edition 
on  Monday,  said 
Heath. 

By  Wednesday, 
the  newspaper  found 
itself  in  an  evacua¬ 
tion  zone.  A  press 
operator  and  an  edi¬ 
tor  were  the  last  to 
leave  the  building, 
Heath  said. 

“The  authorities 
were  a  little  upset  to 
see  us  come  out  — 
they  thought  every¬ 
body  was  out  of 
there,”  Heath  said. 

With  much  of  Los 
Alamos  evacuated, 
the  Wednesday  edi¬ 
tion  was  delivered 
to  shelters  where 
fire  victims  congre¬ 
gated  and  to  “any¬ 
body  we  could  find,” 
Heath  said. 

Heath  spoke  from 
Landmark  Communi¬ 
ty  Newspapers’  head¬ 
quarters  in  Shelby- 
ville,  Ky.,  on  Thurs¬ 
day  —  a  day  when 
Landmark  executives 
could  not  contact 
Monitor  staff. 

Workers  who  fled 
Wednesday  took 
computer  diskettes, 
computers,  and  circu¬ 
lation  and  advertising 
files  —  enough  to  put 
out  an  edition  of  the 
newspaper.  Heath 
added. 

He  said  the  paper 
was  considering  ask¬ 
ing  to  use  presses  at 
The  Santa  Fe  New 
Mexican,  or  perhaps 
publishing  an  edition 
on  the  Internet  only. 
But,  Heath  said,  with 
some  18,000  people 
evacuated  from  Los 
Alamos  and  surround¬ 
ing  communities, 
“We’re  not  sure  any¬ 
body’s  going  to  be 
home  to  read  it.” 

-  TODD  J.  SHIELDS 
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It  was  the  biggest  murder  trial  oi  the 
year  in  Tampa  —  a  teenage  girl  accused  of 
killing  her  mother.  It  took  the  jury  three 
days  to  reach  a  verdict. 

When  the  readers  oi  the 
St.  Petersburg 
picked  up  their  newspapers 
->  next  morning,  they 

didn’t  get  to  iind  out 

^  Vifhat  the  verdict  was  until 

the  109th  paragraph  oi  the 
4,000-word  story 
describing  the  trial’s 
last  day . 

By  that  time,  the 
readers  had  become 
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Center,  Rio  de 
Janiero,  Brazil 


(t\  OlONOAnnu- 
LI  Lval Confer¬ 
ence,  Organization 
of  News  Ombuds¬ 
men,  Ritz-Carlton 
Hotel,  Montreal 


MHow  to  Buy 
&  Sell  Web 
Ads,  How  to  Mea¬ 
sure,  Research  & 
Target  Internet 
Audiences,  Howto 
Build  Internet 
Revenue,  Adweek 
Conferences  and 
Laredo  Group, 
Sheraton  New  York 
Hotel,  New  York 


Minma 

World 

Congress  of  News¬ 
paper  Marketing, 
International 
Newspaper  Mar¬ 
keting  Association, 
Fairmont  Hotel, 
New  Orleans 


MNSNC  An¬ 
nual  Con¬ 
ference,  National 
Society  of  News¬ 
paper  Columnists, 
Ritz-Carlton,  Ar¬ 
lington,  Va. 


MMillen- 
niiun 

Reuhen  Awards 
Convention,  Na¬ 
tional  Cartoonists 
Society,  World 
Trade  Center 
Marriott,  New  York 


Times  photo  by  TONY  LOPEZ 


absorbed  in  two  v/eeks  oi  groundbreaking 
news  reporting  by  Times  staii  writers  Sue 
Carlton,  Thomas  Trench  and  Anne  Hull.  Tor 


M  Newspa¬ 
pers  2000, 
Newspaper  Asso¬ 
ciation  of  America, 
San  Francisco 
Marriott  and 
Moscone  Center, 
San  Francisco 


every  day  oi  the  trial  s  10  days,  the  three 
reporters  wrote  a  narrative  story  detailing 
the  events  inside  and  outside  the  courtroom 


qi_qAAN23rd 
ul  U  Annual  Con¬ 
vention.  Associa¬ 
tion  of  Alternative 
Newsweeklies,  Ari¬ 
zona  Biltmore, 
Phoenix 


It  viias  the  kind  oi  richly  detailed  reporting 
commonly  iound  in 
the  series  that 


MAAF  Amer¬ 
ican  Adver¬ 
tising  Conference, 
American  Adver¬ 
tising  Federation, 
Caesars  Palace, 

Las  V  egas 


Tlie  lede 
was  in  tlie 
lOStii  graf 


Hire  National 
Conference, 
Investigative  Re¬ 
porters  and  Editors 
Inc.,  Waldorf- 
Astoria,  New  York 


some  newspapers 
publish  months 
aiter  a  spectacular 
event.  But  at  the 


ftlOJAAECCon 
LI  Lvvention 
2000,  Association 
of  American  Edito¬ 
rial  Cartoonists, 
Marriott  City  Cen¬ 
ter,  Minneapolis 


Times  it  was  being 

done  “live”  —  as  the  events 


Tl  1  j| 

II  m  Newspaper 
Congress,  Seventh 
World  Editors  Fo¬ 
rum,  and  Info  Ser¬ 
vices  Expo  2000, 
World  Association 
of  Newspapers,  Ho¬ 
tel  Inter-Continen- 
tal  Rio  Conference 


The  Valessa  Robinson  Case 


NOTE:  To  list 
events,  please  fax  to 
Calendar  Editor  at 
(212)  691-7287. 
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E  &  P  NEWS 


Mood  at  U.S.  publishers’  convention 
appeared  markedly  free  and  easy 


BY  LUCIA  MOSES 

Advertisers  haven’t  abandoned  newspa- 
pers,  and  fears  that  the  Internet  would  can¬ 
nibalize  print  haven’t  materialized,  putting 
publishers  in  a  flush  mood  as 
they  met  last  week  at  New 
York’s  elegant  Waldorf-As¬ 
toria  Hotel  for  their  annual 
conference. 

An  advertising  executive 
who  attended  the  Newspa¬ 
per  Association  of  America’s 
convention,  held  amid  un¬ 
seasonably  hot  weather,  said 
there  did  not  seem  to  be  any 
contentious  issues,  adding, 

“I  think  they  just  came  to 
sweat  and  go  to  the  theater.” 

A  parade  of  political  can¬ 
didates  addressed  the  gath¬ 
ering  in  hopes  of  currying 
favor  with  the  influential 
group,  but  the  political 
hopefuls  disappointed  pub¬ 
lishers  with  their  views  on 
the  cross-ownership  ban 

and  estate  tax  issues.  Gov.  George  W.  Bush:  h 

Publishers  have  been 
clamoring  for  the  Federal  Communications  Com¬ 
mission  (FCC)  to  relax  the  ban  on  cross-ownership 
between  newspapers  and  broadcast  stations  in  the 
same  market  and  for  the  federal  government  to 
slash  the  estate  tax  that’s  blamed  for  the  decline  in 
the  number  of  family-owned  papers. 

Vice  President  A1  Gore,  a  presidential  candidate, 
wouldn’t  give  an  opinion  on  the  FCC’s  review  of 
cross-ownership  rules,  saying,  “I’m  not  going  to 
prejudge  the  FCC.”  Texas  Gov.  George  W.  Bush, 
Gore’s  chief  rival,  said  he  would  give  “strong  consid¬ 
eration”  to  expanding  cross-ownership. 

Gore  and  first  lady  Hillaiy  Clinton,  who’s  run¬ 
ning  for  the  U.S.  Senate  in  New  York,  said  they  fa¬ 
vored  a  reduction  in  the  estate  tax,  but  this  didn’t  go 
far  enough  for  some  publishers. 

If  Bush  was  ambiguous  about  cross-ownership, 
he  was  more  clear  about  his  interview  policy. 

The  presidential  candidate  said  he  was  through 
with  reporters  quizzing  him  on  international 
affairs,  which  some  have  considered  a  weak  area 
for  him.  “I’ve  learned  my  lesson,”  he  said  when 
a  reporter  asked  about  press  treatment  of  his 


Gov.  George  W.  Bush:  No  more  Quiz  Kid 


campaign.  “I’m  through  answering  quizzes.” 

During  a  question-and-answer  period.  New  York 
Times  Publisher  Arthur  O.  Sulzberger  Jr.  asked 
Bush  why  he  hadn’t  met  with  the  Times'  editorial 
board;  Bush  assured  him  that  he  would. 

A  session  on  classified  advertising  was  notably  up¬ 
beat.  Tony  Marsella,  NAA  vice  president/ 
classified  marketing,  reported  the  industry  had 
its  fourth  record  year  in  a  row  with  respect  to  classi¬ 
fieds,  which  reached  a  total 
of  $18.6  billion  last  year. 

The  convention  includ¬ 
ed  a  demonstration  of  the 
NAA’s  Nice,  its  in-devel¬ 
opment  Internet  system 
for  buying  multimarket 
newspaper  advertising. 

As  E^P  reported  last 
week,  Nice  trimmed  its 
price  and  announced  the 
cut  has  prompted  quick 
interest. 

Nice  has  said  its  has 
more  than  500  dailies 
signed  up,  but  was  seek¬ 
ing  the  membership  of 
some  of  the  nation’s 
biggest  papers,  which 
likely  will  benefit  from  the 
price  cut. 

There  were  positive 
)  more  Quiz  Kid  comments  among  those 

who  listened  to  the  NICC 
presentation,  such  as  Harold  Evans,  vice  president 
for  marketing-media  with  Scottsdale,  Ariz.-based 
Pentawave  Inc.,  which  produces  sofhvare  for  news¬ 
paper  advertising  systems.  “It’s  what  the  newspaper 
industry  has  needed  for  a  long  time,”  Evans  said. 

Philip  Blake,  a  vice  president  of  Lee  Enterprises 
Inc.  who  oversees  The  Capital  Times  and  the  Wis¬ 
consin  State  Journal  in  Madison,  signed  up  with 
NICC  last  fall.  He  said  he  believes  it  will  make  the 
ad-buying  process  easier  and  thereby  help  the  two 
newspapers  get  more  national  advertising  for  air¬ 
lines,  beverages,  and  other  categories. 

Still,  there  are  challenges 

Despite  the  generally  upbeat  mood  that  dominated 
the  four-day  conference,  some  tension  was  appar¬ 
ent  as  publishers  continue  to  wrestle  with  what  the 
future  of  print  will  be  in  a  multimedia  world.  Judg¬ 
ing  by  remarks  during  two  well-attended  sessions, 
the  jury  is  still  out  on  what  business  model  for  print 
will  work  in  the  Internet  age  where  information  is 
delivered  fast  and  free. 

Kevin  O’Connor,  CEO  of  Doubleclick,  an  online 


LEE  TONES  OUT 
15  TV  STATIONS 

Indianapolis-based 
broadcaster  Emmis 
Communications 
Corp.  agreed  to  buy 
15  TV  stations  from 
Lee  Enterprises  Inc., 
which  put  its  broad¬ 
cast  division  up  for 
sale  in  March  to  focus 
on  its  newspaper  and 
online  businesses. 

The  $562.5-mil- 
lion  deal  involves 
eight  network  stations 
and  seven  satellite 
stations. 

-  LUCIA  MOSES 


Thomson  Corp.  re¬ 
ported  11% 
higher  revenue,  ex¬ 
cluding  acquisitions, 
and  reduced  losses  in 
the  first  quarter  of 
2000  as  the  compa¬ 
ny  moves  away  from 
newspapers  and  to¬ 
ward  electronic-based 
publishing.  Thomson 
said  first-quarter  loss¬ 
es  of  $22  million, 
due  to  the  seasonal 
nature  of  its  busi¬ 
nesses,  compared  fa¬ 
vorably  with  the 
year-ago  losses  of 
$72  million.  Thom¬ 
son  is  selling  all  its 
newspapers,  except 
Toronto's  Globe  and 
Mail  to  focus  on  elec¬ 
tronic-based  informa¬ 
tion.  -  LUCIA  MOSES 

PEOILSOFA 


Despite  the  sus¬ 
pect’s  protests 
that  his  alleged  target 
is  a  liar,  there  is 
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advertising  company,  predicted  that  the  printed 
newspaper  will  decline,  however  slowly,  as  more 
people  start  to  get  their  news  using  hand-held  de¬ 
vices.  “Itll  be  a  year  or  two  before  there’s  significant 
penetration  of  wireless  devices,”  he  said. 

Joel  Maske,  CEO  of  iSyndicate,  a  San  Francisco- 
based  online  content  provider,  was  more  bullish  on 
print,  citing  the  public’s  insatiable  demand  for  in¬ 
formation  and  newspapers’  portability. 

Barry  Diller,  CEO  of  USA  Networks,  urged  pub¬ 
lishers  to  get  involved  in  the  Internet,  even  if  they’re 
confused  about  it.  “If  anything  is  strategic  in  any 
possible  way,  and  even  if  you  don’t  understand  it, ... 
you  must  step  into  it.”  Avoid  joint  ventures  “because 
they  don’t  work,”  and  “don’t  be  afraid  to  cannibalize 
your  own  business,”  he  advised  publishers. 

Journalists  featured  during  the  convention  also 
worried  that  the  media’s  credibility  will  be  dam¬ 
aged  further  as  they  struggle  to  keep  pace  with  the 
Internet. 

In  an  indication  that  even  well-backed  news  or¬ 
ganizations  aren’t  immune  from  the  threat,  New 
York  Times  Op-Ed  Columnist  Frank  Rich,  leading  a 
panel  discussion,  said  a  stoiy  he  recently  wrote  was 


posted  on  the  Times’  Web  site  before  being  thor¬ 
oughly  edited,  and  some  inaccuracies  slipped 
through  as  a  result. 

Lesley  Stahl  of  “60  Minutes,”  a  member  of  one 
panel,  testified  to  feeling  a  “sense  of  doom”  about  a 
future  where  a  journalist  will  have  to  be  news  gath¬ 
erer,  writer,  editor,  and  camera  operator  all 
at  once. 

“What  journalists  will  have  to  be  are  one-man 
bands,”  she  said.  “When  are  they  going  to  gather  in¬ 
formation?  ...  I  find  that  distressing,  but  that’s  the 
way  it’s  heading.” 

The  sharp-tongued  media  critic  Steven  Brill, 
publisher  of  Brill’s  Content,  said  the  answer  to  wan¬ 
ing  credibility  is  to  hire  ombudsmen  and  adopt  an 
industrywide  code  of  ethics.  Fellow  panelist  Jay  T. 
Harris,  publisher  of  the  San  Jose  (Calif.)  Mercury 
News,  said  a  better  way  is  to  instill  the  value  of  cred¬ 
ibility  throughout  the  paper.  To  that  end,  the  Mer¬ 
cury  News  publishes  reporter  contact  information 
at  the  end  of  each  story  as  well  as  a  mission  state¬ 
ment,  he  said. 


enough  evidence  to 
arraign  Joseph  Sallas 
on  accusations  he 
fired  five  shots  from 
a  handgun  at  the 
publisher  of  a  chain 
of  community  news¬ 
papers  located  along 
the  Chicago  and 
northwestern  Indiana 
border,  a  Cook 
County  judge  ruled 
May  11. 

Lee  Anglin,  the 
29-year-old  publisher 
of  the  Journal  News 
Group,  says  Sallas, 
65,  confronted  him 
as  he  was  leaving 
the  newspaper  office 
April  11,  asked  his 
name,  and  fired 
at  him. 

Anglin  was  not 
hurt.  Sallas  was  later 
tracked  down  through 
the  license  number  of 
a  car,  which  belonged 
to  his  employer,  for¬ 
mer  Chicago  political 
power  broker  Edward 
Vrdolyak. 

-  MARK  FITZGERALD 


Good  as  GOLD 


Diversity,  by  contrast,  was  not  high  on  many  pub¬ 
lishers’  minds.  A  packed  ballroom  crowd  turned 
out  to  hear  the  flamboyant  Diller  and  Co.,  but 
many  attendees  headed  for  the  exits  when  the 
convention  topic  switched  to  ways  papers  can 
reap  profits  by  targeting  ethnic  and  other  niche 
markets. 

“If  we  are  to  remain  the  medium  of  choice,  we 
must  respond  swiftly,  as  advertisers  are  moving 
quickly  to  reach  these  markets,  and  many  of  them 
are  not  using  newspapers,” 
said  Toni  Laws,  the  NAA’s 
senior  vice  president/diversi- 
ty,  who  introduced  at  the  con¬ 
vention  a  new  NAA  diversity 
program  called  GOLD 


Veep  gets  bum  steer 
on  campaign  trail 

Aide  cited  as  cause  of  Gore’s  AP  gaffe 


IttealFlaycrAP  Annual  Maetinf  I 


BY  LUCIA  MOSES 

HIS  NAME  IS  Don, 
but  you  can  call 
him  Lou.  A1  Gore,  a 
former  investigative 
reporter,  should  know 
to  be  waiy  of  getting 
misinformation  from 
a  source. 

But  when  he  spoke  at 
The  Associated  Press’ 
annual  meeting  in  New 
York  last  week,  the 
presidential  candidate 
thanked  Lou  Boccardi, 
president  and  CEO  of 
the  AP,  for  his  introduc¬ 
tion  when,  in  fact,  it  was 
Donald  E.  Newhouse 
of  the  Newhouse  media 
empire  who  actually 
did  the  honors.  The 
veep,  it  seems,  was 
misled  by  an  aide. 

Several  audience 
members  cringed  at  the 


O' 


Ucttlon:! 


South  Dakota's 
Supreme  Court 
May  11  unanimously 
upheld  a  wide-rang¬ 
ing  gag  order  in  the 
trial  of  two  women 
charged  in  connec¬ 
tion  with  the  death  of 
14-year-old  girl  at  a 
state-run  boot  camp 
for  juvenile  delin¬ 
quents.  Ten  South 
Dakota  news  organi¬ 
zations  had  chal¬ 
lenged  the  gag,  which 
they  maintained  is  un¬ 
constitutional  and  is 
preventing  full  cover¬ 
age  of  the  state's  trou¬ 
bled  juvenile  justice 
system. 

-  MARK  FITZGERALD 
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gaffe,  but  New-  I— C* 

house  took  it  in  ESn 

stride.  “It’s  a 

very  easy  mis-  KR 

take  to  make. 

We’ve  worked 
together  for  10  IPfeS 

years,  and  we  |J  |^| 
look  alike.” 

Luckily  for  Gore, 
Newhouse  doesn’t  dic¬ 
tate  endorsements  at  his 
newspapers.  I 


Joe  Nicholson  and  Joe  Strupp  contributed  to  this 
report. 
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Investment  Bankers  to 
the  Newspaper  Industry 

^  A  DEDICATED  team  of  newspaper  industry  specialists 
^  A  PROVIDER  of  a  full  range  of  M&A  and  financial  advisory  services 
^  A  SOURCE  of  private  equity 


The  Hartz  Group 

has  sold 

Stem  Publishing,  Inc. 

publisher  of 

LA  Weekly  The  Village  Voice  OC  Weekly  * 
City  Pages  Cleveland  Free  Times  Seattle  Weekly  ~ 
to 

Village  Voice  Media 

a  portfolio  company  of 

Weiss,  Peck  and  Greer  L.L.C. 

and  other  financial  investors 

We  acted  as  financial  advisor  to,  and  assisted  in 
the  negotiations  as  the  representative  of 
The  Hartz  Group. 

February  2000 


Robert  J.  Broadwater 

I  Managing  Director 
212-381-8146 


I  Kevin  M.  Lavalla 
1  Managing  Director 


212-381-8137 


i  Xiaohong  Chen 
i  Director 
212-381-8468 


Mergers  &  Acquisitions  I  Debt  &  Equity  Financings  I  Valuations  I  Recapitalizations  I  Fairness  Opinions  I  Research 


VeronisSuhler 

MEDIA  MERCHANT  BANK 


350  Park  Avenue  New  York,  NY  10022 
212-935-4990  212-381-8168  fax 


Activities  requiring  securities  industry  registration  will  be  performed  by  Veronis,  Suhler  &  Associates’  wholly  owned  broker-dealer  affiliate,  Veronis,  Suhler  &  Associates  LLC. 

Veronis,  Suhler  &  Associates  LLC  is  a  member  of  NASD  and  SIPC. 


Spanish  police  say 
Jos^  Luis  L6pez 
de  la  Calle  was  shot 
and  killed  at  his 
doorstep  May  7  by 
the  Basque  separatist 
guerrillas  he  had  op¬ 
posed  so  outspokenly 
in  his  column  for 
Madrid’s  El  Mundo. 

Authorities  said  the 
assassination  of 
L6pez  de  la  Calle,  63, 
represented  a  chilling 
change  of  tactics  for 
the  ETA  guerrillas, 
who,  in  their  violent 
campaign,  had  not 
targeted  journalists 
for  more  than  20 
years.  In  the  weeks 
before  the  shooting, 
Reuters  reported, 
mail  bombs  were  sent 
to  two  journalists,  but 
were  disarmed  before 
they  detonated. 

-  MARK  FITZGERALD 


SimON  MALI 
UKfVItRSITY 


Seton  Hall's  Father  Bob  Meyer  presides  over  press  conference  in  wake  of  the  school’s  tragic  fire;  on  the  wall  in  fore¬ 
ground  is  a  photo  of  a  lounge  similar  to  the  one  ravaged  by  fire  and  photos  of  three  freshmen  killed  in  the  fire. 

Quandary  at  'Star-Ledger' 


Aiongtime  Oak¬ 
land  (Calif.)  Tri¬ 
bune  deliveryman 
shot  and  killed  a 
would-be  robber  on 
May  7  as  he  prepared 
to  deliver  Sunday 
newspapers. 

The  65-year-old 
deliveryman,  who 
has  not  been  identi¬ 
fied  for  his  own  pro¬ 
tection,  shot  and 
killed  a  man  who 
tried  to  rob  him  short¬ 
ly  before  2  a.m.  in¬ 
side  his  Oakland 
garage.  Police  said 
the  deliveryman  was 
preparing  to  load  his 
car  with  newspapers 
when  the  suspected 
robber,  Marc  Wilcher 


“We  know  the  prose¬ 
cutors  have  several  sus¬ 
pects  who  they  believe 
have  information  about 
the  fire  or  may  have  set 
the  fire,”  Sterling  said 
slowly.  “We  know  a  lot 
about  the  kids.  And 
we’ve  mentioned  that 
there  are  suspects,  even 
though  we  haven’t  iden¬ 
tified  anyone.” 

Sterling’s  voice  is  con¬ 
fident,  but  waiy'.  At 
times  it  seems  he  is  debating  himself,  mulling  the 
ethical  roadblocks  that  convinced  him  and  his  edi¬ 
tors  to  keep  the  identities  of  the  suspects  off  their 
front  page. 

“We’ve  done  the  research,”  he  said.  “And  we  still 
have  to  keep  our  readers  informed.  But  what  hap¬ 
pens  if  we  identify  these  kids  and  later  on  none  of 
them  are  charged?  Then  they  will  have  to  carry  that 


Newark  paper  knows,  but  won't  tell, 
names  of  suspects  in  tragic  Jan.  19 
fire  in  Seton  Hall  dormitory 


BY  ALLAN  WOLPER 

Reporter  Guy  Sterling  of  The  Star- 
Ledger  in  Newark,  N.J.,  knows  the  names. 
He’s  spoken  to  their  lawyers.  He’s  told  his 
editors.  He’s  done  background  checks.  But  he’s 
waiting.  He  doesn’t  want  to  create  another  Richard 
Jewell  —  the  security  guard  wrongly  accused  of  set¬ 
ting  off  a  lethal  bomb  at  the  1996  Olympic  Games 
in  Atlanta. 

But  Sterling’s  frustration  grows  each  day  as  he 
waits  for  Essex  County  prosecutors  to  formally 
identify,  arrest,  or  indict  one  or  more  of  the  three 
Seton  Hall  University  students  being  questioned  in 
the  Jan.  19  dormitory  fire  at  Seton  Hall  in  South 
Orange,  N.J.,  that  killed  three  freshman  and  in¬ 
jured  58  other  students. 


Guy  Sterling 

Star-Ledger 

REPORTER 
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around  for  the  rest  of  their  lives.  That’s  a  pret¬ 
ty  heavy  burden  for  anyone  to  carry.” 

But  the  longer  it  takes,  the  less  likely  some¬ 
one  will  be  caught.  Sterling  discovered  that 
arson  investigations  produce  arrests  and  con¬ 
victions  only  about  10%  of  the  time.  Which  is 
why  he  continues  to  harangue  himself, 
i  “For  the  time  being,  we  have  to  be  pru¬ 
dent,”  he  explained.  “It  certainly  will  change 
if  there  is  an  indictment.  We  talk  about  it  all  the 
I  time.  I’ve  never  covered  a  case  that  has  taken  so 
!  long  to  conclude.” 

Looming  just  over  Sterling’s  computer  is  the 
legacy  of  Richard  J  ewell. 

“The  Jewell  case  is  a  prime  example  of  the  kind 
of  trouble  you  can  get  into,”  Sterling  explained. 

“You  have  to  watch  your  butt.” 

!  Sterling  periodically  writes  a  story  on  the  Seton 
Hall  fire  investigation  to  keep  it  in  the  public  eye, 
to  let  the  prosecutors  know  his  newspaper  is  watch¬ 
ing  them,  even  as  Essex  County  investigators  have 
declared  a  news  blackout.  And  on  April  19  —  the 
three-month  anniversary  of  the  fire  —  Essex  Coun- 

“Whether  someone 
publishes  the  name  of 
a  suspect  doesn’t  affect 
any  of  the  lawsuits.” 

—MICHAEL  TESTA 

Civil  attorney 

I  ty  Prosecutor  Donald  Campolo  felt  compelled  to 
j  say  something  about  his  investigation. 

1  “I  can  understand  why  people  might  feel  frustra¬ 
tion,”  Campolo  told  Sterling  in  a  piece  he  co-wrote 
with  fellow  Star-Ledger  reporter  William  Klein- 
knecht,  “but  we  intend  to  do  our  job  in  a  profes¬ 
sional  way  and  will  not  be  making  any  pro¬ 
nouncements  that  are  improper  or  premature.” 

Charlotte  Smith,  the  press  spokeswoman  for  the 
Essex  County  prosecutor’s  office,  was  just  as  forth¬ 
coming  as  her  boss.  “We  are  not  going  to  talk  about 
any  suspects,”  Smith  told  E^P.  “I  don’t  know 
what  The  Star-Ledger  knows.” 

The  Star-Ledger  is  as  cautious  as  the  prose¬ 
cutor’s  office.  James  Willse,  its  editor,  ac¬ 
knowledged  that  even  though  his  reporters 
were  aggressively  covering  the  Seton  Hall  fire 
investigation,  they  were  being  careful  in  what 
they  were  reporting  about  it. 

“We  know  the  names  of  the  suspects,”  he 
said,  “and  we  continue  to  exercise  what 
strikes  us  as  prudent  caution  about  what  we 
report.” 

Willse  said  he  is  reluctant  to  disclose  internal  dis- 
I  cussions  about  The  Star-Ledger’s  handling  of  the 
story.  “We  don’t  want  to  have  people  looking  under 
our  hood,”  he  said,  “but,  yes,  we  do  talk  about  it 
^  quite  a  bit.” 


“We  know  the  names 
of  the  suspects,  and  we 
continue  to  exercise ... 
prudent  caution.” 

—JAMES  P.  WILLSE 

Star-Ledger  editor 

He  declined  to  speculate  about  what  would 
prompt  the  paper  to  break  its  self-imposed  silence 
on  the  prosecutor’s  investigation.  “I’m  sure  that 
there  are  cases  that  take  a  long  time  to  investigate 
and  some  that  are  never  solved,”  he  said.  “What 
makes  this  a  little  bit  different  is  the  visibility  of  the 
original  story  and  the  complexity  of  the  investiga¬ 
tion.  We  understand  it  may  be  difficult  to  recon¬ 
struct  what  happened,  much  less  who  may  have 
been  involved.” 

Aly  Colon,  an  ethics  instructor  at  the  Poynter  In¬ 
stitute  in  St.  Petersburg,  Fla.,  endorsed  Sterling’s 
careful  handling  of  the  student  suspects’  identities. 
“You  have  to  hold  information  until  you  have  ab- 
•solutely  documented  it,”  said  Colon,  former 
metro  editor  of  The  Seattle  Times.  “You  must 
do  that  to  make  sure  that  you  are  interpreting 
the  information  accurately.  It  might  be  that 
someone  is  a  suspect,  but  is  not  involved  in 
the  crime.  They  may  find  themselves  lumped 
into  the  act,  but  are  not  charged  with  any¬ 
thing  themselves.  There  is  never  a  good  time 
to  publish  anything  that  you  are  not  sure  of” 
The  Seton  Hall  campus  ended  its  spring  se¬ 
mester  without  any  word  on  whether  the  person  or 
persons  who  set  the  fire  might  be  a  matriculated 
student  or  students  who  could  return  in  the  fall. 

Seton  Hall  officials  said  that  prosecutors  have 
I  promised  to  inform  them  if  any  of  the  school’s  pres- 
j  ent  students  were  suspected  of  being  involved  in 
I  setting  the  dormitoiy  fire. 

I  ‘The  prosecutors  told  our  attorney’s  today  [May 
I  9]  that  they  have  not  identified  any  suspects  and 
I  have  not  targeted  anyone,”  said  Lisa  Grider,  assis¬ 
tant  vice  president  of  university  relations.  “W’^e  have 

“I  think  the 
prosecutor  should 
finish  and  then  release 
the  information.” 

—  NICHOLAS  GRIECO 

ATTORNEY  FOR  THREE  STUDENTS 

been  assured,  and  reassured,  since  the  fire  of  Jan. 

I  19  that  if  the  prosecutors  found  anyone  who  posed 
a  danger  to  our  community,  we  would  have  been 
j  told  about  it.  We  have  been  given  no  names,  and 
j  they  have  identified  no  one  to  us.” 

She  sounded  distressed  by  the  notion  that  prose- 
!  cutors  might  have  leaked  the  names  of  the  suspects 


Jr.,  19,  of  Oakland, 
approached. 

Although  the  deliv¬ 
eryman  had  a  gun 
put  to  his  head,  he 
managed  to  back  up 
to  a  workbench, 
where  he  was  able  to 
reach  a  revolver  hid¬ 
den  behind  a  stack  of 
newspapers.  Wilcher, 
the  son  of  a  former 
Oakland  police  offi¬ 
cer,  died  at  an  Oak¬ 
land  hospital  after 
being  shot  once  in 
the  neck. 

The  deliveryman, 
who  had  worked  the 
route  for  20  years 
and  reportedly  never 
had  run  into  trouble 
before,  is  being  treat¬ 
ed  as  the  victim  of 
the  crime  and  feared 
for  his  family’s  safety, 
police  said. 

-  JOEL  DAVIS 

ENDORSEMENT 
NOT  DONATION 

Newspaper  en¬ 
dorsements  are 
not  a  form  of  political 
contribution  that 
need  be  reported  as 
part  of  a  candidate’s 
financial  disclosures, 
a  federal  agency 
ruled  last  week.  The 
Kentucky  Registry  of 
Election  Finance  is¬ 
sued  the  ruling  May  9 
in  a  case  involving 
endorsements  of  Gov. 
Paul  Patton’s  1999 
re-election  campaign 
by  The  Courier-Jour¬ 
nal  of  Louisville  and 
the  Lexington  Herald 
Leader. 

John  Riley,  a  con¬ 
servative  activist,  had 
charged  that  the  en¬ 
dorsements  were  as 
valuable  as  advertis¬ 
ing  and  should  be 
disclosed.  He  told 
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The  Associated  Press 
that  their  “huge  polit¬ 
ical  value  dwarfs  the 
monetary  value.”  Ri¬ 
ley  argued  that  the 
Kentucky  state  con¬ 
stitution,  which  clear¬ 
ly  prohibits  corporate 
support  for  political 
candidates  and  or¬ 
ders  that  a  corporate 
charter  be  revoked  if 
the  restriction  is  vio¬ 
lated,  backs  up  his 
cause. 

But  David  Fleenor, 
an  attorney  represent¬ 
ing  the  newspapers, 
said  the  restric¬ 
tions  would  impede  a 
paper's  right  to  free¬ 
dom  of  the  press  un¬ 
der  the  U.S.  Consti¬ 
tution.  “What  we’re 
talking  about  here,  po¬ 
litical  speech,  is  at  the 
very  core  of  the  First 
Amendment,”  he  said. 

-  JOE  STRUPP 

40%AVOIOTH[ 
HOT  POTATOES 

Four  in  10  jour¬ 
nalists  admit  to 
having  avoided  news 
stories  or  toned  down 
coverage  to  benefit 
the  interests  of  their 
own  news  organiza¬ 
tions  —  with  the  re¬ 
sult  that  good  stories 
are  ignored,  a  recent 
poll  shows. 

Complexity  and 
lack  of  commercial 
appeal  were  often  cit¬ 
ed  as  reasons,  accord¬ 
ing  to  results  of  the 
poll  by  the  Pew  Re¬ 
search  for  the  People 
&  the  Press  and  the 
Columbia  Journalism 
Review.  The  poll  sur¬ 
veyed  206  reporters 
and  81  news  execu¬ 
tives  from  local  and 
national  outlets. 

-  LUCIA  MOSES 


to  The  Star-Ledger  without  informing  the  universi¬ 
ty  as  well.  “If  The  Star-Ledger  knows  the  names  of 
the  suspects,  then  they  know  more  than  we  know,” 
she  said. 

Jeff  Cartwright,  an  assistant  prosecutor  who  is 
overseeing  the  prosecution,  denied  to  E^P  that  he 
told  Seton  Hall  that  his  office  had  not  targeted  any¬ 
one.  “I  told  them  we  have  not  made  any  public 
statements  about  the  case,”  he  explained. 

In  any  event,  there  is  no  pressure  on  The  Star- 
Ledger  to  publish  the  names  of  the  suspects. 

South  Orange  Village  Township  President  William 
Calabrese,  for  example,  believes  a  media  drumbeat  of 
stories  that  identifies  possible  suspects  would  drown 
out  a  single  article  that 
cleared  someone. 

'"The  Star-Ledger  is  right,” 
said  Calabrese.  “If  I  ran  that 
paper,  I  would  not  publish 
any  names.  You  just  can’t 
trust  someone  who  thinks 
someone  [else]  is  guilty. 

People  love  to  see  their 
names  in  the  newspaper. 

They  are  always  looking  for 
immortality.” 

Calabrese  dismissed  the 
idea  that  identifying  suspects 
might  generate  additional 
witnesses  in  a  case.  “If  people 
know  anything,  theyll  tell  the 
police,”  he  said. 

The  attorneys  represent¬ 
ing  the  victims  in  the  case 
also  support  a  cautious  me¬ 
dia  approach  to  the  investi¬ 
gation  and  don’t  think  that 
waiting  out  the  prosecutor 
will  affect  anyone’s  lawsuit 
against  either  the  university 
or  the  township  of  South  Orange. 

“I  think  the  newspapers  have  put  out  as  much  as 
they  have  known,”  said  Nicholas  Grieco,  a  West  Or¬ 
ange  attorney  representing  three  students  who  suf¬ 
fered  assorted  hurts  in  the  fire.  “I  think  the 
prosecutor  should  finish  and  then  release  the  infor¬ 
mation.  I  don’t  know  if  it  hurts  or  helps  my  case. 
But  we  don’t  want  to  deal  with  rumors  and  innuen¬ 
does.  The  important  thing  for  us  is  that  the  re¬ 
porters  have  respected  the  privacy  of  my  clients. 
They  have  been  through  a  lot  and  just  want  to  get 
on  with  their  lives.” 

Michael  Testa,  a  civil  attorney  who  represents 
the  estate  of  John  Giunta,  one  of  the  three  students 
who  was  killed  in  the  fire,  has  seen  the  damage  that 
a  quick,  unsubstantiated  accusation  can  have  on  a 
defendant’s  chance  for  a  fair  trial. 

“Whether  someone  publishes  the  name  of  a  sus¬ 
pect  doesn’t  affect  any  of  the  lawsuits,”  Testa  said. 
“It  is  not  a  fair  or  wise  thing  for  a  reporter  to  pub¬ 
lish  the  names  of  suspects.  That  kind  of  publicity 


has  a  dramatic,  negative  impact  on  that  person’s  fu¬ 
ture.  I  know.  I  have  an  active  criminal  practice  as 
well  as  a  civil  one. 

“When  someone  reads  a  story  about  someone, 
they  form  an  opinion,  and  it  is  hard  to  overcome  the 
negative  impact  of  that. 

He  pointed  out  that  police  suspects  often  are  des¬ 
ignated  “suspicious”  characters  and  that  this  desig¬ 
nation  should  not  be  taken  as  seriously  as  the  one 
applied  to  a  person  who  has  been  indicted  by  a 
grand  jury. 

“When  someone  is  indicted,  that  indicates  prob¬ 
able  cause,”  Testa  said.  “Many  times,  when  a  story 
is  published  with  someone  labeled  a  suspect,  it  is 


based  on  false  information.  People  like  to  talk,  and 
they  sometimes  say  things  that  are  untrue.  It  is 
wrong  to  quote  anonymous  sources  to  identify 
someone  in  a  newspaper  who  are  not  answerable  to 
anyone.  When  these  people  appear  before  a  grand 
jur>',  then  they  can  be  held  accountable  for  what 
they  say.  You  don’t  want  to  publish  irresponsible 
statements. ... 

“It  is  often  important  for  reporters  to  use  anony¬ 
mous  sources  to  investigate  cases,  but  we  need  safe¬ 
guards.  Especially  in  a  case  like  this.” 

Maria  Zingaro,  a  reporter  for  the  weekly  News- 
Record  of  Maplewood  ^  South  Orange,  has  listened 
to  the  grinding  of  the  rumor  mill,  but  has  no  desire 
to  drag  someone  through  the  mud,  especially  if  it  is 
confirmed  that  the  suspects  are  students.  And  she 
worries,  like  the  others,  that  premature  publication 
of  a  name  or  names  might  hinder  the  investigation. 

“I  feel  an  obligation  to  be  very  careful  because  I 
don’t  want  to  take  a  risk  without  having  a  good  rea¬ 
son  for  taking  that  risk,”  she  said.  II 
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Richard  Jewell’s  toll  on  the  media 


Richard  Jewell  has  made 
a  living  suing  the  media 
outlets  that  he  contends 
convicted  him  in  the  court  of 
public  opinion  of  detonating  a 
bomb  on  July  27, 1996,  that  killed 
one  person  and  injured  more  than 
100  more.  The  FBI  even  took  the 
very  unusual  step  of  clearing  the 
former  Olympic  Games  security 
guard  publicly  after  he  endured  88 
days  of  condemnation. 

The  Wall  Street  Joumalhas  re¬ 
ported  that  NBC  News  paid  Jewell 
$500,000  in  a  settlement  that  fol¬ 
lowed  comments  made  by  anchor 
Tom  Brokaw  during  the  height  of 
the  Olympic  bombing  hysteria.  “The 
speculation  is  that  the  FBI  is  close 
to  making  a  case,”  Brokaw  boomed 


on  the  air.  “They  probably  have 
enough  to  arrest  him  right  now, 
probably  enough  to  prosecute  him, 
but  you  always  want  to  have  enough 
to  convict  him  as  well.  There  are 
still  some  holes  in  the  case.” 

More  than  even  Brokaw 
imagined. 

Jewell  also  sued  Cox  Enterprises 
for  stories  published  in  its  Atlanta 
Journal-Constitution,  as  well  as  the 
New  York  Post  and  CNN,  plus  some 
nonmedia  organizations. 

Citing  this  case.  The  Star-Ledger's 
Guy  Sterling  doesn’t  want  to  give 
anyone  a  chance  to  “beJewell” 
him  in  his  coverage  of  the  inves¬ 
tigation  of  January’s  dormitory  fire 
at  Seton  Hall  University  in  South 
Orange,  N.J.  —Allan  Wolper 
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Ramseys  will  not  fade  away 

New  wave  Of  suits  breaks 


Defending  son  Burke  is  John  and  Patsy  Ramsey’s  current  focus. 


BYJIMMOSCOU 

'  BOULDER,  COLO. 

OST  WOULD  HAVE 

expected  —  or 
wanted  —  them 
I  to  fade  away.  Instead,  last 
j  I  week  John  and  Patsy  Ram- 
!  j  sey  did  something  few 
!  could  understand:  They 
didn’t  pick  a  fight,  they 
picked  a  potential  rumble. 

!  On  May  8  and  9,  the 
j  I  parents  of  JonBenet  filed 
I !  four  libel  lawsuits  on  be- 
i  half  of  their  son  Burke 

I  Ramsey  asking  a  total  of 
I  nearly  $55  million  in 
I  *  damages.  Served  were  the 
i  I  New  York  Post,  Time 
j  Warner’s  Time.com,  Texas 
I  publisher  Windsor  House 
Publishing  Group,  and  the 
j  supermarket  tabloid 
i  Globe.  John  Ramsey 
promised  more  to  come. 

The  suits  were  rolled  out 
j :  by  the  Ramsey’s  libel  attor- 
I  ney,  L.  Lin  Wood,  a  colorful 
!  character  who  bellowed, 

I  even  daring  the  media  to 
'  traverse  his  clients’  reputa- 

I  tions  again:  ‘They  [the  me- 

;  dia]  need  to  understand,  if 
you  accuse  my  client  of 
i  murder,  you  will  get  in 
;  trouble.  And  anybody  say¬ 
ing  anything  about  Burke 
!  would  be  beyond  irrespon- 
I  sible.  It  would  be  suicidal  at 
J  this  point.” 

Wood’s  brazen  bytes  are 
!  well-sculpted  and  pack¬ 
aged.  Yet,  remember,  he’s 
j  1  the  legal  hired  gun  who  cut 
his  libel-law  teeth  suing 
a  nd  settling  a  string  of  suits 
on  behalf  of  Richard  Jewell, 
the  security  guard  falsely 
accused  of  planting  a  bomb 
at  the  1996  Atlanta 
i  Olympic  Games. 

And  this  won’t  be  the  last 
offer  to  the  media  to  play 
the  role  of  Ramsev  adver- 
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I  sary.  The  parents  of  Jon- 
!  Benet,  still  suspects  in  their 
I  daughter’s  murder,  prom- 
[  ise  to  file  their  own  libel 
I  lawsuits  by  year’s  end. 

1  “We’ll  have  our  day  in 
i  court,”  John  Ramsey  says. 
The  road  to  the  current 
round  of  legal  action  began 
May  23, 1999,  when  the 
tabloid  Star  magazine  pub¬ 
lished  a  “sources  say”  story  ^ 
I  claiming  evidence  showed 
1  Burke  —  9  at  the  time  of 
'  JonBenet’s  murder  — 
killed  his  sister.  The  prob¬ 
lem  was  that  Burke  was  a 
noted  “witness”  since  Jon-  I 
Benet’s  December  1996  ^ 

murder.  A  few  weeks  after  i 
i  the  Star’s  stoiy,  Boulder  au¬ 
thorities  publicly  cleared  ! 
Burke,  again,  in  response  to  i 
the  Star’s  egregious  cover-  i 
age,  authorities  said.  I 

The  Star  retracted  its  | 
piece  with  a  front-page  j 
apology.  And,  last  Novem-  ! 
1  her.  Wood  filed  the  first  of  I 
I  five  Ramsey  complaints 
for  $25  million.  The  Star  \ 
settled  in  March  for  an  ! 
undisclosed  sum.  But  the  | 
mainstream  had  already  ! 


bit.  Days  after  the  Star  sto¬ 
ry  broke,  Time.com  and 
Post  staff  writers  scripted 
their  own  accounts  of  the 
Star’s  scoop,  giving  the 
tabloid’s  conclusion  a 
credible  nod. "...  You 
might  want  to  go  with  the 
supermarket  tabloid  on 
this  one,”  concluded  Time- 
.com.  Wood  charges  the 
Post  and  Time.com  acted 
with  gross  negligence  and 
malice,  legal  hurdles  he’ll 
have  to  clear  in  court. 

Still,  following  the 
tabloid  will  cost  the  Post 
and  Time.com,  at  the  very 
least,  legal  fees.  The  Ram¬ 
seys  want  $4  million  each 
or  a  fight.  A  Post  attorney 
curtly  called  their  lawsuit 
“frivolous.”  Time.com 
spokesman  Todd  Polkes 
said  it  believes  the  story 
was  done  “in  a  responsible 
fashion,  and  we  intend  to 
defend  it  in  court.”  11 


Editors’ Note:  An  edited 
transcript  of  a  John  Ram¬ 
sey  interview  by  Jim  Mos- 
cou  appears  at  http://www 
.editorandpublisher.com. 
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Now  Can 
Your  AP 
Sen/e  You? 

The  Associated  Press  is  constantly 
working  to  find  ways  to  serve  your 
newspaper  better.  Visit  the  AP  booth 
at  NEXPO  2000  to  see  what’s  new 
today. 

For  your  newsroom,  see  how 
Your  AP  will  be  able  to  bting  the 
whole  AP  report  -  text,  photos  and 
graphics  —  into  one  customized  desk¬ 
top.  AP  Politics  is  a  new  Web  resource 
with  every  detail  about  the  2000 
elections. 

The  new  AP  ServerNT  delivers  your 
AP  photo  report  faster  and  makes  it 
easier  to  transfer  and  edit  photos.  And 
the  AP  Photo  Archive  now  carries  an 
archive  of  AP  Graphics. 

For  your  newspaper’s  Web  site, 

AP  introduces  XML  delivery  —  a  new 
way  of  delivering  your  AP  report. 

And  check  out  the  new  AP  Streaming 
News  —  daily  anchored  audio  and  video 
newscasts,  sound  and  video  clips  and 
live  links  to  selected  events. 

For  your  ad  department,  there’s 
AdRES,  a  new  service  of  AP  AdSEND, 
which  streamlines  your  ad  reservation 
system,  eliminating  the  need  for  fax 
and  telephone  reservations. 

More  content.  More  value. 

This  is  AP  2000. 

Booth  2007  at  NEXPO  2000, 

San  Francisco,  June  17-20 


AP 


Associated  Press 

www.ap.org 
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New form  of  gotcha' journalism 


Goss  Graphic  Sys¬ 
tems  announced 
gross  profit  of  $15.4 
million  on  net  sales  of 
$109.3  million  for 
the  quarter  ended 
March  31,  the  first 
full  quarter  of  opera¬ 
tions  since  the  West¬ 
mont,  III.,  press 
maker  completed  a  fi¬ 
nancial  restructuring 
that  took  it  out  of 
bankruptcy. 

The  figures  com¬ 
pare  with  $17.1  mil¬ 
lion  in  gross  profit  on 
$149.3  million  in 
sales  for  the  first 
quarter  of  1999.  Net 
earnings  for  the  quar¬ 
ter  were  $1.3  million 
in  2000  and  $1.7 
million  in  1999. 

Goss  also  reported 
that  it  booked  $195 
million  of  orders  in 
the  quarter,  $100 
million  more  than  a 
year  earlier. 

Three  weeks  early, 
the  company  began 
payment  in  late  April 
of  the  second  $20- 
million  installment  of 
amounts  due  to  ven¬ 
dors  under  its  reor¬ 
ganization  plan.  The 
final  payment  is  due 
in  late  August. 

-  JIM  ROSENBERG 

mmi 


The  National  Les¬ 
bian  and  Gay  Journal¬ 
ists  Association 
(NLGJA)  will  use  the 
biggest  gift  it  has 
ever  received  in  its 
10-year  history  —  a 
$100,000  grant  from 
the  Ford  Foundation 
—  to  provide  man- 


Hit  man  confesses  to  reporter 


BY  ELLEN  LIBURT 


Wto  a  clergy¬ 
man  when  a 
local  reporter  is  sitting 
there  with  pen  in  hand? 

In  a  sensational  _ 

New  Jersey  M 

murder  case,  it 
may  be  because 
the  clergyman 
himself  is  a  I 

suspect. 

On  April  28,  ^ 

Philadelphia 
Inquirer  re- 
porter  Nancy 
Phillips  was 

interviewing  OMBU 

Len  Jenolf,  a 
Collingswood,  NJ.,  pri¬ 
vate  investigator,  about 
the  unsolved  murder  of 
Carol  Neulander,  a  rab¬ 
bi’s  wife  and  mother  of 
three,  who  was  bludg¬ 
eoned  to  death  in  her 


John  Bull 

OMBUDSMAN 


Cherry  Hill,  N  J.,  home 
in  November  1994. 
JenolF,  suddenly  haunt¬ 
ed  by  guilt  (he  claimed), 
asked  the  reporter  to  call 
Camden  County,  N  J., 
Prosecutor 
i  Lee  A 
Solomon. 
He  brought 
9^  ^  county 

homicide 
py  I'  detective 

L  ^  ,  ^  along  when 

the  four  met 
a  local 
diner. 

There, 
over  coffee 
and  a  fruit 
cup,  Jenoff  alleged  that 
Rabbi  Fred  J.  Neulander 
had  paid  him  to  arrange 
the  murder.  Jenoff  and  a 
former  roommate  now 
have  been  charged  with 
murder  and  conspiracy 


to  commit  murder ,  and 
the  rabbi,  who  is  free  on 
$400,000  bail,  awaits 
trial  on  the  same 
charges. 

Asked  how  Jenoff 
came  to  confide  in 
Phillips,  Irupiirer  Om¬ 
budsman  John  Bull  said 
the  reporter  had  covered 
the  story  since  it  broke, 
but  that  he  wasn’t  aware 
of  any  special  relation¬ 
ship  between  the  two. 
“We  are  very  uncomfort¬ 
able  at  a  reporter  being 
part  of  a  breaking-news 
story  in  a  criminal  inves¬ 
tigation,”  Bull  said. 
“[Phillips]  did  nothing 
wrong,  she  just  ended  up 
as  part  of  the  story.  We 
don’t  think  that’s  a  great 
position  for  a  newspaper 
person  to  be  in.” 

Driving  home  this 
point,  on  May  3  an  at- 


Nancy  Phillips 


tomey  for  the  rabbi 
served  the  reporter  with 
a  subpoena  for  all  of  her 
notes  and  records  of  in¬ 
terviews  she  has  con¬ 
ducted  pertaining  to  the 
murder.  He  charged  that 
Phillips  may  have  “en¬ 
treated”  or  “encouraged” 
Jenoff  to  confess.  The 
I  /n^m'rer  plans  to  fight 
I  the  subpoena.  11 


Quick-change  journalists  will  flourish 


Three-year  study  provides  market- 
driven  view  of  the  future 


BY  JOE  STRUPP 

VETERAN  EDITOR  AND  PUBLISHER  NaNCY  HICKS 
Maynard  says  journalists  may  not  be  as  aware 
of  the  coming  changes  in  news  coverage  — 
from  marketing  to  federal  controls  —  as  they  should 
be,  a  situation  that  could  throw  a  wrench  into  the  way 
reporters  expect  future  news  to  be  delivered. 

“Change  is  inevitable,  and  we  spend  a  lot  of  time 
writing  about  how  other  entities  manage  change 
badly,  but  we  are  not  predisposed  to  think  about  our¬ 
selves  that  way,”  said  Maynard,  the  former  co-owner 
and  publisher  of  The  Oakland  (Calif.)  Tribune  who 
last  week  released  “Mega  Media,”  a  book  based  on 
three  years  of  interviewing  more  than  200  editors, 
reporters,  and  other  industry  veterans.  She  conduct¬ 
ed  the  project  with  the  financial  aid  of  the  Freedom 
Forum.  The  booklet,  which  will  be  available  free  on 
the  Web  at  http://www  .nancymaynard.com,  cites 


seven  factors  that  will  force 
news  coverage  to  change  dras¬ 
tically  in  the  21st  century,  in- 
j  eluding: 

•  Digital  information  tech¬ 
nology:  “It  threatens  the  very 
definition  of  news  as  we’ve 
known  it.  It  changes  the 
rhythm  of  news  consumption, 
while  the  tempo  of  news  pro- 

Nsney  Msynsrd  duction  remains  fairly  rigid, 

“Mega  Media”  Web  sites  notwithstanding.” 

•  Generation  gap:  “Gener¬ 
ational  clash  is  the  soft  underbelly  of  gonzo  planning 
in  news-media  companies.” 

•  Local  news:  “Despite  predictions  that  the  Inter¬ 
net  undermines  a  geographic  sense  of  community  — 
and  it  does  to  some  extent  —  commerce  is  local  and 
will  mostly  remain  so.” 

•  Advertisers:  “While  still  central  to  news-media 

revenue,  advertising  will  be  only  one  part  of  an  in¬ 
creasingly  complex  revenue  stream.”  11 
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In  the  Midst  of  a  Tidal  Wave  of  Change 


Growth 

Opportunities  by 

Leveraging 

Diversity 


There  are  weekly  stories  about  how 

America’s  communities  are  becoming 
more  diverse — stories  that,  for  the  most 
part,  are  limited  to  reflections  on  race  and 
ethnicity.  At  the  same  time,  there  are  almost  as 
many  stories  about  how  America’s  newspapers 
are  losing  readership.  Contrary  to  popular 
belief,  these  two  stories  are  very  much  related. 

Newspapers  need  to  learn  how  to  respond  to 
the  changing  needs  of  their  communities,  while 
remaining  true  to  their  fundamental  mission. 

To  do  so  they  also  need  to  understand  that  the 
changes  that  have  occurred  over  the  past  quarter 
century  go  well  beyond  the  demographic  and 
socioeconomic  characteristics  of  individuals 
in  their  communities.  The  purpose  here  is  to 
provide  an  overview  of  the  full  breadth  of  the 
changes  taking  place. 

The  importance  that  any  given  trend  has  for  newspapers  can 
arise  from  multiple  sources: 

I )  the  amount  of  change  that  has  occurred  or  is  forecast  to 
occur  in  the  future  and  the  challenge  managing  this 
change  represents  for  the  community; 

2)  the  extent  to  which  the  trend  represents  an  obstacle  to  a 
successfully  functioning  community;  or 

3)  the  extent  to  which  there  are  misperceptions  associated 
with  the  trend. 

These  changes  can  also  impact  a  community  in  different 
ways.  Communities  must  deal  with  change,  misperceptions 
and  misinformation.  This  analysis  focuses  on  national 
trends,  and  is  relevant  to  individual  newspapers  for  a  number 
of  reasons.  By  definition,  national  trends  are  the  sum  of  local 
trends  and  help  guide  local  inquiry.  There  is  considerable 
evidence  that  national  demographic  and  socioeconomic 
trends  are  becoming  more  widespread  across  all  metro 
areas.  Attitudes  and  perceptions  are  also  becoming  much 
more  homogeneous  across  communities  and  regions  of  the 
country.  Finally,  local  communities  are  becoming  more 
interdependent. 


For  purposes  of  documenting  how  today  dif¬ 
fers  from  the  past,  we  sought  to  compare  the 
most  recent  year  for  which  data  are  available 
with  1960  or  the  first  year  after  1960.  Much  of 
the  demographic  and  socioeconomic  analysis 
involves  comparisons  between  the  1960  and 
1990  census.  The  year  1960  was  a  heyday  of  the 
traditional  newspaper  business,  as  well  as  the 
beginning  of  a  period  of  social  and  economic 
'  i  change  in  America.  The  attitudinal  data 
A  reported  here  are  based  largely  on  the  General 
Social  Survey,  which  began  in  1972,  and  for 
which  the  most  recent  year  available  is  1994. 
Data  on  economic  trends  come  from  a  variety 
of  government  studies  that  involve  various 
time  periods.  Going  forward,  we  looked  for 
forecasts  that  go  out  at  least  1 0  years. 

Demographic  and  Socioeconomic  Change 

The  U.  S.  population  has  become  much  more  racially  and 
ethnically  diverse  over  the  past  40  years  and  will  continue  to 
be  so  over  the  ne.xt  40  years.  Indeed,  by  the  middle  of  the 
next  century,  racial  and  ethnic  minorities  will  comprise 
nearly  half  the  total  population.  Immigrants  are  making  up 
an  increasing  share  of  the  population,  another  trend  likely 
to  continue  for  the  foreseeable  future.  Moreover,  the  popula¬ 
tion  is  also  agirfg,  making  the  adult  population  more  age- 
diverse.  In  1960,  there  were  very  few  people  over  the  age  of 
65;  today  still  less  than  one  in  six  adults  is  over  65.  By  2030, 
individuals  over  age  65  will  make  up  over  30  percent  of  the 
adults  in  this  country — and  half  of  these  senior  citizens  will 
be  over  75. 

The  structure  of  households  in  which  people  live  is  also 
changing  dramatically.  While  over  half  of  all  households  40 
years  ago  were  families  with  two  parents  and  children,  today 
this  type  accounts  for  less  than  one-fourth  of  all  households. 
This  share  is  expected  to  fall  below  one-fifth  in  the  next 
decade.  Somewhat  related,  the  average  size  of  households  is 
declining — there  are  considerably  more  one-person  households 
today  and  considerably  fewer  four-plus-person  households 
than  40  years  ago. 


Advertisement 


Despite  these  changes,  people’s  attachment  to 
their  communities  has  not  changed  much 
compared  with  25  years  ago.  Neither  has  their 
involvement.  Voter  participation  has  remained  at 
about  the  same  level  over  the  past  25  years.  Over 
the  same  period,  while  participation  in  tradition¬ 
al  volunteer  organization  has  decreased,  this  time 
is  being  replaced  by  citizens  getting  involved  in 
new  ways.  America’s  social  capital  may  have 
changed  some,  but  it  does  not  appear  to  have 
declined.  However,  there  has  been  a  widespread 
loss  of  confidence  in  community  institutions. 


Moreover,  most  people  now  trust  their  neighbors  less. 
People’s  trust  in  government  has  declined  substantially  at  all 
levels.  Perhaps  as  a  result,  the  majority  of  Americans  have 
become  more  conservative. 

There  is  a  clear  trend  toward  a  desire  for  smaller  government; 
at  the  same  time,  most  people  still  want  the  government 
involved  in  civil  rights.  As  communities  have  become  more 
diverse,  racial  tolerance  generally  has  increased.  Likewise, 
attitudes  toward  women  and  gender  ec^uity  have  changed 
significantly.  In  spite  of  other  changes,  most  people  still  have 
considerable  reservations  about  homose.xuality,  and  large 
numbers  of  people  worry  about  the  effects  of  increased 
immigration. 


The  circumstances  of  these  households  are  like¬ 
wise  changing.  While  real  personal  income  was 
increasing  for  the  large  majority  of  American 
households  in  the  1960s  and  1970s,  it  has  not 
increased  for  most  Americans  over  the  past 
15-20  years.  The  overall  incidence  of  poverty 
has  declined  only  marginally,  although  the  com¬ 
position  of  the  poor  has  changed  substantially. 

A  major  reason  for  the  income  growth  of  many 
households  is  that  the  percent  of  dual  income 
households  has  increased  significantly  since 
1960,  a  trend  that  is  expected  to  continue. 

Closely  related  to  this  trend  is  the  fact  that  labor  force  par¬ 
ticipation  has  increased  substantially  over  the  past  40  years, 
especially  among  women.  However,  many  communities  are 
approaching  a  limit  and  the  potential  for  this  to  be  a  source 
of  labor  force  growth  in  the  future  is  very  limited.  Along 
with  the  change  in  participation,  the  mix  of  jobs  in  America 
has  changed  dramatically  over  the  past  40  years,  with  the 
service  sector  accounting  for  virtually  all  growth. 

Despite  all  these  changes,  the  percent  of  all  households  own¬ 
ing  their  own  homes  has  remained  constant  since  1960; 
however,  there  are  significant  geographic  and  ethnic  differ¬ 
ences.  Finally,  going  to  college  has  gone  from  being  the 
exception  to  being  the  norm,  especially  for  white  Americans. 

Community  Dynamics 

Communities  are  becoming  more  geographically  diverse — 
while  the  share  of  people  living  in  metro  areas  has  increased, 
the  share  living  in  central  cities  is  declining  as  metro  areas 
grow  by  expanding  geographically.  Moreover,  there  are  con¬ 
siderably  more  metro  areas  today  than  40  years  ago,  meaning 
that  a  larger  share  of  the  population  lives  in  communities 
that  must  address  the  broad  array  of  urban  issues. 

At  the  same  time,  population  growth  (which,  for  many  years, 
was  a  significant  contributor  to  the  growth  of  newspaper 
revenues)  is  slowing  overall  and,  in  fact,  has  become 
concentrated  in  a  limited  number  of  markets.  In  addition, 
population  growth  today  is  driven  far  more  by  immigration 
and  migration  than  by  natural  factors  (births  and  deaths) 
compared  to  40  years  ago. 

The  economic  life  of  most  communities  is  also  changing. 
Retail  commerce  is  consolidating,  significantly  reducing  the 
number  of  large  traditional  advertisers  for  newspapers. 
Moreover,  small  firms  are  playing  an  increasingly  important 
role  in  local  economies,  particularly  in  job  creation.  In 
addition,  women-  and  minority-owned  firms  are  growing 
much  faster  than  the  overall  economy  and  creating  a  new 
business  constituency. 


These  changes  have  implications  for  the  way  communities 
work  and  the  way  people  get  information.  To  varying 
degrees  they  represent  threats  to  existing  revenue  streams  of 
newspapers;  more  importantly,  they  represent  opportunities 
to  generate  new  revenue  streams  (and,  at  the  same  time, 
strengthen  the  core  mission  of  newspapers).  In  GOLD: 
Growth  Opportunities  by  Leveraging  Diversity,  a  new  pro¬ 
duct  from  the  Newspaper  Association  of  America,  these  growth 
opportunities  were  analyzed — and  they  are  considerable! 

One  difference  from  opportunities  of  the  past  is  that  compe¬ 
tition  for  the  consumer’s  time  and  money  related  to  media  is 
intensifying.  People  have  increased  their  overall  use  of  media, 
both  print  and  broadcast.  At  the  same  time,  newspaper 
managers  need  to  recognize  that  the  public’s  confidence  in 
news  media  has  declined  more  than  it  has  in  other  community 
institutions.  The  way  to  set  apart  the  bottom  line  from  all  of 
this  is  that  newspapers  are  now  having  to  re-establish  their 
claim  for  being  the  primary  source  of  information  in  their 
respective  communities. 

Turn  to  page  54  to  discover  how  your  newspaper  can  respond 
to  this  tidal  wave  of  change. 
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Shades  of  Richard  Nioconi 


‘Enemies  list'  makes  comeback 


Fired  city  manager  says  mayor 
ordered  probes  of  the  publishers 
of  'Miami  Herald'  and  ‘Nuevo  Herald' 


BY  MARK  FITZGERALD,  Chicago 


Miami  Mayor 
Joe  Carollo 
ordered  po¬ 
lice  investigations  of  the 
publishers  of  The  Mia¬ 
mi  Herald  and  El  Nuevo 
Herald,  one  of  the  Eng¬ 
lish-language  paper’s 
reporters,  and  a  colum¬ 
nist  for  the  city’s  daily 
business  newspaper,  ac¬ 
cording  to  fired  Miami 
City  Manager  Donald 
Warshaw. 

In  a  letter  to  Florida 
law-enforcement  offi¬ 
cials  that  was  made 
public  in  court  May  9, 
Warshaw  alleges  Carol¬ 
lo  compiled  an  “ene¬ 
mies  list”  of  20  people 


newspaper  was  also 
listed  separately. 

The  revelation  of  the 
alleged  ene¬ 
mies  list  is 
among  the 
most  bizarre 
political  and 
journalistic 
fallout  yet  in 
Miami  from 
the  Elian 
Gonz^ez  alfair.  Mayor 
Carollo  fired  Warshaw 
April  27  because,  the  city 
manager  alleged,  War¬ 
shaw  refused  orders  to 
dismiss  Police  Chief 
William  O’Brien  —  al¬ 
legedly  because  the  chief 
did  not  tip  off  the  mayor 


against  the  firing. 

Carollo  vigorously  de¬ 
nied  keeping  an  enemies 
list  or  ordering  police 
probes.  “Warshaw'  is  one 
sick  man,”  Carollo  said, 
according  to  a  Herald 
story  by  reporters  Man¬ 
ny  Garcia  and  Karen 
Branch-Brioso.  “I  fired 


porter  Tyler  Bridges 
said  of  his  initial  reac¬ 
tion,  “I  guess  I  thought 
it  was  funny.”  Bridges 
and  reporter  Garcia 
had  prev’iously  revealed 
allegations  from  War¬ 
shaw  that  he  had  been 
ordered  to  put  a  tail  on 
Herald  Publisher 


“I  am  not  important 
enough  to  be  on  any  list. 
Besides  that,  if  I  am  — 

I  don’t  care.” 


t 


“It  would  take  500  police 
officers  to  investigate 
everyone  [he]  claims  I 
wanted  investigated.” 


he  wanted  investigated. 
Among  them:  Herald 
Publisher  Alberto 
Ibargiien;  El  Nuevo 
Herald  Editor  and  Pub¬ 
lisher  Carlos  Castane¬ 
da;  Herald  City  Hall 
reporter  Tyler  Bridges; 
Miami  Daily  Business 
Review  columnist  Tony 
Doris;  two  Spanish-lan- 
guage  talk  radio  hosts; 
and  the  president  of  a 
third  Spanish-language 
radio  station.  The  en¬ 
tire  El  Nuevo  Herald 


to  the  impending  federal 
marshals’  raid  that  took 
Elian  from  the  home  of 
the  shipwreck  survivor’s 
Miami  relatives  on  East¬ 
er  weekend.  O’Brien  re¬ 
signed  his  post,  but 
Warshaw  fought  his  dis¬ 
missal  in  court.  'The  al¬ 
leged  enemies  list  was 
made  public  —  on  a 
joint  motion  from 
lawyers  for  the  Herald 
and  Mayor  Carollo  —  as 
a  judge  lifted  his  tempo¬ 
rary  restraining  order 


him  and  he’s  trj’ing  to 
get  even.  It  would  take 
500  police  officers  to  in¬ 
vestigate  everyone  War¬ 
shaw  claims  I  wanted 
investigated.  This  is  the 
sickest  thing  I  have  ever 
seen  in  my  life.” 

Journalists  on  the  list 
reacted  with 
more  be¬ 
musement 
than  anger. 

“As  I  said 
in  the  paper, 

I  have  been 
on  so  many 
lists  in  my 
life  —  Fran¬ 
cisco  Franco’s,  Francois 
Duvalier’s,  Fidel  Cas¬ 
tro’s,  and  Rafael 
Leonidas  Trujillo’s,” 
said  El  Nuevo  Herald 
Editor  and  Publisher 
Castaneda,  naming  past 
and  present  dictators  of 
Spain,  Haiti,  Cuba,  and 
the  Dominican  Repub¬ 
lic,  respectively.  “I  am 
not  important  enough 
to  be  on  any  list.  Be¬ 
sides  that,  if  I  am  —  I 
don’t  care.” 

Herald  City  Hall  re¬ 


—  JOE  CAROLLO 

Mayor  of  Miami 


—  CARLOS  CASTANEDA 

El  Nuevo  Herald 

Ibarguen.  “I’m  simply 
astonished,”  Ibarguen 
said  at  the  time.  “I  hope 
it’s  not  true.” 

Even  if  the  list  is  bo¬ 
gus,  the  appearance  of 
so  many  journalist 
names  served  as  a  re¬ 
minder  of  the  increas¬ 
ing  testiness  between 
the  mayor  and  the  local 
press.  In  recent  weeks, 
for  instance,  Carollo 
had  taken  to  calling  El 
Nuevo  Herald  reporter 
Rui  Ferreira  —  a  Portu¬ 
gal  native  who  served  in 
the  American  Interests 
Section  in  Havana  and 
free-lanced  for  the 
newspaper  before  being 
expelled  from  the  is¬ 
land  —  a  “Cuban  spy.” 
At  press  conferences, 
Carollo  has  also  singled 
out  Herald  reporter 
Bridges  and  Alejandra 
Matus,  the  author  of 
“The  Black  Book  of 
Chilean  Justice,”  who 
recently  joined  El  Nue¬ 
vo  Herald. 

Castaneda  said  the 
attacks  became  so  an¬ 
noying,  he  finally  con- 


agement  training  for 
its  national  and  re¬ 
gional  leaders. 

“This  includes 
everything  from  poli¬ 
cy  development  to  fis¬ 
cal  management  to 
membership  recruit¬ 
ment  and  fundrais¬ 
ing,”  said  NLGJA 
President  Robert 
Dodge,  national  eco¬ 
nomic  correspondent 
for  The  Dallas  Morn¬ 
ing  News.  “The  Ford 
Foundation’s  grant  is 
an  especially  fitting 
tribute  to  mark  our 
10th  anniversary 
year.  It  represents  a 
powerful  investment 
in  our  future,  for 
which  we  are  truly 
grateful.” 

The  grant  is  far 
more  than  twice  the 
amount  of  any  gift 
the  900-member  as¬ 
sociation  has  ever  re¬ 
ceived,  NLGJA  said. 

-  MARK  FITZGERALD 


In  its  latest  effort 
to  drive  greater  cir¬ 
culation  in  Europe, 
USA  Today  will  begin 
printing  copies  of 
its  International  Edi¬ 
tion  in  Milan,  Italy, 
May  15. 

Each  weekday,  the 
newspaper  will  print 
about  15,000  copies, 
which  will  be  distrib¬ 
uted  throughout  Italy, 
Switzerland,  Austria, 
and  southern  France. 

Copies  pt  inted  in 
Milan  will  be  deliv¬ 
ered  to  hotels  and 
newsstands  by  7 
a.m.,  said  Tom  Cur¬ 
ley,  USA  Today  presi¬ 
dent  and  publisher. 

In  addition,  the  pa¬ 
per  has  reached 
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ness  Review  columnist 
Tony  Doris  noted  the 
irony  of  the  Herald 
journalists  being  on  the 
supposed  list  when  Car- 
ollo  had  benefited  from 
the  paper’s  Pulitzer 
Prize-winning  1998  in¬ 
vestigation  into  voter 
fraud  that  led  to  a  new 
mayoral  election  which 


Carollo  won.  “The  Her¬ 
ald  made  him  into  a 
hero  when  there  were  a 
lot  of  people  around 
town  who  knew  the  guy 
was  a  loony-bin,”  Doris 
said.  Doris  said  his  own 
appearance  on  the  list 
led  him  to  recall  a  small 
incident  when  he  was 
researching  a  column 


at  City  Hall  some 
months  ago. 

“As  I’m  leaving,  the 
mayor  was  coming 
down  the  hall  and  he 
said,  Tony,  can  I  give 
you  a  lift?’”  Doris  said. 
“And  I’m  thinking  to 
myself  —  how  did  he 
know  I  wasn’t  driving 
today?” 


fronted  Carollo  and 
told  him,  “He  should 
submit  his  accusations 
to  the  FBI  or  stop  mak¬ 
ing  the  accusations. 
Otherwise,  he  would 
hear  from  our  legal 
department  and  the 
Inter  American  Press 
Association.” 

Miami  Daily  Busi- 


agreement  with  the 
Poligrafici  Newspaper 
Group  to  package  one 
of  its  newspapers 
with  USA  Today  and 
sell  the  two  newspa¬ 
pers  at  a  specially 
discounted  combina¬ 
tion  rate  beginning  in 
the  summer. 

The  Milan  print 
site  will  be  USA  To¬ 
day’s  first  printing  lo¬ 
cation  in  Italy  and  its 
third  printing  location 
in  Europe.  The  paper 
currently  prints  in 
London  and  Frank¬ 
furt.  USA  Today  plans 
to  open  another  print¬ 
ing  location  in  Char¬ 
leroi,  Belgium,  in 
July.  The  English-lan¬ 
guage  publication 
reaches  more  than 
250,000  readers  dai¬ 
ly  outside  the  United 
States. 

-  STEVE  YAHN 


Power  of  the  press 


Investor  Warren 
Buffett  says  he  loves 
newspapers,  and  it’s 
no  wonder  —  his  Buf¬ 
falo  (N.Y.)  News  is 
one  of  the  most  prof¬ 
itable  papers  in  the 
industry.  But  appar¬ 
ently  he  has  little 
faith  in  their  long¬ 
term  survival.  At  his 
annual  meeting  April 
30,  Buffett  said 
newspapers  are  “very 
threatened  by  the  In¬ 
ternet”  because  of 
their  high  production 
and  distribution 
costs.  The  Buffalo 
News,  to  be  sure,  has 
its  own  Web  site,  but 
Buffett  said  “industry 
factors  will  over¬ 
whelm  any  specific 
strategy.” 

-  LUCIA  MOSES 


AP  photo  pulls  heartstrings  across  the  United  States. 

“’We  got  dozens  of 
calls  about  adopting  the 
kid,”  Stokes  said.  AP 
gave  callers  a  Kosovo 
phone  number  for  Gary 
Westwater,  a  legal-af¬ 
fairs  officer  at  the  U.N. 
mission  there. 

Westwater  was  quot¬ 
ed  in  the  AP  follow-up 
story  with  bad  news  for 
prospective  adopters. 

“If  we  can  find  a  Kosovo 
family,  that’s  our  No.  1 
priority,”  he  said.  11 


this  one  didn’t,  so  we 
directed  them  to  AP,” 
Jack  said. 

“The  information 
wasn’t  available  then, 
but  it  is  now,”  said 
Jack  Stokes,  director  of 
employee  communica¬ 
tions  at  the  AP.  A  fol¬ 
low-up  story  released 
Wednesday  included 
the  Web  addresses  of 
two  organizations  asso¬ 
ciated  with  internation¬ 
al  adoptions. 
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Celebrating  Hometown  Life 


Daniel  C.  Sewell  to  assistant  chief  of 
bureau  for  The  Associated  Press  in 
Chicago  from  North  bureau  chief  at 
The  Cincinnati  Enquirer.  Sewell  succeeds 
Sarah  Nordgren,  now  AP  deputy  director 
of  state  news. 

Mark  Sarsha  to  retail  sales  development 
manager  at  USA  Weekend  in  Chicago 
from  senior  account  executive. 


by  JAMIE  SANTO  newspeople@editorandpublisher.com 

Evelyn  Hsu 

Evelyn  Hsu  has  been  named  director  of 
the  newly  created  High  School  Journal¬ 
ism  program  at  the  Poynter  Institute  in 
St.  Petersburg.  Hsu  brings  broad  experi¬ 
ence  to  the  program,  created  to  provide 
high-school  students,  especially  minori¬ 
ties,  with  newspapering  experience.  Hsu, 
who  worked  at  the  San  Francisco  Chron¬ 
icle  and  The  Washington  Post,  and  was 
later  associate  director  of  the  American  Press  Institute,  previ¬ 
ously  led  a  mentoring  program  for  college-age  students,  funded 
by  the  Kellogg  Foundation,  called  “Unity:  Journalists  of  Color.” 


I  ALABAMA 

I  Patrick  Graham  to  associate  publisher  of 
I  the  thrice-weekly  Sand  Mountain  Re- 
I  porter  in  Albertville  from  managing  edi- 
'  tor  at  The  Times  Journal  in  Fort  Payne. 

i 

I  CALIFORNIA 

Betty  Noor  to  classified  advertising  director 
at  the  San  Francisco  Newspaper  Agency, 
j  the  joint  operating  arm  of  the  San  Fran- 

I  cisco  Chronicle  and  San  Francisco  Exam- 
j  iner,  from  classified  outside  sales/ 
j  operations  manager. 

I  Charlie  Williams  to  new'spaper  relations 
j  director  for  the  western  region  at  USA 


j  Weekend,  based  in  Los  Angeles,  from 
I  western  region  director  of  advertising. 
Mark  Allen  Teichrow  to  West  Coast  advertis¬ 
ing  manager  from  vice  president  for  sales 
and  marketing  at  WebReach,  an  Old 
Bridge,  N.J.-based  Internet  software  firm. 

ILLINOIS 

I  Larry  Green  to  president  and  publisher  of 
j  Pioneer  Press  in  Chicago  from  vice  presi¬ 
dent  for  advertising  and  marketing  at  the 
I  Chicago  Sun-Times. 

Harry  A.  Amsden  to  assistant  controller  for 
the  Tribune  Co.  in  Chicago  from  director 
for  financial  reporting  and  planning. 


IOWA 

Mark  Bowden  to  the  newly  created  position 
of  executive  editor  of  Gazette  Communi¬ 
cations  in  Cedar  Rapids  from  managing 
editor  of  The  Gazette. 

NEW  JERSEY 

Brendan  Schurr  to  correspondent  for  The 

Associated  Press  bureau  in  Mount  Laurel 

from  night  supervisor  at  the  AP  bureau  in 

Trenton. 

NEW  YORK 

Eileen  Bradley  to  executive  director  of 
strategic  planning  for  The  New  York 
Times  from  project  director  of  strategic 
j  planning. 

1  Lydia  Reynolds  to  executive  director  of 
strategic  planning  from  project  director 
of  strategic  planning. 

Rob  Harrison  to  director  of  advertising 
business  operations  and  consumer  direct 
for  USA  Weekend  in  New  York  from  retail 
sales  development  manager. 


CONNECTICUT 

Richard  S. 
Feeney 

to  vice  president 
and  chief  finan¬ 
cial  officer  of  The 
Hartford  Courant  from  circula¬ 
tion  director. 


The  2000  Batten 
Medal  was  awarded  to 
Helen  O’Neill,  national 
writer  for  The  Associat¬ 
ed  Press!  The  medal  is 
presented  annually  to  a 
newspaper  journalist 
whose  body  of  work 
best  reflects  the  values 


of  the  late  Jim  Batten. 
ThF medal,  which  is  ac¬ 
companied  by  a  $2,500 
prize,  will  be  presented 
in  New  York  in  early 
June. 

The  University  of  Michi¬ 
gan  in  Ann  Arbor  named 
13  American  journalists  j 
Michigan  Journalism  * 


Fellows.  The  fellows  for 
the  2000-20001  aca¬ 
demic  year  aTe:  Richard 
L  Colvin,  Los  Angeles 
Times;  Andrea  Guth- 
mann,  WTTW-TV, 
Chicago;  Susan  M. 
Hooper,  The  Honolulu 
Advertiser;  Debbie  A. 
Hewlett,  USA  Today; 
Douglas  Johnson,  C- 


SPAN;  Jason  E.  Kauf-  - 
mann,  free-lance  writer; 
Kathleen  L.  Kerwin, 
Business  Week;  Richard 
Leiby,  The  Washington 
Post;  ion  Morgan,  The 
Sun,  Baltimore;  Milton 
D.  Priggee,  The 
Spokesman-Review, 
Spokane,  Wash.;  Bruce 
R.  Strong,  The  Orange 


County  (Calif.)  Register; 
Patricia  A.  Vila,  CNN; 
Yumi  L.  Wilson,  San 
Francisco  Chronicle. 
The  fellowships- provide 
a  year  of  self-designed 
study  at  the  university 
and  a  stipend  of 
$40,000.  Six  interna¬ 
tional  fellows  will  be 
named  in  June. 
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Dirks,  Van  Essen  &  Murray 


Todd  J.  Shields  to  Washington  editor  from 
metro  reporter  for  The  Washington  Post. 
Prior  to  the  Post,  Shields  spent  eight  years 
as  a  free-lance  reporter  in  Africa  and  the 
Middle  East. 

Sally  SawadogO  to  photo  editor.  Sawadogo 
was  formerly  photo  editor  at  Seventeen. 


NORTH  DAKOTA 
Roger  Bailey  to  executive  director  of  the 
North  Dakota  Newspaper  Association 
in  Bismarck.  Bailey,  a  free-lance  writer 
and  former  editor  and  publisher  of  the 
weekly  Turtle  Mountain  Star  in  Rolla, 
succeeds  Denise  Lawson,  who  accepted 
the  position  of  campaign  manager  for 
Attorney  General  Heidi  Heitkamp’s 
gubernatorial  campaign. 


CANADA 

Scott  Anderson  to  editor  of  The  Ottawa  Cit¬ 
izen  in  Ontario  from  managing  editor. 
Anderson  succeeds  Neil  Reynolds,  who  was 
recently  named  editor  of  The  Vancouver 
Sun  in  British  Columbia. 

Lynn  McAuley  to  managing  editor  from 
editor  of  the  Citizen’s  “Weekly”  and 
“Style  Weekly”  magazines. 


VIRGINIA 

to  president  and 
publisher  of  The 
JH  Virginian-Pilot 
in  Norfolk  from  general  manag¬ 
er,  Carpenter  succeeds  Bruce 
Bradley,  who  resigned  to  de¬ 
vote  more  time  to  his  duties  as 
president  of  Norfolk-based  par¬ 
ent  Landmark  Communica¬ 
tions  Inc. 


ASSOCIATIONS 
Byron  “Barney"  Calame,  deputy  managing 
editor  of  The  Wall  Street  Journal,  elected 
president  of  the  Society  of  American 
Business  Editors  and  Writers. 

Bill  Barnhart,  Chicago  Tribune,  elected  vice 
president. 

Charles  Jaffe,  The  Boston  Globe,  elected 
treasurer. 

Kathy  Kristof,  Los  Angeles  Times,  elected 
secretary. 


OREGON 

Steven  A.  Smith  to  editor  of  the  Statesman 
Journal  in  Salem.  Smith  was  previously 
editor  and  vice  president  of  The  Gazette  in 
Colorado  Springs,  Colo.  He  succeeds 
Everett  J.  Mitchell  II,  now  managing  editor 
of  The  Detroit  News. 


Sigrid  Jochim  to  advertising  director 
of  The  Ashland  Daily  Tidings  from 
retail  sales  manager  at  The  Bismarck 
(N.D.)  Tribune.  Jochim  succeeds  John 
Naughton,  now  advertising  director  at 
iheHillsboro  Argus. 


NEWS  ABOUT  US 
Wayne  Robins  to  associate  editor  cover¬ 
ing  new  media  at  E^P.  Robins  was 
previously  a  contributor  to  the  New 
York  Daily  News  and  MSNBC.com,  as 
well  as  a  journalism  teacher  at  New 
York  University. 


SOUTH  CAROLINA 
Bill  Cranford  to  director  of  advertising  at 
The  Post  and  Courier  in  Charleston  from 
manager  of  classifed  advertising.  Cran¬ 
ford  succeeds  Lucy  Talley-Chapman,  now 
general  manager  of  the  daily. 


TEXAS 

Guy  H.  Kerr  to  senior  vice  president,  gen¬ 
eral  counsel,  and  secretary  for  Belo  in 
Dallas  from  senior  partner  at  the  Dallas 
law  firm  of  Locke  Liddell.  Kerr’s  ap¬ 
pointment  is  effective  July  1. 


WASHINGTON 
Paul  Schmidt  to  managing  editor  of  the 
Daily  Record  in  Ellensburg  from  editor 
of  the  twice-weekly  Federal  Way  Mirror. 
Schmidt  succeeds  Peggy  Steward. 


Integrated  Capital  Associates 

has  sold 

Adrian  (MI)  Daily  Telegram 
Sturgis  (MI)  Journal 
Coldwater  (MI)  Daily  Reporter 

(29,900  combined  daily  circulation) 
and  6  companion  publications  with  1 17,600  total  distribution 

to 

Liberty  Group  Publishing 

We  are  proud  to  have  represented 
Integrated  Capital  Associates  in  this  transaction. 


IDAHO 

news  editor  at  the  daily  Idaho 
Press-Tribune  in  Nampa.  Kuhl 
succeeds  Robert  Speer. 
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NEWSPEOPLE 


OBITUARIES 


Leverett  Goss  Richards 

92,  DIED  May  4 

LONGTIME  REPORTER  FOR  THE  OREGONIAN  IN  PORTLAND 

With  a  bow  tie,  a  beret,  and  a  bi¬ 
plane,  reporter  and  aviator 
Lev  Richards  covered  breaking  news 
for  over  60  years.  And  while  the  bi¬ 
plane  and  his  manual  typewriter  may 
have  obsolesced,  Richards  never  did. 

Bom  in  Pueblo,  Colo.,  Richards 
was  graduated  cum  laude  with  a 
journalism  degree  from  the  Univer¬ 
sity  of  Washington  in  1932,  and 
promptly  began  a  life  of  newspaper- 
ing.  Richards  worked  as  editor  of  the  old  Clark  County  (Ore.)  Sun  week¬ 
ly  and  as  a  correspondent  for  The  Oregonian  from  1932  until  he  joined 
its  staff  in  1935.  After  that,  the  only  thing  static  about  Richards  was  his 
job.  He  spent  the  next  six  decades  at  The  Oregonian  beating  reporters  to 
the  scene  of  Northwest  news.  When  Mount  St.  Helens  erupted  in  1980, 
the  then-72-year-old  grabbed  a  photographer,  commandeered  a  plane, 
and  “We  flew  around  the  mountain  under  radar  control,  then  landed  at 
noon  with  the  first  shots  of  the  eruption  to  go  on  the  wire.”  After  stop¬ 
ping  to  take  on  fuel  and  a  new  photographer,  Richards  was  back  in  the 
air.  Richards  wanted  to  be  everywhere  except  at  his  desk.  As  a  member 
of  the  U.S.  Air  Force  Reserve,  he  flew  on  missions  over  the  North  Pole. 
Accompanying  zookeepers,  he  brought  back  penguins  from  the  South 
Pole.  Richards’  boundless  energy  propelled  him  onto  the  scene  of  every 
story,  cribbing  notes  shorthand  on  the  nearest  scrap  of  paper.  Even  after 
he  retired  in  1986,  he  still  contributed  stories  part-time.  In  1937,  he  cov¬ 
ered  the  landing  of  three  Russian  pilots  who  had  just  completed  the  first 
transpolar  flight.  Naturally,  he  wrote  a  follow-up  —  in  1997. 


Lewis  B. 
Edwards 

92,  DIED  May  2 
RETIRED  ASSISTANT  MANAG¬ 
ING  EDITOR  OF  THE  PLAIN 
DEALER  IN  CLEVELAND 


Edwards  joined 
The  Plain  Dealer 
as  a  copy  editor  in 
1937  after  working  at 
The  Indianapolis  Star. 
He  held  a  number  of 
editorial  positions  dur¬ 
ing  his  36  years  at  the 
paper,  and  was  named 
assistant  managing  ed¬ 
itor  in  1971-  He  retired 
in  1973.  Edwards  later 
taught  journalism  at 
Kent  State  University 
in  Kent,  Ohio.  He  was 
a  past  president  of  the 


Cleveland  chapter  of 
the  Society  of  Profes¬ 
sional  Journalists. 

Howard  H. 
Fitzgerald  II 

75,  DIED  April  3 
FORMER  PUBLISHER  OF  THE 
PONTIAC  (MICH.)  PRESS 


The  third  and 
final  Fitzgerald  to 
lead  the  Press  (now 
The  Oakland  Press), 
Howard  H.  Fitzgerald 
II  began  at  the  paper, 
which  the  Fitzgerald 
family  had  purchased 
in  1914  for  $140,000, 
as  an  advertising  sales¬ 
man.  He  later  served 
as  executive  vice  presi¬ 
dent,  and  took  over  as 


publisher  when  his  fa- 
i  ther,  Harold  A. 

!  Fitzgerald,  retired  in 
!  1966  after  36  years  at 
j  the  helm.  The  Fitzger- 
!  aids  sold  the  Press  in 
i  1969  to  Capital  Cities 
I  for  $15  million.  In 
1970,  Fitzgerald  was 
named  publisher  of 
The  Hillsdale  (Mich.) 
Daily  News. 

Earl  Ruby 

96,  DIED  May  9 
FORMER  SPORTS  EDITOR  OF 
THE  COURIER-JOURNAL  IN 
LOUISVILLE,  KY. 

I 

Ruby,  who  once 
estimated  he 
I  penned  more  than 
I  9,000  stories  while  at 


j  The  Courier-Journal 
\  (and  added  1,100  more 
after  his  retirement), 
began  his  65-year  asso¬ 
ciation  with  the  paper 
quite  simply  —  he  de¬ 
livered  it.  After  gradu- 
I  ating  from  the  Univer- 
I  sity  of  Louisville,  he 
I  joined  the  paper’s 
I  sports  desk.  He  began 
j  writing  “Ruby’s  Re- 
I  port,”  which  usually  ap- 
!  peared  six  times  a 
i  week,  in  1936.  Ruby 
served  as  sports  editor 
at  The  Courier-Journal 
\  from  1939  to  1968,  and 
I  continued  writing 
j  weekly  columns  until 
I  1989.  He  received  the 
f  National  Headliners’ 

!  Award  in  1945  for  the 
nation’s  best  sports  col- 
i  umn.  Ruby  was  induct- 
1  ed  into  the  Kentucky' 
Athletic  Hall  of  Fame 
and  the  Kentucky  Jour¬ 
nalism  Hall  of  Fame. 
He  was  also  one  of  four 
founders  of  the  Ken¬ 
tucky  Derby  Festival. 

Robert  L.  Scales 

73,  DIED  MAY  4 
i  LONGTIME  EMPLOYEE  OF  THE 
^  ASSOCIATED  PRESS 

Scales,  who  had 
been  a  Teletype  set- 
j  ter  for  the  Winston- 
I  Salem  (N.C.)  Journal 
and  Twin  City  Sentinel, 
began  at  the  AP  as  an 
automatic  operator  in 
Charlotte,  N.C.,  in  1951. 
He  was  instrumental  in 
developing  punched 
paper  tape  techniques 
necessary  to  produce 
the  Teletypesetter  wire, 
a  justified  form  of  the 
national  wire.  Scales 
moved  to  AP  head¬ 
quarters  in  New  York 
j  in  1952.  He  returned  to 
i  Charlotte  in  1961, 


;  where  he  remained  un- 
i  til  moving  to  Miami  in 
I  1970.  During  the 
!  1970s,  Scales  was  elect¬ 
ed  to  the  committee  of 
the  AP  division  of  the 
United  Telegraph 
I  Workers  (later  known 
I  as  the  Communications 
j  Workers  of  America), 
which  encompassed  all 
AP  communications 
workers.  He  was  later 
elected  chairman  of  the 
i  division. 

j  Herbert 
i  Wechsler 

I  90,  DIED  APRIL  26 
I  LAW  SCHOOL  PROFESSOR  WHO 
I  DEFENDED  THE  NEW  YORK 

I  TIMES  IN  LANDMARK  NEW 

I 

YORK  TIMES  CO.  V.  SULLIVAN 

IN  1964,  Wechsler 
successfully  defend- 
i  ed  the  Times  against  a 
j  libel  suit  brought  by 
I  L.B.  Sullivan,  the 
I  Montgomery,  Ala.,  city 
I  commissioner  in 
charge  of  the  police. 
Seeking  to  raise  contri¬ 
butions  to  aid  the  Rev. 

I  Dr.  Martin  Luther 
King  Jr.  and  other  civ- 
t  il-rights  leaders  in 
fighting  “a  wave  of  ter¬ 
ror”  against  black  stu¬ 
dents,  the  Times  ran 
an  ad  that  incorrectly 
reported  that  students 
had  been  padlocked  in 
a  dining  hall  to  starve 
them  into  submission. 
The  U.S.  Supreme 
Court  unanimously 
overturned  a  Mont¬ 
gomery  jury’s 
$500,000  judgment 
for  Sullivan,  finding 
that  the  press  could 
not  meet  the  need  for 
vigorous  debate  if  it 
had  to  prove  the  accu¬ 
racy  of  every  statement 
i  about  a  public  official. 
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Recycling  common  sense  gains  currency  around  the  country, 
with  Arizona  the  latest  state  to  revise  its  mandates 


Yet  another  sign  that 

newspapers  are  no  longer 
handy  environmental  whipping 
boys  passed  without  much  no¬ 
tice  the  other  day  in  Arizona  when  Gov. 

Jane  Hull  signed  into  law  new  mandates  on 
the  use  of  recj’cled  newsprint.  This  time 
around,  Arizona  is  setting  recycled-content 
requirements  that  reflect  the  realities  of  the 
newsprint  marketplace  —  rather  than  the 
aspirations  of  legislators  trying  to  buff  up 
their  green  credentials  at  the  expense  of 
newspapers. 

Arizona  now  joins  the 

ranks  of  states  that  have  NcWSpS 

traded  in  unrealistic  expec- 
tations  for  a  common-sense  mUSl  HI 

approach  to  newspaper  re-  this 

cycling.  Across  the  country, 
environmental  regulators  rCglll3,U 

and  their  legislative  allies  COmiTlO 

once  thought  that  increas-  , 

ing  the  recycled  content  of  CllSSip3.1 

newspapers  was  a  simple 
matter  of  mandating  a  high  recycled  fiber 
level  and  picking  a  date  by  which  newspa¬ 
pers  had  to  reach  it.  Back  in  the  late  1980s, 
the  year  2000  had  a  nice  ring  to  it.  By  1992, 
28  states  had  set  mandatory  or  voluntary' 
goals  for  recycled  content  of  newspapers. 
Like  many  states,  Arizona  picked  50%  recy¬ 
cled  content  as  its  goal  for  2000. 

For  a  while,  the  strong  recycling  efforts  of 
newspapers  made  these  states  look  good.  In 
the  decade  between  1988  and  1998,  news¬ 
papers  as  a  whole  nearly  tripled  the  average 
amount  of  recycled  fiber  in  their  products, 
from  10%  to  more  than  28%.  Tlie  amount 
of  old  newspaper,  or  ONP,  that  is  recovered 
and  recycled  increased  from  35%  to  more 
than  69%.  Even  before  recycling,  landfills 
were  hardly  bulging  with  newspapers  — 


Newspapers 
must  not  let 
this  wave  of 
regulatory 
common  sense 
dissipate. 


and  nowadays,  they  make  up  barely  4%  of 
the  solid-waste  stream. 

But  state  mandates  rarely  took  the  mar¬ 
ketplace  into  account  —  and  as  2000  ap¬ 
proached,  the  goals  became  unreachable. 
For  one  thing,  the  competition  for  ONP  is 
fierce  not  just  because  of  new  Asian  paper 
mills  that  use  ONP  as  their  only  raw  mate¬ 
rial  but  also  because  newspapers  today  are 
recy  cled  into  a  dizzying  array  of  products 
from  egg  cartons  to  insulation  to  animal 
bedding.  States  such  as  North  Carolina, 
Maryland,  Kentucky,  and  Connecticut 
scaled  back  their  targets. 
►erS  Wisconsin’s  Legislature  was 

I  shocked  into  lowering  its 

le  I  mandates  after  the  Depart- 

JOf  ment  of  Natural  Resources  in 

1997  slapped  24  papers  with 
recycling  fines  —  including  a 
S0nS0  $13,699  penalty  against  the 
Milwaukee  Journal  Sentinel. 

.  Newspapers  must  not  let 

this  wave  of  regulatory  com¬ 
mon  sense  dissipate.  But  that’s  exactly 
what’s  at  risk  in  the  Northeast  right  now. 
State  regulators  from  10  Northeastern 
states  are  willing  to  abolish  their  maximum 
content  goals  forever  and  require  only  that 
papers  buy  newsprint  with  at  least  27%  re¬ 
cycled  content  —  a  level  papers  are  already 
meeting.  The  arrangement,  devised  with 
the  cooperation  of  newspapers,  recognizes 
and  responds  to  regional  market  needs.  All 
the  Northeast  Recycling  Council  (NERC) 
needs  to  get  going  are  commitments  Irom 
80%  of  newspapers  in  the  region.  Yet,  for 
months,  the  number  has  been  stuck  at  52%. 
Newspapers  must  never  again  let  them¬ 
selves  be  falsely  characterized  as  environ¬ 
mental  bad  guys.  NERC’s  phone  number  is 
(802)  254-3636. 


The  Oldest  Publishers  and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March  22, 1884;  Newspaperdom,  March  1892; 
The  Fourth  F.state,  March  1, 1894;  Editor  &  Publisher,  June  29, 1901;  Advertising,  June  22, 1925. 

OFFICES:  General:  11  W.  19th  St.,  New  York,  NY  10011;  Voice:  (212)  675-4380;  Editorial  fax:  (212)  691-7287;  Advertising  fax: 
(212)  691-6939;  Circulation  fax:  (212)929-1894;  Corporate  e-mail:  edpub@editorandpublisher.com;  Web  Site:  http://www 
.editorandpublisher.com.  Chicago:  6505  W.  Palatine  Ave.,  Chicago,  IL  60631;  (773)  792-3512;  fax  (773)  792-3513.  Mark  Fitzgerald, 
Editor  at  Large.  Carmel;  P.O.  Box  223513,  Carmel,  CA  93922-3513;  (831)  625-6902:  a  ■ 

fax  (831)  625-6911.  Jill  Martin,  Western  Regional  Advertising  Manager  Sacramento:  5541 

Canister  Ave.,  Sacramento,  CA  95819;  (916)  837-7219.  Joel  Davis,  West  Coast  Editor  stjfl  -4  irJM.  RktH 


www.editorandpublisher.com 


MAY  IS,  2000  EDITOR*  PUBLISHER  23 


OP-ED 


24 


Bring  back  the  Hutchins  Commission!  (Or  its  cybercounterpart) 

BY  MURRAY  SEEGER 

At  the  close  of  a  recent  University  of  Maryland 
round-table  discussion  on  journalism  reform,  a 
sense  of  frustration  settled  over  the  room.  The  day 
had  been  marked  by  an  earnest  discussion  among 
representatives  of  several  professional  groups 
concerned  with  the  current  state  of  American  journalism  and  the 
serious  malaise  that  permeates  newsrooms  across  the  country. 

There  were  many  expressions  of  concern  Future  of  Journalism,  made  up  of  mem¬ 
bers  of  The  Newspaper  Guild-CWA,  has 
supported  many  such  meetings,  especially 
those  organized  by  the  Committee  of 
Concerned  Journalists. 

We  are  particularly  impressed  with  the 
potential  value  of  “A  Statement  of  Shared 
Purpose,”  recently  circulated  among  CCJ 
members  and  others  interested  in  reform. 
Behind  all  of  the  reform  exercises,  there  is 
more  practical  research  about  attitudes 
within  the  industry  and  among  the  public 
than  at  any  previous  time  in  our  history. 

Still,  this  good  work  is  not  resonating  at 
the  high  levels  of  our  industry  where  deci- 


for  the  low  status  of  all  news  media  with 
the  broad  American  public.  After  all,  any 
institution  whose  measured  esteem  is  only 
slightly  above  the  status  of  health  mainte¬ 
nance  organizations  (HMOs)  should  be 
worried.  Naturally,  each  organization  rep¬ 
resented  at  the  meeting  was  attacking  the 
need  for  reform  from  its  o^^^^  perspective. 

As  the  day  ended,  however,  it  was  Gene 
Roberts  —  great  reporter  and  editor.  Uni¬ 
versity  of  Mainland  professor,  and  organ¬ 
izer  of  the  comprehensive  study  on  ‘The 
State  of  American  Newspaper”  —  who 
asked  the  pregnant  question:  WTiere  in 
these  meetings  are  the  owners  and  man¬ 
agers  of  the  news  media?  In  paraphrase, 
why  do  we  not  hear  of  any  concern  for  re¬ 
form  from  the  boards  and  counting  rooms 
of  the  ever-growing  communications 
companies? 

One  answer  is  that  as  the  companies 
grow  larger  and  more  complicated,  the 
distance  from  newsroom  to  boardroom 
stretches  beyond  reach  and  sight.  There  is 
a  sense  that  the  earnest  efforts  of  the 
amorphous  reform  movement  have  rung 
no  bells  where  the  big  decision-makers 
dwell.  Professors,  newsroom  editors,  re¬ 
porters,  and  concerned  citizens  can  talk  as 
long  as  they  want  without  penetrating  the 
executive  suites. 

Not  that  the  individual  efforts  are  wast¬ 
ed.  No,  the  seminars,  workshops  and  dis¬ 
cussions  that  radio,  TV,  and  newspaper 
journalists  are  engaged  in  are  important 
for  helping  individual  reporters  and  edi¬ 
tors  perform  their  crafts  in  more  skilled 
and  effective  ways.  Our  Committee  on  the 


“A  new  commission 
would  have  to  explore 
the  industry  with 
more  insight  than 
the  Hutchins  group 
possessed.” 


sions  and  commitments  will  have  to  be 
made  to  restore  confidence  among  work¬ 
ing  journalists  and  to  begin  to  regain  pub¬ 
lic  understanding  and  support  in  the  work 
we  do.  This  is  especially  the  case  with  the 
new  entrants  in  mass  communications 
who  have  no  history  in  journalism  and  no 
loyalty  to  the  traditional  verities  and  ethics 
of  the  trade. 

Our  committee  argues  that  only  the  cre¬ 
ation  of  a  new,  high-level,  national  com¬ 
mission  dedicated  to  examining  the  work 
of  all  news  media  and  their  obligations 


under  the  First  Amendment  could  have 
the  standing  to  bring  all  elements  of  the 
industry  under  a  single  tent.  By  gathering 
publishers,  broadcast  and  cable  owners, 
and  Internet  entrepreneurs  together,  such 
a  commission  could  draw  conclusions  and 
make  recommendations  that  would  re¬ 
state  the  obligations  and  responsibilities 
of  the  free  press  as  the  vital  heart  of  our 
representative  democracy. 

We  are  not  alone  in  proposing  the  or¬ 
ganizing  of  a  new  citizens  body  similar  to 
the  Hutchins  Commission  of  more  than 
50  years  ago.  And  we  are  aware  of  the 
criticism  of  that  group  and  the  lack  of  in¬ 
dustry'  support  for  its  recommendations. 
However,  a  re-reading  of  its  report,  “A 
Free  and  Responsible  Press,”  can  be 
haunting  because  many  of  the  issues 
explored  before  the  advent  of  TV  and 
the  Internet  are  still  relevant. 

A  new  commission  would  have  to  ex¬ 
plore  the  industry  with  more  insight  than 
the  Hutchins  group  possessed;  the  group 
could  include  industry  and  academic  rep¬ 
resentatives,  but  public  members  must 
predominate.  There  must  be  no  govern¬ 
ment  interference  in  this  program. 

What  is  needed  is  a  bold,  enterprising 
foundation  to  take  the  lead  in  issuing  in¬ 
vitations  for  participation  in  such  a  study 
that  top  managers  and  owners  could  not 
ignore.  Those  who  chose  not  to  partici¬ 
pate  would  risk  public  disapproval  for 
their  attitude. 

The  alternative  to  such  a  comprehensive 
approach  is  more  meander¬ 
ing  with  no  direction  and  a 
deepening  fhistration  for 
those  w  ho  are  dedicated  to 
reform.  In  this  vacuum, 
there  are  political  figures  and 
private  groups  that  believe 
the  rights  of  the  free  press 
should  be  pruned;  they 
would  increase  restrictions 
on  the  essential  watchdog 
and  investigative  functions  of  the  media. 

In  a  conversation  with  a  leading  civil 
engineer,  I  attempted  to  explain  why 
many  in  the  mass  media  oppose  any  self¬ 
regulation  even  when  some  of  them  claim 
journalists  are  professionals.  “Why  not?” 
the  engineer  responded.  Indeed.  11 

Seeger,  executive  director  of  the  Committee 
on  the  Future  of  Journalism  in  Wash¬ 
ington,  has  worked  beats  from  police 
stations  in  Buffalo  to  the  White  House 
to  Southeast  Asia. 
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FOURTH  ESTATE 


Readership  initiative: 


OUT  F  THE  OEH  E 


If  reporters  have  beats,  why  are  they  always 
at  their  desks,  talking  on  their  phones? 

BY  BILL  GLOEDE 

The  Newspaper  Association  of  America  confab 
that  took  place  in  New  York  last  week  was  perhaps 
most  notable  for  what  didn’t  happen  as  much  as  it  was 
for  what  did.  There  was  little  controversy,  no  fear  and 
loathing,  and  very  little  bad  news.  Since  the  mood  at 
the  NAA  publishers  meeting  (still  affectionately  known  in  these 
parts  as  the  ANPA)  is  usually  an  accurate  barometer  of  conditions 
in  the  newspaper  business,  times  must  be  good.  And  they  are.  Rev¬ 
enue,  profit,  and  even  circulation  are  up.  The  Internet  hasn’t  killed 
anyone.  There’s  nary  anything  over  which  to  wring  one’s  hands. 


Still,  there  is  this  one  nagging  problem, 
one  that  won’t  be  solved  in  the  near  term, 
but  one  that,  if  it  is  solved,  'will  ensure 
newspapers’  prosperity  well  into  the  fu¬ 
ture.  That  problem  is  readership. 

No  matter  how  you  slice  the 
numbers,  at  least  half  of  America 
does  not  read  a  newspaper.  The  in¬ 
dustry  has  looked  for  decades  at 
declining  readership,  and  the 
blame  has  been  laid  upon  the  ad¬ 
vent  of  TV,  the  entry  of  vast  num¬ 
bers  of  women  into  the  work  force, 
the  decline  in  the  number  of  shift 
workers  who  used  to  read  afternoon 
newspapers,  the  rising  rate  of  illiteracy, 
even  the  time  pressures  of  modern  life, 
just  to  name  a  few.  No  doubt  all  these  fac¬ 
tors  contributed  to  the  massive  decline  in 
readership  that  has  taken  place  over  the 
past  50  years.  But  there  is  another  that 
rarely  gets  talked  about,  probably  because 
it  is  so  simple  that  it  may  seem  naive  even 
to  broach  it. 

Yet,  I’ve  had  several  publishers  actually 
raise  the  issue  over  the  years  (it  never 
seems  to  go  away).  The  most  recent  such 


encounter  came  a  few  years  back  when  I 
went  out  to  Hackensack,  N.J.,  to  see  Mac 
Borg,  owner  of  The  Record.  I’m  going  to 
quote  him  here,  from  memory,  but  I’m  cer¬ 


“The  press  should  be  a 
watchdog  over  government, 
a  skeptical  observer  of 
organized  pressure  groups, 
an  arbiter  of  nothing ...” 


tain  I  remember  exactly  what  he  said:  “The 
biggest  problem  I  have  in  the  newsroom  is 
getting  the  reporters  up  off  their  asses  and 
out  into  the  communities  they  are  sup¬ 
posed  to  be  covering.” 

Having  worked  in  a  few  newsrooms  my¬ 
self  over  the  past  25  years,  I  could  easily  see 
Mac’s  point.  Journalists  often  like  to  hang 
out  among  themselves,  where  they  may 
openly  proffer  their  worldviews,  even  if 
their  job  at  the  moment  is  to  cover  East 
Oshkosh.  They  often  have  an  open  con¬ 
tempt  for  the  people  they  cover.  So  they 


stay  back  in  the  newsroom,  using  the  tele¬ 
phone  and  e-mail  to  contact  the  public  of¬ 
ficials  and  leaders  of  interest  groups 
necessaiy  to  construct  their  stories. 

The  whole  business  would  be  better  off 
if  not  only  reporters,  but  editors  and  pub¬ 
lishers  as  well,  spent  more  time  in  the  var¬ 
ious  communities  served  by  their 
newspapers.  An  evening  spent  sitting 
around  someone’s  kitchen  table,  drinking 
stale  coffee  and  listening  to  a  legion  of 
neighbors  armed  with  bulging  file  folders 
sound  off  about  this  issue  or  that  can  work 
better  than  the  best  promotional  cam¬ 
paign  at  attracting  and  keeping  readers. 
You  also  learn  what’s  on  their  minds. 

The  trick  here  is  for  the  newspaper  peo¬ 
ple  to  speak  as  little  as  possible.  I’he  idea  is 
to  base  reporting  on  the  concerns  of  the 
people  sitting  around  that  table  and  others 
like  it  in  the  community.  Public  officials 
should  be  made  to  deal  with  those  con¬ 
cerns.  Stated  another  way,  the  press  should 
be  a  watchdog  over  government,  a  skepti¬ 
cal  observer  of  organized  pressure  groups, 
an  arbiter  of  nothing,  and  an  ally  of  the 
people  it  serves.  All  the  people,  including 
racial,  religious,  and  political  minorities. 

There  are  two  related  issues  here  that 
are  not  quite  so  simple  —  the  news  staff 
must  reflect  the  diversity  of  the  communi¬ 
ty,  lest  the  entire  effort  be  seen  as  a  ruse, 
and,  of  course,  this  costs  money.  A  reporter 
who  has  to  cover  a  five-town  region  is  nev¬ 
er  going  to  get  to  know  people  in  any.  And 
a  mostly  white-staffed  newspaper  is  never 
going  to  achieve  credibility’  in  the  African 
American  community. 

The  debate  over 
civic  journalism  aside, 
there  is  little  doubt 
that  community 
reporting  can  work 
like  community  polic¬ 
ing.  When 

the  people  know  you, 
they  talk  to  you, 

and  when  they  know  their  neighbors  are 
talking  to  you,  your  paper  suddenly  be¬ 
comes  relevant. 

Newspapers  have  a  unique  opportunity 
at  the  opening  of  the  new  century.  With 
the  continuing  splintering  of  the  TV  and 
magazine  audience,  newspapers  may 
again  find  themselves  as  the  only  practi¬ 
cal  mass  medium  (pretty  much  how  they 
started  in  the  first  place).  To  be  a  mass 
medium,  however,  there  has  to  be  a 
critical  mass. 

Half  is  not  enough.  1) 
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Mark  Schoofs  lost  a 
former  partner  to  AIDS 
himself.  Covering  the 
epidemic  in  Africa,  he 
realized  he  would  “have 
to  enter  a  world  I  did  not 
want  to  re-enter.  But  it 
was  an  urgent  story  that 
needed  to  be  told.” 
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The  New  York  reporter  with  street  toughs  called  “area  boys”  in  Lagos,  Nigeria.  “I  didn’t  feel  any  fear 
or  excitement,"  he  now  says  of  his  travels  in  Africa,  “I  was  so  focused  on  doing  the  work.” 


Mark  Schoofs  of  the  'Voice’  went  where  no  major  daily  dared  to  go, 
exploring  AIDS  in  Africa  —  earning  a  top  prize,  but  paying  a  price 

BY  JOE  STRUPP 


Mark  Schoofs  lay  flat  on  his  back  in  a  Niger- 
ian  hospital,  an  IV  stuck  in  his  arm  dripping  qui¬ 
nine  to  treat  malaria,  with  two  thoughts  chasing 
each  other  across  his  mind:  Would  he  get  some 
kind  of  deadly  infection  -  and  would  he  ever  get 
a  chance  to  finish  his  reporting?  The  veteran  Village  Voice  writer 
had  already  spent  most  of  early  1999  roaming  Africa  for  a  major  se¬ 
ries  on  its  AIDS  epidemic  when  the  feverish  disease  struck  in  June, 
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effectively  shutting  down  his  research  and 
shifting  his  attention  to  his  own  health. 

“I  wanted  to  make 
sure  the  needles  going 
into  me  were  sterile,” 

Schoofs,  37,  recalls  dur¬ 
ing  an  interview  inside 
his  third-floor  cubicle  at 
the  Voice’s  office  in  New 
York’s  Greenwich  Vil¬ 
lage.  ‘The  nurse  was  ac¬ 
tually  offended  that  I 
would  believe  they 
would  use  dirty  needles. 

That  made  me  feel  a  lit¬ 
tle  better,  but  not  a  lot.” 

It  had  been  four 
months  since  the  Voice 
writer  first  landed  in 
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A  Continent  of  Orphans 


South  Africa  with  a  six-month  plan  for  a 
multipart  series  on  skyrocketing  AIDS  in- 
_  fection  rates  that  had  al¬ 
ready  killed  14  million 
Africans  (compared  to 
500,000  deaths  in  the 
United  States).  Schoofs, 
whose  AIDS  reporting 
dates  back  to  his  days  as 
a  San  Francisco  free¬ 
lancer  in  the  late  1980s, 
had  visited  several 
African  countries,  inter¬ 
viewed  scores  of  natives, 
doctors,  and  scientists, 
and  built  up  an  impres¬ 
sive  store  of  information 
when  the  malaria  struck 
him  down,  forcing  him  to 


Arthur  Chinaka 
(back,  right),  with 
three  of  his  aunts  in 
Zimbadwe;  Eunice 
(center),  who  has 
since  died,  and  Tsitsi 
(left)  and  Cecilia, 
who  both  lost  their 
husbands  to  AIDs. 


South  African 
AIDS  activists 
demonstrate 
outside  the 
American 
consulate  in 
Johannesburg, 
protesting  U.S. 

trade  policies 
that  allow  drug 
companies  to 
set  prices. 


spend  three  days  in  a  hospital  bed.  “The 
fever  would  come  and  go,  my  joints  would 
ache,  and  I  could  [only]  sleep,”  Schoofs  re¬ 
members.  “I  was  worried  that  I  would  not 
be  able  to  do  this  story.  I  could  feel  the 
time  ticking  away.” 

Within  a  week,  Schoofs’  slowly  overcame 
the  disease,  and  went  back  to  work  report¬ 
ing  for  two  more  months.  When  his  tour  of 
duty  weis  over,  he’d  survived  a  brothel  raid, 
an  arrest  for  shooting  pictures  in  public, 
and  endless  visits  to  decrepit,  impover¬ 
ished  villages  where  entire  families  were 
being  wiped  out  by  the  single  killer  virus. 

He  also  assembled  enough  background, 
anecdotes,  and  data  for  an  eight-part  series 
that  the  Voice  published  in  November  and 
December,  eventually  earning  him  the 
Pulitzer  Prize  last  month  for  international 
reporting  —  the  only  reporting  Pulitzer 
ever  given  to  an  alternative  paper,  and  only 
the  fourth  Pulitzer  in  history  for  a  nondai¬ 
ly.  In  a  year  when  The  New  York  Times 
failed  to  win  a  single  Pulitzer,  Schoofs  sin¬ 
gle-handedly  beat  out  multiple  staffers  at 
two  venerable  institutions.  The  Washing¬ 
ton  Post  and  The  Associated  Press,  who 
were  finalists  in  his  division.  They  had 
been  nominated  for  the  type  of  reporting 
that  often  wins  awards;  high-profile  for¬ 
eign-war  coverage  (Kosovo  and  Chechnya, 


respectively). 

Schoofs’  six- 
month  odyssey 
through  Africa’s 
growing  AIDS 
nightmare  also 
brought  him  new  in¬ 
sight  into  the  need 
to  keep  plugging 
away  at  a  story  in 
the  face  of  adversity, 
the  importance  of 
researching  broad 
issues  thoroughly 
and  continuously, 
and  the  challenge  of 
carefully  explaining 
foreign  cultures  to 
an  American  audience  that  has  never  seen 
them  up  close.  At  the  same  time,  the  open¬ 
ly  gay  writer  also  had  to  deal  with  his  own  j 
views  of  AIDS,  which  killed  his  former  | 
partner  nine  years  earlier  in  San  Francisco 
and  leif  some  painful  memories.  [ 

'Voice' in  the  wilderness 

“I  realized  I  would  have  to  re-enter  a 
world  I  did  not  want  to  re-enter,”  Schoofs  i 
says.  “But  it  was  an  urgent  story  that  need-  ! 
ed  to  be  told.”  j 

Don  Forst  will  tell  you  it  took  little  con-  1 


vincing  for  him  to  let  Mark  Schoofs  spend 
six  months  overseas  —  and  $17,000  of  the 
Voice's  money  —  for  his  series  on  AIDS  in 
Africa.  Still,  it  was  an  extraordinary  step. 
None  of  Schoofs’  previous  Voice  assign¬ 
ments  had  cost  as  much,  but  Forst  was 
quick  to  approve  the  request  after  the  re¬ 
porter  walked  into  his  office  in  September 
1998  and  pitched  the  idea.  “It  wasn’t  an 
unusual  decision  because  I  knew  the  issue  > 
and  the  writer,”  says  Forst,  Voice  editor  in  I, 
chief  since  1997  and  a  veteran  of  top  edit-  g 

ing  posts  at  Newsday  and  the  New  York  n 
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Daily  News.  “I  knew  there  was  a  story  that 
hadn’t  been  told  in  terms  of  people,  poli¬ 
tics,  and  the  range  of  the  epidemic.  No  one 
had  gone  where  he  wanted  to  go.” 

Approval  came  at  a  time  when  the  Voice 
was  undergoing  major  changes  of  its  own, 
having  recently  shifted  from  paid  circula¬ 
tion  to  free  distribution,  while  heading  for 
a  sale  by  longtime  owner  Leonard  Stern, 
which  was  finalized  in  early  2000. 

David  Schneiderman,  CEO  of  Village 
Voice  Media  and  publisher  of  the  Voice  at 
the  time  of  Schoofs’  request,  said  the  mer¬ 
its  of  the  project  were  never  questioned. 
“Don  was  behind  it,  Mark  has  done  some 
great  work,  and  we  felt  it  was  a  compelling 
issue,”  he  says. 

Schoofs,  a  San  Francisco-area  native  and 
Yale  University  graduate,  had  spent  about 
a  dozen  years  free-lancing  in  the  Bay  Area 
before  joining  the  Windy  City  Times  —  a 
Chicago  gay  weekly  —  in  the  early  1990s. 
From  there,  he  landed  his  current  job  at 
the  Voice,  where  he’s  spent  five  years  cover¬ 
ing  medicine  and  science. 

When  he  approached  Forst,  Schoofs 
said  he  wanted  to  present  an  in-depth 
study  of  how  AIDS  is  ravaging  Africa 
even  as  HIV  rates  in  America  are  drop¬ 
ping,  and  life  expectancy  for  those 
infected  improving.  Schoofs  sought  to 
show  that  Africans  are  caught  in  a 
deadly  spiral  of  infection  and  death  due 
to  cultural  differences,  poor  health  care 
and  economics,  and  a  society  unwilling 
to  utilize  preventative  methods. 

“By  and  large,  AIDS  in  Africa  has  been 
overlooked,”  Schoofs  explains.  “The  epi¬ 
demic  in  Africa  has  really  fallen  off  the 
radar  screen,  and  I  thought  I  could  bring  it 
back.”  Among  the  more  frightening  stats  is 
the  fact  that,  while  sub-Saharan  Africa  has 
only  10%  of  the  world’s  population,  it  con¬ 
tains  two-thirds  of  the  world’s  HlV-posi- 
tive  people  and  has  suffered  more  than 
80%  of  AIDS  deaths. 

Almost  immediately  after  getting  Forst’s 
go-ahead,  Schoofs  began  researching  relat¬ 
ed  subjects  —  from  African  history  and  cul¬ 
ture  to  AIDS  treatments  and  infection 
rates.  His  sources  ranged  from  books  such 
as  “Africa:  Biography  of  a  Continent”  to  ar¬ 
ticles  in  the  journal  “Social  Science  and 
Medicine”  to  a  visit  to  the  1998  Society  of 
Women  Against  Aids  in  Africa  conference 
in  Dakar.  For  four  months  prior  to  his  trip, 
he  continued  covering  his  regular  assign¬ 
ments  each  week  and  wrote  related  stories 
on  issues  pertaining  to  Africa  and  AIDS  re¬ 
search.  “Every  time  I  came  across  some¬ 
thing  I  thought  I  could  use,  I  found  people 
to  talk  to  about  it,”  he  explains.  “I  was  con- 
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stantly  interviewing  and  reading  % 

for  two  months.”  \ 

The  Air  Zimbabwe  flight  carrying  j 
Mark  Schoofs  landed  in  South  Africa  \i 
early  on  March  1, 1999  —  about  two  ' 
days  after  he  left  New  York  and 
changed  planes  during  a  long  layover  in 
England.  Within  hours  of  setting  down  in 
the  former  apartheid  haven,  Schoofs  rented 
a  cheap  car,  checked  into  the  low-budget 
Melville  House,  and  headed  to  a  nearby 
mining  town  to  begin  his  months  of  report¬ 
ing.  “I  didn’t  feel  any  fear  or  excitement,  I 
was  so  focused  on  doing  the  work,”  Schoofs 
recalls  while  looking  out  the  window  of  his 
Voice  cubicle,  which  faces  a  neighboring 
building’s  brick  wall.  “I  started  on  my  first 
story  in  this  small  town,  and  the  people 
were  incredibly  helpful.” 

IntoAfiica 

In  the  months  that  followed,  Schoofs  tra¬ 
versed  the  continent  with  an  eye  for  the  hu¬ 
man  dimension  to  which  any  reader  could 
relate,  while  also  double-checking  facts  from 
all  sources  and  carefully  tying  in  the  related 
aspects  of  African  culture,  history,  and  eco¬ 
nomic  influence.  From  the  story  of  Zimbab¬ 
we’s  Arthur  Chinaka,  who  lost  his  father, 
four  uncles,  and  an  aunt  to  AIDS,  to  the 
struggle  of  Kenya’s  Dr.  Joshua  Kimani,  who 
runs  a  clinic  for  prostitutes  and  fights  an  up¬ 
hill  battle  getting  them  to  use  condoms, 
Schoofs’  research  resulted  in  dozens  of  per¬ 
sonal  accounts  from  the  AIDS  battlefield. 


ZIMBABWE 


“It’s  about  people  and  the 
way  this  has  affected  them,  and 
they  are  so  real  and  vivid  that  this  is  the 
way  you  have  to  write  it,”  says  Schoofs,  who 
also  shot  all  of  his  own  photos  for  the  se¬ 
ries.  “It  makes  it  not  so  foreign  to  [the 
reader]  because  it’s  just  men  and  women.” 

While  many  of  his  interview  subjects 
spoke  English,  and  Schoofs  could  utilize 
his  limited  French  in  some  areas,  transla¬ 
tors  were  needed  for  him  to  converse  in 
some  of  the  native  tongues,  such  as  Shona 
and  Ndebele. 

Among  Schoof  s  most  vivid  memories  is 
the  utter  helplessness  he  felt  upon  entering 
the  overcrowded  morgue  at  Parirenyatwa 
Hospital  in  Harare,  Zimbabwe.  He  wTites 
that  the  frigid  place  had  dead  bodies  piled 
in  hallways  and  stacked  up  in  rooms  to  the 
point  where  faces  were  squashed  beyond 
identity.  “It  was  horrific,”  he  says.  “These 
were  poor  dead  people,  and  most  of  them 
were  very  young.” 

Executive  Editor  Richard  Goldstein,  a 
34-year  Village  Voice  veteran  and  lead  edi¬ 
tor  on  the  series,  stressed  that  personal 
connection  was  key.  “We  were  making  sure 
that  each  point  had  an  accompanying  an¬ 
ecdote  and  an  African  voice,”  he  says.  “Too 
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the  findings  that  eventually  helped  shape 
the  series  were: 

•  The  African  culture’s  demeaning 
view  of  women,  which  has  made  it  diffi¬ 
cult  for  wives  to  ensure  that  their  hus¬ 
bands  —  including  many  polygamists  — 
use  condoms,  while  causing  many  women 
to  be  ostracized  when  they  are  infected  or 
refuse  sex  to  avoid  infection. 

•  Other  cultural  elements,  such  as  the  i 
practice  in  some  areas,  including  the  rain¬ 
forest,  of  eating  chimpanzees,  which 

many  scientists  say  first  spread  AIDS 
from  animals  to  humans  decades  ago. 

•  Rampant  corruption  in  many 

African  nations  that  results  in  little  or  no  - 
official  response  to  the  epidemic  by  gov¬ 
ernment  leaders,  many  of  whom  horde 
money  and  resources  that  could  be  used 
to  battle  the  epidemic. 

•  Agrowingstigmafor  AIDS  patients 
and  HIV-infected  Africans  that  causes 
many  families  to  deny  their  loved  ones 
even  have  the  disease  and  results  in  oth¬ 
ers  being  forced  from  their  homes. 

•  A  historical  mistrust  of  western  cul¬ 
ture,  resulting  in  many  Africans  refusing 
to  use  drugs  such  as  AZT  or  utilize  con¬ 
doms  and  other  protections.  Some  even 
claim  AIDS  does  not  exist  and  that  the 
epidemic  is  merely  a  hoax  perpetrated  by 
non-Africans  to  hurt  the  culture. 

Of  course,  the  simple  statistics  of  rising 
infection  and  death  rates,  miniscule 
health  care  funding,  and  the  plummeting 
life  expectancies  in  many  African  nations 
rounded  out  the  series’  data. 

“He  had  an  incredible  amount  of  infor¬ 
mation,  and  every  topic  is  covered  well,” 
says  John  Maxwell  Hamilton,  dean  of  the 
Louisiana  State  University  school  of  com¬ 
munications  and  a  member  of  the 
Pulitzer  Prize  international  reporting 
committee  that  nominated  Schoofs’  series 
as  a  finalist.  “He  was  like  a  football  player 
who  could  play  quarterback,  right  tackle, 
wide  receiver,  and  defensive  back.”  i 

Out  of  Africa 

Mark  Schoofs  is  forthcoming,  but  un¬ 
easy,  when  talk  of  the  series  turns  to  its 
effect  on  himself.  Shuffling  restlessly  in  ; 
his  seat  at  the  lower-level  food  court  of  ' 
Grand  Central  Station,  Schoofs  bears  a 
nervous  grin  as  he  opens  a  packet  of 
pepper  and  sprinkles  it  over  his  cup  of 
yellow  split-pea  soup  while  late-after- 
noon  commuters  rush  by  on  their  way  i  I 
out  of  the  city.  He  asked  to  meet  at  the  1 1  > 
recently-renovated  eating  area  because  i  ^ 
of  the  famed  terminal’s  old-world  archi-  |  3 
tecture,  and  its  proximity  to  a  meeting  j  j  i 
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Rusina  Kasongo,  a  grandmother,  and  two  of  the  10  orphans  she’s  raising,  Tafadzwa  and  Memory. 
Sub-Saharan  Africa  has  suffered  more  than  80%  of  all  AIDS  deaths,  but,  as  Schoofs  says,  the 
epiderric  there  “has  really  fallen  off  the  radar  screen,  and  I  thought  I  could  bring  it  back.” 


many  of  these  [type  of]  pieces  end  up 
vdth  some  U.N.  official  from  Switzerland 
being  quoted.” 

Week  after  week,  Schoofs’  reporting 
took  him  to  homes  of  destitute  families 
who  had  lost  up  to  half  of  their  mem¬ 
bers  to  health  clinics  where  AIDS  drugs 
were  either  insufficient  or  ignored,  and 
to  city  slums  where  residents  had  to 
fight  both  violent  crime  and  polluted 
conditions  just  to  survive.  He  says  the 
key  was  to  keep  accumulating  infor¬ 
mation,  stories,  and  facts,  and  to 
continue  to  eyeball  everything  related 
to  the  issue. 

“The  main  education  I  got  as  a  reporter 
was  to  keep  putting  one  foot  in  front  of 
the  other,”  Schoofs  remembers  (see  relat¬ 
ed  story,  p.  31).  “Tracking  down  every¬ 


thing  you  can  track  down,  checking 
everything  you  can  check.  And  if  there  is 
something  else  to  check  or  someone  else 
to  talk  to,  you  do  it.”  Likely,  it  was  this  at¬ 
tention  to  detail  and  fact-checking  that, 
in  the  minds  of  Pulitzer  jurists,  played  a 
crucial  role  in  taking  this  series  where  no 
alternative-press  reporting  story  had  ever 
gone  before. 

An  eye  on  the  hall 

As  his  efforts  continued,  Schoofs  grad¬ 
ually  formed  the  basis  for  his  series, 
which  sought  to  explain  not  only  how 
AIDS  was  running  rampant  in  Africa  with 
booming  infection  and  death  rates  but 
also  how  the  continent’s  culture,  econo¬ 
my,  and  ignorance  of  the  disease  played  a 
part  in  its  growing  manifestation.  Among 
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he  had  for  a  book  proposal  based  on  the  j 
Voice  series.  | 

“I  would  like  to  do  a  book  on  this,  but  I  I 
am  not  sure  what  it  will  be,”  Schoofs  says  j 
between  sips.  “I  think  it  would  be  more  on  j 
Africa  than  just  AIDS.  The  culture  there  | 
is  incredible.” 

Eventually,  the  discussion  leads  in-  | 
evitably  to  how  the  six-month  Africa  stint  | 
changed  Schoofs’  life.  Not  only  did  he  ! 
have  to  spend  six  months  in  a  foreign 
country  away  from  his  friends  and  co-  ; 

workers,  but  the  project  also  separated  j 
him  from  his  partner  of  four  years,  who  | 
had  to  be  talked  out  of  hopping  a  plane  to  j 
Nigeria  when  Schoofs  caught  malaria.  i 
“He  was  extremely  worried,  and  I  may  not  j 
have  paid  enough  attention  to  how  he  I 
felt,”  Schoofs  says,  taking  off  his  wire-  | 
rimmed  glasses  and  rubbing  his  face.  “I 
was  so  focused  on  getting  the  story,  I 
didn’t  communicate  with  him.” 

Schoofs  also  relived  painful  memories  I 
of  his  former  partner,  Mike  Hippier,  who  I 
died  in  1991  of  AIDS  after  the  two  spent  | 
more  than  two  years  together  in  San  i 
Francisco.  He  said  the  series  brought 
back  some  times  he  would  have  liked  to 
forget.  “I  had  to  take  care  of  him  at  the 


time,”  says  Schoofs,  who  is  not  HIV-posi-  ' 
tive.  “It  would  have  been  easier  for  me  | 
not  to  go  back  into  that  [issue]  and  not  i 
do  the  series.  But  I  wanted  to  do  every-  | 
thing  I  could  to  stop  others  from  facing  | 
the  same  fate.”  | 

The  series  also  had  a  profound  impact 
on  Schoofs’  view  of  American  materialism 
and  society  in  the  aftermath  of  experienc¬ 
ing  dirt-poor  African  conditions.  He  says  j 
that  upon  his  return  the  American  way  of  | 
life  seemed  less  appealing.  “I  came  back  I 
to  hear  about  millionaires  on  Wall  Street 
and  dot-com  bonuses  in  the  millions,  and  j 
something  feels  very  wrong,”  says  i 

Schoofs,  who  maintains  contact  with  sev-  | 
eral  of  his  African  sources.  “I  don’t  partic¬ 
ularly  like  the  culture  here.” 

The  prize  of  power 

When  word  came  down  that  the  AIDS 
in  Africa  series  w'as  one  of  three  finalists 
for  the  Pulitzer,  Mark  Schoofs  considered  | 
the  nomination  alone  a  victory  and  chose  j 
to  celebrate  that  achievement  rather  than 
wait,  and  be  disappointed,  at  not  winning 
the  ultimate  honor.  The  celebration,  a  i 
dinner  at  the  high-priced  Bouley  Bakery' 
restaurant  in  Manhattan,  consisted  of 


I  Schoofs,  his  partner,  parents,  and  friends. 

I  “I  felt  bad  about  spending  that  obscene 
I  amount  of  money,  so  I  decided  to  give  the 
I  same  amount  to  an  AIDS-devastated  vil- 
I  lage  in  Africa,”  says  Schoofs.  “I  told  peo- 
I  pie  at  the  dinner.  The  more  you  order, 
the  more  they’ll  get’.”  He  also  is  donating 
half  of  his  $5,000  Pulitzer  prize  to 
African  AIDS  causes, 
j  So  what  happened  when  Schoofs 
I  heard  he  had  actually  w’on  the  Pulitzer 
I  last  month?  He  says  it  was  a  mix  of 
vindication  and  excitement  —  not  for  the 
I  fame  and  personal  attention,  but  for 
i  w'hat  it  could  mean  for  doing  good  jour- 
i  nalism  down  the  line.  “It  is  a  tool  for  a 
reporter,  a  powerful  tool,”  he  says.  “I 
think  it  will  open  doors  and  help  me 
to  do  better  work.” 

But  Schoofs  also  feels  bittersweet  about 
winning,  saying  he  will  never  forget  why 
the  series  was  done  in  the  first  place.  “A 
I  week  before  the  award  came  out,  I  got  a 
j  letter  telling  me  that  one  of  the  women  I 
had  profiled  had  died,”  he  reveals.  “Her 
husband  had  previously  died  of  AIDS  and 
i  now  her  four  children  have  no  parents.  I 
j  will  alw'ays  remember  that  I  won  this 
prize  for  a  horrible,  horrible  tragedy.”  1] 


‘White  guy  taking  notes'  carries 
fact-checking  to  the  e](treine 


An  unusual  mix 

of  raw  sewage  and  veg¬ 
etable  stew  permeates 
the  air  in  the  small,  one- room 
shanty  that  squats  among  the 
slums  of  Nairobi,  Kenya,  where 
Mark  Schoofs  finds  himself 
hearing  yet  another  tale  of 
AIDS-induced  hardship.  Mary, 
an  HIV-infected  mother  of  two 
who  turned  to  prostitution 
eight  years  ago,  landed  in  the 
filthy  ghetto  after  leaving  her 
abusive  husband,  who  burned 
her  clothes  and  denied  her  chil¬ 
dren  food.  She  told  The  Village 
Voice  reporter  that  she’s  still 
beaten  today  —  by  her  clients 
(many  of  whom  pay  as  little  as 
75  cents  for  her  services)  when 
she  asks  them  to  use  a  condom. 

“Her  story  was  very  moving 
because  she  had  lived  in  a  very 
fertile,  nice  place  where  she 
could  grow  coffee  plants  and 
stalks  of  maize,”  Schoofs  says. 


“Now  she  was  in  one  of  the 
worst  Third  World  slums.” 

But,  in  the  case  of  Mary’s 
stoiy'  and  many  others  like  it, 
Schoofs  did  not  let  the  horror 
keep  him  from  double-check¬ 
ing  facts.  After  talking  with 
Mary,  he  found  her  mother, 
who  independently  verified 
everything  she  had  said. 
“Checking  these  stories  gave 
me  an  understanding  of  the 
complexity  of  the  culture,”  he 
says.  ‘They  were  usually  very 
willing  to  let  me  check  it  out.” 

Then  there  was  Anna  Adhi- 
ambo,  whose  husband  died  of 
AIDS  in  1996.  Under  an  Afri¬ 
can  custom,  she  was  “inherit¬ 
ed”  by  her  husband’s  cousin, 
who,  according  to  tradition, 
would  be  responsible  for  her 
and  her  children.  But,  after 
many  arguments  over  his  fail¬ 
ure  to  provide  food  or  money, 
Anna  was  ordered  to  leave  and 


now  makes  less  than 
$10  a  month  doing 
odd  jobs.  Schoofs’ 
reporting  included 
interv’iews  w'ith  her 
mother-in-law  and 
other  family  mem¬ 
bers  who  v'erified  the 
accounts.  ‘They  told 
the  stories  very  mat- 
ter-of-factly,”  he 
says. 

Schoofs’  push  for 
precision  almost  got 
him  in  legal  trouble 
on  several  occasions, 
such  as  when  he  was 
interviewng  a  pros¬ 
titute  in  her  room  at  the  Royal 
Crown  in  Lagos  and  police 
raided  the  well-known  brothel. 
“They  were  completely  shocked 
to  see  this  white  guy  taking 
notes,”  he  says.  “They  ques¬ 
tioned  me,  then  let  me  go.” 

He  also  was  arrested  on  the 


Anna  Adhiambo  at  the  home  where  she  and  her 
late  husband  lived,  above  Lake  Victoria,  the 
first  time  she  has  returned  in  two  years.  In 
many  traditional  African  cultures,  women  lack 
rights  to  their  husband’s  property. 


streets  of  Kinshasa  in  the  De¬ 
mocratic  Republic  of  Congo  for 
taking  photos.  ‘The  police  even 
wanted  me  to  pay  for  a  ta,\i  to 
take  us  back  to  police  head¬ 
quarters,”  Schoofs  recalls  wth 
a  laugh.  “I  refused,  so  they  re¬ 
leased  me.”  —  Joe  Strupp 
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In  the  past  30  years,  the  American  tapestry  has  changed  dramatically.  However,  in  that 
same  time  frame,  marketing  strategies  at  newspapers  have  changed  very  little. 


❖  Newspaper  readership  profiles  do  not  reflect  the  communities 
they  serve.  Women  influence  the  majority  of  retail  purchases  and 
advertisers  swarm  to  reach  them,  yet  women  read  newspapers 
less  than  men  with  similar  backgrounds. 

❖  Income  and  education  are  still  two  oftemused  criteria  to  identify 
potential  readers,  yet  members  of  diverse  groups  who  would 
otherwise  be  considered  "newspaper  prospects"  appear  at  rates 
below  their  availability  in  geographic  markets. 

❖  While  markets  have  been  economically  hot,  circulation  has  been 
stagnant,  even  in  the  best  of  markets.  Even  where  circulation  is 
growing,  the  growth  has  been  consistently  lower  than  overall 
household  growth  so  market  penetration  is  on  the  decline. 
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in  serving  the  increasingly  diverse  American  marketplace. 
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machines  can  print  out.  (Save.com  claims  a 
Macintosh  version  is  “coming  soon.”) 
CoupKjns  for  Fleischmann’s  yeast,  Betty 
Crocker  cake  mixes,  and  other  Valassis 
clients  were  among  those  featured  recently. 
No  coupons  ftx)m  local  advertisers  in  TTie 
News  &  Observer  are  available  now. 

Liddle  called  newspaper  Web  sites 
“one  of  the  natural  first  places  to  go,”  so 
Valassis  may  use  them  frequently  to 
distribute  coupons  through  Save.com. 

She  said  Valassis  is  launching  Save.com 
nationally  this  quarter  after  tests  in 
Raleigh  and  other  cities. 

While  Liddle  doesn’t  see  Coupons.com  as 
a  vehicle  for  newspaper  business, 
Coupons.com  CEO  Steven  Boal  said  news¬ 
papers  can  use  the  company  to  manage  the 
online  distribution  of  their  coupons.  “We 
provide  a  secure  mechanism  for  delivering 
coupons  to  consumers  from  their  site,”  he 
said.  He  also  said  newspapers  could  co¬ 
brand  with  Coupons.com  and  display  their 
logos  on  the  Coupons.com  site. 

Users  log  onto  Coupons.com  and  down¬ 
load  its  software,  which  then  enables  them 
to  automatically  receive  coupons  without 
returning  to  the  site.  They  can  select 
coupons  by  category  and  print  them  out. 

Online  couponing  is  a  rapidly  growing 
field  whose  major  players  also  include 
SuperMarkets  Online, 
Greenwich,  Conn.,  w'hich 

-  ^  offers  coupons  from  60 

^  major  package-goods  com- 

■*  panies  via  ValuPage.com, 

and  SUMmedia.  Vancou- 
ver,  British  Columbia, 
which  offers  coupons  from 
local  retailers  via  savingu- 
money  .com. 

Liddle  said  Valassis  would 
offer  online  couponing  to  its 
^  FSI  customers  who  could 

supplement  their  buj's  with 
online  coupons.  But  clients 
could  buy  online  coupons 
without  using  FSIs. 

^  :  When  asked  if  online 

would  be  detri- 


Dialing-up  for  dollars 


BY  KEN  LIEBESKIND 

VALASSIS  Communications,  which  has  traditionally 
distributed  grocery  coupons  in  free-standing  inserts 
(FSIs)  in  Sunday  newspapers,  has  begun  distributing 
them  online. 

The  Livonia,  Mich.,  company  recently  bought  a  10% 
stake  in  Coupons.com,  a  Palo  Alto,  Calif.,  firm  that  distributes  more 
than  35,000  local  and  national  coupons  online.  The  move  will  enable 
Valassis  to  distribute  coupons  for  its  major  package-goods  clients  on 

the  Internet.  “We  can 
bring  our  customers  an¬ 
other  form  of  couponing 
and  promotion,”  said 
Lynn  Liddle,  a  Valassis 
vice  president. 

Coupons.com  has 
more  than  1.7  million 
unique  visitors  each 
month,  according  to  PC 
Data  Online.  Many 
come  from  the  more 
than  10,000  Web  sites 
that  link  to  it. 

Valassis  already  had 
bought  a  majority  (51%) 
share  in  Save.com,  an¬ 
other  online  couponing 
firm,  but  the  two  are 
based  on  different  busi¬ 
ness  models.  Save.com 
offers  a  network  of 
partner  sites  that  dis¬ 
tribute  its  coupons,  while  Coupons.com  is 
a  destination  site  that  offers  coupons 
through  its  own  site. 

The  deal  with  Save.com  provides  the  best 
opportunities  for  newspapers  because 
newspaper  Web  sites  can  be  part  of  its  net- 


www.coupons.cam 
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coupons 

mental  to  the  newspaper 
coupon  business,  she  said, 
“No,  because  online 
coupons  will  be  used  in  ad¬ 
dition  to,  not  instead  of,  newspaper 
coupons.”  But  she  also  said:  “No  one 
knows  the  long-term  future.  We  believe 
theyll  work  in  tandem.  Traditional  media 
will  drive  people  to  online  media  and  vice 
versa.  Well  use  all  media,  not  just  one.”  (1 


Thanks  to  two  Web  sites,  Valassis  is  a  couponing  colossus  online  as  well  as  in  print. 


work.  Valassis  tested  the  service  with  The 
News  &  Observer  in  Raleigh,  N.C.  Its  site 
(http://www.newsandobserver.com)  has  a 
coupon  page  that  lets  users  download  the 
Save.com  coupon  ticker,  which  offers  new 
coupons  each  week  that  users  of  Wintel 
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MARKETING 


SALES 


Texas  firm  spends  more  than  $6  million 


BBDO  New  York  focuses  i-opener  multimedia  campaign 
on  newspapers  and  newspaper  magazines 


BY  JOE  NICHOLSON 


An  Austin,  Texas-based  high-tech  firm  has  beaten 
the  big  boys  —  IBM,  Compaq,  etc.  —  to  market  with 
a  new,  low-cost,  user-friendly  Internet-access  prod¬ 
uct  and  is  attempting  to  secure  the  entire  market  cat¬ 
egory  with  a  $  15-million  marketing  campaign, 
including  more  than  $6  million  in  newspaper-related  buys. 
Netpliance  Inc.’s  i-opener  was  launched  six  months  ago;  it  looks 

like  a  computer,  includes  a  screen  and 


The  Proven 
Professional. 


Richard  L. 
Hare 


•  Consultant  to  300  dailies,  weeklies, 
and  shoppers  in  last  25  years 

•  Market  wise  in  50  states  and 
Canada 

•  Expert  manager,  trainer 

•  Executive  recruiter 

•  Successful  broker  and  appraiser 

Hare  Associates,  Inc. 

62  Black  Walnut  Drive 
Rochester,  New  York  14615 
716/621-6873 

Celebrating  Twenty-Five  Years 
of  Professional  Service 


keyboard,  and  offers  instant  Internet  ac¬ 
cess.  And  it  is  being  sold  for  only  $99 
with  an  agree¬ 
ment  to  pay  a 
monthly  service 
charge  of  $21.95 
for  at  least  three 
months.  The 
promotion  price 
is  marked  down 
from  the  launch 
price  of  $199- 

The  product, 
known  as  an  In¬ 
ternet  appliance 
or  Web  terminal, 

is  de^^ed  for  Netpliance  Inc.'s  i-opener  beat  rivals  to  market. 
non-PC-sawy 

customers.  Market  research  firm  IDC  has 
projected  the  number  of  terminals  like  the 
i-opener  will  reach  5.5  million  within  three 
years,  said  Worth  magazine,  which  added 
that  “a  host  of  competing  products  from 
companies  like  Compaq  and  IBM”  are  in 
the  works. 

I-opener  launched  its  campaign  to  grab 
as  many  customers  as  possible  before  com¬ 
petitors  get  their  products  out,  according  to 
industry  sources. 

Lynne  Seid,  executive  vice  president/ 


managing  director  of  BBDO  New  York 
and  manager  of  the  i-opener  account,  said: 
“I  wouldn’t  say  we  are  seeking  market 
share;  it’s  creating  a  market;  it’s  creating 
a  category.” 

“We  have  the  dream  of  eveiy  marketer, 
which  is  to  have  100%  share  of  voice,”  she 
said,  referring  to  a 
brand’s  portion  of 
category  ad  spend¬ 
ing.  Failure  to  ad¬ 
vertise  now  “would 
be  squandering  a 
unique  opportuni¬ 
ty,”  she  declared. 

Outlays  for  the 
campaign  will  con¬ 
sist  of  $2  million 
for  promotions,  in¬ 
cluding  efforts  on  Lynne  Seid 

.u  c  u  -4.  BBDO  New  York 

the  hrm  s  Web  site 

(http://www.netpliance  .com),  and  $13 
million  in  ad  buys,  about  half  of  which  in¬ 
volve  two  newspapers.  The  New  York  Times 
and  The  Wall  Street  Journal,  and  three 
newspaper  magazines,  USA  Weekend,  Pa¬ 
rade,  and  The  New  York  Times  Magazin  e. 
The  campaign  includes  non-newspaper 
magazines  and  direct-mail  promotion,  but 
no  TV  or  radio. 

The  Times  and  Journal  ads  “allow  us  to 
give  what  we  call  an  ‘overheard  conversa¬ 
tion,”’  said  Seid, 
referring  to  a 
campaign  that 
lets  the  invest¬ 
ment  community 
listen  in  on  ads. 

I-opener  ads 
were  planned  to 
be  clustered  in 
the  two-week  pe¬ 
riods  before  two 
big  gift-giving 
dates.  Mother’s 
Day  and  Father’s 

.  .  ,  .  ,  .  Day;  they  were 

>eat  rivals  to  market.  ,  v  , 

designed  to  en¬ 
courage  adult  children  to  buy  i-openers  for 
older  parents. 

Munira  Fareed,  Netpliance’s  marketing 
director,  said  the  firm  decided  on  a  news¬ 
paper-heavy  campaign  after  previous  ads 
in  Parade  boosted  sales.  The  Parade  ad 
boost  “was  enough  to  convince  us  to  ad¬ 
vertise  more  in  Parade  and  in  other  news¬ 
papers  and  newspaper  magazines,”  said 
Fareed,  who  was  already  planning  on  ad¬ 
ditional  campaigns  with  newspapers  and 
broadcast  outlets.  II 
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Wired  about  the  Web 


National  poll  is  commissioned  by  ScreamingMedia, 
the  syndicate  that  distributes  content  to  Web  sites 

BY  DAVE  ASTOR 

WHEN  BOTH  Web  and  non-Web  users  are  sur- 
veyed,  the  Internet  is  the  fourth  most  popular 
medium  for  getting  news,  weather,  and  sports 
information;  and  the  second  most  popular 
medium  for  learning  more  about  breaking 
news.  But  when  Web  users  alone  are  polled,  the  Internet  is  No.  1. 

Those  were  the  findings  of  a  new  study  from  ScreamingMedia.  The 
Web  syndicate  used  Princeton  (N.J.)  Survey  Research  Associates 

for  a  nationwide  poll  of  1,232  adults  —  in-  j  easiest  way  to  get  information.”  TV  was 
eluding  550  Internet  users.  j  second  with  24%. 

When  all  1,232  respondents  were  asked  •  63%  say  the  Internet  provides  them 
where  they  get  the  most  news,  weather,  |  with  “the  most  in-depth  information.” 
and  sports,  63%  said  TV;  16%,  newspa-  I  Newspapers  were  second  with  16%. 


eluding  550  Internet  users. 

When  all  1,232  respondents  were  asked 
where  they  get  the  most  news,  weather, 
and  sports,  63%  said  TV;  16%,  newspa¬ 
pers  or  magazines;  13%,  radio; 
and  5%,  the  Internet.  For  learning 
more  about  breaking  news,  72% 
relied  on  TV,  11%  on  the  Internet,  f  A 
8%  on  radio,  and  7%  on  newspa- 
pers  or  magazines. 

But  when  the  550  Internet  users 
were  polled,  there  were  strong  in-  ’ 

dications  of  how  important  and 
accepted  this  cyber  medium  has 
become.  For  instance,  the  survey 
found  that: 

•  76%  say  they  could  learn 
everything  they  need  to  know  from 

the  Internet  if  they  had  to  go  a  Wul 

month  without  reading  newspa-  p()[] 

pers  or  watching  TV.  Only  44%  wm 

feel  this  way  about  newspapers 
and  only  31%  about  TV. 

•  67%  say  the  Internet  has  “the 

most  interesting  information.”  TV  H 

w£is  second  with  18%.  Screar 

•  65%  say  the  Internet  is  “the  the  coi 
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ScreamingMedia,  whose  Web  site  home  page  is  pictured  above,  is  content  with 
the  content  of  a  recently  conducted  study  focusing  on  Internet  usage. 


•  57%  say  the  Internet  has  “the  most 
up-to-date  information.”  TV  was  second 
with  29%. 

•  51%  say  the  Internet  has  “the  most 
accurate  information.”  TV  was  second 
with  21%. 

•  32%  go  online  several  times  a  day. 

“These  survey  findings  demonstrate 

that  the  Internet  is  no  longer  a  ‘new’  or 
‘emerging’  medium,”  said  ScreamingMe¬ 
dia  CEO  Kevin  Clark.  “It’s  mainstream, 
not  just  in  the  number  of  people  who  use 
it  but  in  how  much  they  trust  it  and  de¬ 
pend  on  it.” 

The  New  York-based  ScreamingMedia 
(http://www.screamingmedia.com)  takes 
content  from  more  than  380  sources  and 
distributes  it  to  more  than  800  Web  site 
and  wireless  customers. 

Content  providers  include  The 
Associated  Press,  The  Christian  Science 
Monitor,  Knight  Ridder/Tribune 
Information  Services,  the  New  York 
Times  Syndicate,  Scripps  Howard  News 
Service,  AceuWeather  .com,  ESPN.com, 
RollingStone.com,  Salon.com,  and 
TheStreet.com.  11 

ScreamingMedia  makes 

SEVERAL  WIRELESS  MOVES 

ScreamingMedia  has  named  Steven 
Spencer  senior  vice  president  of  Scream¬ 
ing  Wireless.  He’s  the  former  director  of 
wireless  Internet  applications  for  Lucent 
Technologies. 

Also,  ScreamingMedia  has  signed 
agreements  to  deliver  content  to  various 
wireless  portals  and 
service  providers. 

Andthecompa- 
ny  has  announced  a 

.  tM  cMM  partnership  with 

ISST’pCT  Spyglass,  an  Inter- 

net  technology 
provider,  to  create 

}  wireless  services  for 

ScreamingMedia’s 
existing  content 

iipfanwM-.tft.f.'r  providers  and  sub- 

BBUMMIMMP  scriber  Web  sites. 

»»TS«uiiaaa  «*.«»««■  RcseaTch  es- 

timates  that  the 
number  of  U.S.  res¬ 
idents  using  wire¬ 
less  devices  to 
access  the  Internet 
will  increase  from 

- J  7.4  million  today  to 

ove.  is  content  with  61.5  million  in 
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In  brief 

Columnists, 
candidates  to 
converge  at 
convention 


Angeles  Times  Syndicate; 
Kevin  “KAL”  Kallaugher  of 
The  Sun,  Baltimore,  and  the 
Cartoonists  &  Writers  Syn¬ 
dicate;  and  Signe  Wilkinson 
of  The  Philadelphia  Daily 
News  and  the  Washington 
Post  Writers  Group. 


Cartoonist  self- 
syndicating  ON  Web 

Jeny  King  is  self-syndicat¬ 
ing  cartoons  to  Web  sites. 

King  draws  several  car¬ 
toons  a  day  on  the  topics  of 
pets,  business,  relationships, 
sports,  technology,  and 
health. 

The  creator  (cartoon® 
neo.rr.com)  also  does  car¬ 
toons  for  newspapers,  maga¬ 
zines,  and  greeting-card  companies. 


Award  when  the  National  Society  of  ^ 

Newspaper  Columnists  (NSNC)  meets 
June  15-18  in  Arlington,  Va.  b 

Scheduled  speakers  at  the  conference  "Ms.  Peterson,  can  you  order  me  another 

include  Pat  Buchanan,  who  has  altemat-  computer?  And  you  can  cancel  that  call 

ed  between  column-writing  and  presi-  tech-support. 

dential  runs  in  recent  years.  One  or  both  A  character  in  one  of  Jerry  King’s  cartoons  deletes  his  computer, 
of  the  major-paity'  candidates.  Vice  Pres¬ 
ident  Al  Gore  and  Texas  Gov.  George  Bush, 
may  also  address  the  NSNC  (http://www 
.columnists.com). 

Former  U.S.  Sen.  Paul  Simon,  D-Ill.,  and 
current  Los  Angeles  Times  Syndicate 
columnist  Tony  Blankley  are  on  the  agenda, 
too.  In  addition,  sessions  wll  cover  topics 
such  as  online  columns. 

One  of  the  younger  attendees  will  be 
University  of  North  Carolina  senior  Brady 
Dennis,  the  2000  winner  of  the  NSNC’s 
college  columnist  contest.  Dennis,  w'ho 
writes  a  w'eekly  column  for  The  Daily  Tar 
Heel,  will  receive  a  $500  scholarship  in  ad¬ 
dition  to  his  all-expenses-paid  trip  to  the 
conference. 


Wellstone,  D-Minn.,  former  Vice  President 
Walter  Mondale,  and  radio  personality 
Garrison  Keillor. 

Among  the  scheduled  cartoonist 
speakers  are  Mike  Peters  of  the  Dayton 
(Ohio)  Daily  News  and  Tribune  Media 
Services  (TMS). 

The  convention  (http://ww'w.detnew.s 
.com/AAEC)  will  also  feature  sessions 
covering  topics  such  as  handling  cartoon 
controversies. 

In  addition,  the  14th  annual  John 
Locher/AAEC  Memorial  Award  for  top 
college  cartoonist  will  be  presented  to 
Justin  Bilicki  of  The  State  Neu's,  Michigan 
State  University.  The  prize  is  named  after 
the  late  son  of  TMS  editorial  cartoonist 
Dick  Locher. 


KRT  home/garden/hobby 

PACKAGE  FJa>ANDS  OFFERINGS 
Knight  Ridder/Tribune  Information  Ser¬ 
vices  (KRT)  has  e.xpanded  its  home, 
garden,  and  hobby  package  by  adding 
more  stories  and  several  new  weekly 
columns.  They  include; 

•  “In  the  Swim,”  a  Q-and-A  feature  on 
swimming  pool  construction,  maintenance, 
and  safety  from  The  Orlando  (Fla.)  Sentinel. 

•  “Home  Style,”  which  includes  infor¬ 
mation  on  home  and  gardening  from 
Akron  (Ohio)  Beacon  Journal  waiters.  In¬ 
cluded  is  a  capsule  book  review'  and  a  look 
at  a  Web  site. 

•  “Kids  Krafts”  by  Kathy  Antoniotti  of 
the  Beacon  Journal. 

•  “Common  Ground,”  a  plant/flower 
feature  from  The  Kamas  City  (Mo.)  Star. 

•  “Green  Thumb,”  a  gardening  feature 
by  Nanc>'  Brachey  of  The  Charlotte  (N.C.) 
Observer. 

KRT  is  marketed  by  Tribune  Media 
Services. 


Moses,  ’toonists  to  discuss 

RIGHT  TO  BEAR  ARMS  AND  PENS 

The  verbal  shots  may  fly  when  National  Ri¬ 
fle  Association  President  Charlton  Heston 
addresses  editorial  cartoonists  in  Min¬ 
neapolis  next  month. 

Others  slated  to  speak  at  the  June  21-24 
Association  of  American  Editorial  Car¬ 
toonists  convention  include  U.S.  Sen.  Paul 


Editorial  cartoonists  drawn 
TO  THE  NeWSEUM  IN  NeW  YoRK 

Three  creators  will  discuss  editorial  car¬ 
tooning  on  international  issues  during  a 
panel  discussion  Thursday  at  the  Newseum 
in  New  York. 

The  trio  includes  JelfDanziger  of  the  Los 


et  cetera 


opses,  and  humorous  anecdotes. 
...  Ed  Stein  of  the  Denver  Rocky 
Mountain  News  and  Newspa¬ 
per  Enterprise  Associa¬ 
tion  has  won  a  National 
Journalism  Award  from  the 
Scripps  Howard  Foundation.  He 
was  cited  for  his  editorial  car¬ 
toons  and  “Denver  Square”  com¬ 
ic  strips  that  commented  on  the 


Columbine  High  School  shoot¬ 
ings.  ...  A  collection  of  humorous 
writing  called  “2007-Eleven  and 
Other  American  Comedies”  has 
been  published  by  Villard  Books. 
It's  by  editorial  cartoonist  Frank 
Cammuso  and  reporter  Hart 
Seely,  both  of  The  Post-Standard, 
Syracuse,  N.Y.  ...  The  Chicago 
Tribune  is  presenting  the 


“Crimestoppers  Dick  Tracy  2000 
Shootout  and  ‘Good  Guys’  Dinner 
Auction”  July  10  to  benefit  the 
Chester  Gould-Dick  Tracy  Muse¬ 
um  in  Woodstock,  III.  For  more 
information,  call  the  museum  at 
(815)  338-8281.  The  Gould-cre¬ 
ated  “Dick  Tracy”  is  now  done  by 
Dick  Locher  and  Michael  Kilian 
of  Tribune  Media  Services. 


GIST.COM,  WHICH  PROVIDES 

interactive  TV  listings  and 
other  content  to  partner  sites 
such  as  USAToday.com,  has 
launched  “TV  Quickie  With  Nik¬ 
ki.”  It’s  a  daily  one-minute 
streaming  video  program  that  in¬ 
cludes  TV  facts,  program  syn¬ 
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TECHNOLOGY 


Bars  direct  Web  browsers  while  dots  deliver  software  I  that  are  easily  mmpied  or  damaged. 

Complete,  accurate  reading  even  after 

Mil  lAIIM  I  random  damage  affecting  up  to  a  quarter  of 

I  I  ■■  1 1  I  IV  I  I  Alla  ml  III  the...surface,’’ispossibleb^use‘‘weran- 

I  I II 1 1  I  ^  I  Ih  I  I  Ml  II  ^  III  I  domly  make  the  data  redundant,”  explained 
IIIAII  II  I  ■■  II  I  I  Is  II  III  !  AltafNazerali,  Intacta’s  president.  That 
jj^PH  1 1  1 1 1  ^Ll  III  I^J  I  amount  of  redundancy  can  be  increased  or 

1 1  P*  V*  I  I  I  I^P^*  I  ||*^||P  software  (which  translates  the  dots)  recog- 

IIbI  ^l|H||  I  ^1  IIIIBI  I  1^  Bl  I  j  nizes  incomplete  data  and  reconstitutes  it 

I  I  Iw  I  Ik  Iw  I  II  Iw  I  ^P  Iw  I  I  from  the  redundant 

Ilia  I  ■III  1 1  I  IV  ||||IV||  |V  I  On  April  19,  Fujitsu  began  distributing 

I  I  I  1 1^  I  I  III  III  ^he  Windows-only  software  free  to  Japan- 

;  ese  customers  via  Yomiuri  Shimbuns  Web 
_  ;  site.  The  three-year  license  awards  ongoing 

Coming  soon;  Internet-enhanced  TV  and  preprogrammed  inserts  i  to  Intacta,  which  seeks  partnerships  in 

^  _ _ _  _ ^  °  other  countnes.  An  unnamed  European 

daily  soon  will  print  the  code.  Nazerali  said 

BY  JIM  ROSENBERG  Intacta  probably  would  give  the  software  to 

JUST  WHEN  IT  SEEMED  THAT  THE  DOT-COM-DRIVEN  BOOST  IN  papers  for  a  single,  limited-time,  editorial- 

run-of-paper  advertising  was  about  to  crest,  the  infor-  and  fer^per-use  fe  in  advertising. 

^  °  The  paper  introduced  the  code  to  read- 

mation  age  may  soon  put  just  the  slightest  bit  more  ink  :  ers  with  snippets  of  song  (42  seconds’ 

onto  newspaper  pages.  It  may  even  make  the  newspaper  |  ^  ^/s-by-a-mch  stnp  of  code) 

,  „  ii'irt  1  T  animation,  and  is  awarding  prizes  for 

the  preferred  vehicle  for  a  new  kind  of  product  sampling  j  successfiil  scans.  Yomiuri  shimbun  is  us- 

that  moves  the  often-manual  inserting  process  from  the  mail-room  ing  the  code  to  augment  its  printed  stories 
floor  to  the  digital  desktop.  The  larger  significance,  however,  would  11.  1 .  1  u  • 

°  o  o  J  J  InNewYorklastweektoexplorebusi- 

seem  to  lie  in  the  beginnings  of  the  digital 
convergence  of  multiple  media. 

So  forget  disks  or  downloads.  Newspa-  ^ 
per  and  insert  Newspapers  can  print  software  files  as  Intacta.Code,  above,  which  readers  can  reliably  scan. 

■  .  Tiny  GoCode  bar  codes  first  appeared  above  and  below  The  Post  and  Courier’s  blue  banner, 

pnnters  can  ’ 


Coming  soon;  Internet-enhanced  TV  and  preprogrammed  inserts 
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J 


UST  WHEN  IT  SEEMED  THAT  THE  DOT-COM-DRIVEN  BOOST  IN 

run-of-paper  advertising  was  about  to  crest,  the  infor¬ 
mation  age  may  soon  put  just  the  slightest  bit  more  ink 
onto  newspaper  pages.  It  may  even  make  the  newspaper 


ing  the  code  to  augment  its  printed  stories 
and  photos. 

In  New  York  last  week  to  explore  busi- 


Tiny  GoCode  bar  codes  first  appeared  above  and  below  The  Post  and  Courier’s  blue  banner. 
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that  in  one  case  take 
readers  to  Web  sites 
and  in  another  supply 
the  content  directly.  Both 
applications  offer  possibili 
ties  for  enriching  editorial 
and  advertising  content  with 
in  minimal  page  space.  On  the 
ad  side,  the  beauty  of  software  is 
that  sample  content  can  be  provid¬ 
ed  in  scannable  printed  form,  essen¬ 
tially  converting  cumbersome  product 
sampling  into  ROP  advertising.  And  the 
machine-insertable  free-standing  insert, 
through  use  of  proposed  peel-off  cards 
and  a  card  reader,  may  soon  also  benefit 
from  similar  encoding  technology. 

Working  with  Fujitsu  Ltd.,  Atlanta- 
based  Intacta  Technologies  Inc.  provided 
software  to  Yomiuri  Shimbun,  the  world’s 
biggest  daily.  Licensed  by  Intacta,  Fujitsu 
developed  a  way  to  print  machine-readable 
code  in  ink  on  the  newsprint,  right  along 
with  the  news,  sports  scores,  and  pictures. 


Based  on  data- 
-  transmission  se¬ 

curity  technology 
developed  for  the 
Israeli  military  by 
Intacta  Labs  Ltd., 
Beer  Sheva,  the 
code  appears  in  a 
box  as  printed  spots 

_  that  can  be  scanned 

Scents  into  a  computer  “us- 
ing  any  scanner” 
able  to  distinguish  at 
ViiK  I  ^  least  300  dots  per 
f'l  I  I  inch,  according  to  In- 

^  A  tacta.  The  data  repre¬ 

sented  by  the  spots 
can  be  of  any  sort  — 
j  text,  music,  color  graphics,  or  an  exe- 
I  cutable  computer  application  —  and  re- 
j  mains  in  native  format,  according  to  Sales 
I  Development  Director  Todd  Dombrowski. 

I  The  company  says  its  Intacta.Code’s 
I  “high  degree  of  error  correction”  permits 
j  accurate  delivery  of  code  on  substrates 
I  that  allow  relatively  low  resolutions  and 


ness  opportunities  with  U.S.  new  spaper 
publishers  during  their  annual  convention, 
Dombrow'ski  said  Yomiuri  Shimburis  Web¬ 
site  offer  had  more  than  300,000  takers  in 
the  first  36  hours,  with  another  10,000- 
plus  asking  for  distribution  via  CD.  Within 
two  days,  papers  elsewhere  in  East  Asia 
were  inquiring  about  Intacta.Code. 

Intacta.Code  can  be  transmitted  as  a  bit¬ 
map  graphic,  attached  to  an  e-mail  mes¬ 
sage,  faxed,  or  hand  delivered  as  a  printout. 
To  give  some  idea  of  the  ratio  of  file  size  to 
printed  area,  Nazerali  said  code  covering  an 
8V2-by-ll-inch  piece  of  paper  corresponds 
to  100-120  KB  of  data.  “In  specialize  ap¬ 
plications,  we  can  increase  that,”  he  said. 
Data  volume  veuies  with  pattern  density. 

Intacta.Code  is  now  printed  only  in 
black,  but  process-color  patches  are  under 
study,  said  Dombrowski,  who  added  that,  if 
scannable,  multicolor  patches  could  boost 
data  density  within  a  given  print  area. 

A  page  of  code  in  Business  Week  could 
carry  AT&T’s  entire  annual  report,  accord¬ 
ing  to  Nazerali.  Given  the  ratio,  however,  he 
conceded  that  it  is  unlikely  to  be  suitable 
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for  an  applications  program,  although  a 
stripped-down  demo  file  or  certain  small 
Palni  and  CE  applications  may  be  possible. 

Dombrowski  suggested  that  an  online 
site  or  service  that  advertises  a  temporarj' 
generic  user  name  and  password  in  news¬ 
paper-printed  code  could  further  benefit 
by  asking  that  similarly  encoded  sub¬ 
scriber  information  on  the  delivery'  label 
also  be  scanned. 

Code  boxes  can  bring  extra  information 
to  printed  ads  (and  updated  information 
to  pnnted  catalogs)  or  take  readers  to  Web 
sites  in  a  fashion  similar  to  small  scan- 
nable  bar  codes  that  other  firms  have  de¬ 
veloped.  Nazerali  said  Japanese  readers 
already  use  the  code  to  connect  to  baseball 
teams’  Web  sites. 

Nazerali  credited  Intacta.Code  with  pack¬ 
ing  “significantly  more  data  in  the  same 
amount  of  space”  as  a  bar  code.  It  is  also,  he 
noted,  more  accurate 


On  May  1,  following  an  extensive,  illus¬ 
trated  report  on  the  technology  in  its  Sun¬ 
day  business  section.  The  Post  and  Courier, 
Charleston,  S.C.,  began  printing  bar  codes 
that  take  readers  equipped  with  computer- 


“It’s  got  literally  hundred  of  uses,  and 
newspaper  is  our  first  logical  strategic 
partner,”  said  Alexander. 

The  first  week.  General  Manager  Lucy  C. 


The  Cross  NetPen  features  refillable  ballpoint  back-up  to  the  bar  code  scanner  on  its  top. 


.■OviNX'i,  ^ 


Keyboard  with  PlanetPortal  WebCode  reader 

I  than  optical-character-recognition  software 
I  (and  works  with  any  language  or  alphabet). 

On-screen  but  offline,  the  editorial  possi¬ 
bilities  are  tantalizing.  The  same  attribute 
—  similarity  to  certain  types  of  random 
print  screening  —that  allow's  the  code  to  be 
I  used  as  a  concealed  form  of  document  au- 
I  thentication  also  allows  different  informa¬ 
tion  to  occupy  the  same  space  on  a  page. 

For  example,  used  as  background  in  a 
graphic  or  instead  of  solid  black  in  a  big 
headline,  the  code  could  be  used  to  call  up 
additional  information,  the  lull  text  of  a 
j  speech,  a  translation,  or  a  sound  (speech) 

I  file  for  the  blind  or  visually  impaired. 

The  company  also  is  investigating  use  of 
I  the  same  encoding,  compression,  and  er- 
1  ror-correction  technology  to  overcome 
I  transmission-quality  and  speed/bandwidth 
I  problems  in  .strictly  electronic  media. 

Just  two  weeks  after  Yomiuri  Shimbun 
unveiled  Intacta.Code,  and  closer  to  home, 
i  a  second  Southern  software  developer 
partnered  with  its  local  daily  on  another 
i  printed  programming  project. 
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linked  hand-held  scanners  to  specific  Web 
sites  —  initially,  only  to  areas  on  the  paper’s 
ow'n  charleston.net.  The  codes  represent 
the  uniform  resource  locators  (URLs)  that 
are  the  Web  addresses.  Thin  as  a  dime  and 
only  half  as  wide,  they  fit  easily  into  classi¬ 
fied  liner  ads  —  an  anticipated  future  use. 

Because  the  codes  guide  brow'sers  direct¬ 
ly  to  even  the  longest  Web  addresses,  they 
can  carry  readers  to  specific  pages,  such  as 
those  containing  an  advertiser’s  product  in¬ 
formation,  demo,  or  customer  list. 

Supplied  by  Charleston-based  Go- 

rCode  Inc.,  the  bar  codes  are  a 
printed  version  of  the  colored  or 
underlined  links  that  jump  to  Web 
sites  from  other  sites  or  e-mail  messages. 

Unlike  the  larger,  cruder  UPC  codes  fa¬ 
miliar  from  product  packaging,  GoCodes 
present  alphanumeric  information  in  two 
dimensions,  but  grow'  in  size  only  along 
the  horizontal  dimension  so  as  to  “fit  with¬ 
in  the  lines  of  printed  te.xt,”  said  Prioleau 
Alexander,  GoCode  marketing  vice  presi¬ 
dent  and  president  of  Charleston’s  Adver¬ 
tising  Service  Agency.  Alexander  said  the 
agate-type  size  limit  w'as  the  “first  thing 
that  had  to  be  developed.”  Credit  for  the 
small  strip  of  complex  code,  he  said,  goes 
to  “bar  code  genius”  Don  Chandler,  devel¬ 
oper  of  the  “maxicode”  on  all  United  Par¬ 
cel  Serv'ice  packages. 

Post  and  Couriei'  Internet  Operations  Di¬ 
rector  Alan  Seim  explained  that  the  bar 
codes  originate  from  a  desktop  application: 
the  staffer  responsible  types  in  the  desired 
URL  and  the  software  creates  a  TIFF  that 
is  then  converted  to  an  EPS  file  that  can  lat¬ 
er  be  called  up  on  a  pagination  w'orkstation. 
“It’s  treated  just  as  another  graphic  ele¬ 
ment,”  said  Seim,  who  is  trying  to  build  cor¬ 
rect  GoCodes  in  page  formats  to  make  the 
process  easier.  Like  other  bar  codes,  they 
can  be  made  a  font  choice  that  can  simply 
be  clicked  when  a  typed  URL  is  highlighted. 

The  paper  has  added  more  codes  eveiy' 
day  this  month.  Seim  expected  his  paper 
to  nm  up  to  100  different  URL  codes  for 
online  information  by  mid-May.  Codes  for 
advertisers  are  expected  to  follow. 


Talley  had  no  advertiser  feedback.  But  even 
though  “we  have  not  rolled  it  out  to  a  large 
group  of  advertisers,”  she  said,  inquiries 
started  coming  in  from  some  national  and 
local  advertisers  who  had  heard  about  it. 
“It’s  creating  the  excitement  that  we  hoped 
it  w'ould,”  said  Talley,  w  ho  until  this  month 
had  served  as  her  paper’s  ad  sales  director. 

Appro.ximately  100  readers  are  testing 
the  scanners,  which  measure  about  an  inch 
wide  and  almost  eight  inches  long,  with  an 
aperture  for  the  scanning  beam  at  one  end 
and  a  cable  at  the  other  that  plugs  into  a 
computer’s  keyboard  port.  The  user  presses 
a  button  and  aims  the  red  beam.  The  device 
beeps  when  the  beam  reads  the  code. 
GoCode  has  built  in  error  correction. 

Alexander  said  users  are  given  a  CD  that 
prompts  them  through  a  “very  easy”  set-up 
that  “a  complete  computer  beginner  could 
install  and  begin  using  in  less  than  five 
minutes”  —  little  more  than  three  button 
clicks  and  typing  in  a  user’s  name  and  some 
information  about  the  equipment  in  use. 

The  cost  of  the  scanners  may  eventually 
be  borne  by  advertisers  who  would  provide 
the  devices  free  to  readers,  according  to  Go- 
Code  Chairman  Tom  Pickens,  son  of  Texas 
oilman  T.  Boone  Pickens.  In  addition  to 
reading  printed  codes,  the  scanners  would 
have  five  buttons  programmed  to  take  users 
directly  to  the  sites  of  paying  advertisers. 

Many  of  the  first  hundred  or  so  scanner 
users  are  GoCode  supporters  or  investors, 
according  to  Seim.  Alexander  said  all  aie 
computer  users  known  to  GoCode,  and  he 
expects  as  many  as  2,000  will  be  aiming 
their  scanners  at  pages  by  summer.  For 
those  additional  users,  Alexander  said  Go- 
Code  and  the  paper  will  run  house  ads  to 
find  “cross-overs,”  subscribers  who  use  both 
the  P&Cs  printed  and  online  products. 

The  choice  of  “cross-over”  readers 
makes  sen.se,  given  the  fact  that  the  scan¬ 
ner  is  tethered  to  the  computer.  In  other 
words,  the  system  only  works  for  those 
w'ho  read  their  papers  while  sitting  at  their 
computers.  Seim  sees  that  as  a  real-time 
reading  advantage  over  what  may  have 
been  the  first  such  web-press-to-Web-site 
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bar-code  application  a  few  years  ago.  In 
that  model,  URLs  are  stored  by  a  wireless 
handscanner.  Later,  a  user  downloads  the 
stored  URLs  to  a  computer. 

It  all  may  soon  be  moot.  “Later  this  year,” 
Alexander  said,  the  cabled  scanner  will  be 
joined  by  a  wireless  wand  able  to  store  what 
it  scans.  But  besides  ready  availability  and 
relatively  modest  $100  cost,  Alexander  said, 
the  current  scanner  makes  sense  to  start 
with  because  market  research  showed  teth¬ 
ering  is  desirable  at  multiuser  sites  such  as 
schools,  libraries,  and  newsrooms. 

In  any  event,  Alexander  said  focus 
groups  and  other  research  found  that 
print  media  are  the  primary  sources  of 
Web  addresses,  and  readers  carry  a  publi¬ 
cation  to  their  computers,  or  tear  out  or 
write  down  the  URL  they  need. 

The  paper’s  parent.  Evening  Post  Pub¬ 
lishing  Co.,  Alexander  said,  “made  a  signifi¬ 
cant  investment”  in  privately  held  GoCodes 
Inc.,  where  the  idea  grew  out  of  Pickens’ 
fhistration  in  typing  in  long  URLs  that  ac¬ 
companied  printed  stories.  Three-quarters 
of  the  3-year-old  company’s  36  employees 
work  at  its  Logan,  Utah,  R&D  facilities. 

The  Post  and  Courier  reported  that  a 


South  Carolina-based  grocery  chain  will 
put  GoCodes  on  advertising  inserts.  Users 
will  be  able  to  scan  items  they  wish  to  buy, 
upload  the  list  and  have  their  purchases 
bagged  and  waiting  when  they  get  to  the 
store.  GoCode  also  is  looking  at  pending 
application  of  its  technology  in  the  banking, 
hospitality,  and  tourism  industries. 

With  stored  name,  postal  and  e-mail 
addresses,  phone  number,  and  credit  card 
information,  a  GoCode  system  will  auto¬ 
matically  fill  out  e-commerce  forms  for 
making  online  transactions. 

Possibly  the  first  to  promote  printed  hy¬ 
perlinks,  publicly  traded  NeoMedia  Tech¬ 
nologies  Inc.,  Fort  Myers,  Fla.,  uses  reader 
software  and  bar  codes  that  are  about  three 
times  the  size  of  GoCode’s  —  still  small 
compared  with  most  UPCs.  Its  approach  is 
distinguished  by  class-128  codes  that  are 
readable  by  a  standard  bar  code  scanner,  in¬ 
cluding  some  very  small  untethered  devices. 

NeoMedia  has  researched  the  market 
since  last  spring,  when  it  teamed  with  a  ma¬ 
jor  metro  daily  that  it  would  not  publicly 
identify.  Its  technology  is  in  beta  tests  at 
several  media  outlets,  according  to  spokes¬ 
woman  Virginia  Small. 


“To  date,”  said  Product  Development  Di¬ 
rector  Hugh  Meyers,  the  PaperClick  PC 
software  links  to  peripherals  has  meant  that 
interfacing  through  standard  [Web] 
browsers  “has  been  implemented  only  for 
the  Windows  OS  family.”  But  the  company  i 
plans  to  extend  support  to  other  computing 
platforms,  he  added. 

Choices  of  capture  device  include  the 
watch-fob-size  Incascan  PennyScanner,  a 
scanner-equipped  hand-held  Palm  Pilot 
with  special  NeoMedia  software,  and  the 
A.T.  Cross  Co.  NetPen.  All  must  eventually 
connect  to  a  computer. 

At  $50-$60,  the  PennyScanner’s  infrared 
beam  allows  users  to  merely  aim  and  click 
at  a  computer’s  IR  sensor.  The  $125  Cross 
NetPen  looks  like  what  it  is.  At  one  end  is  a 
ball  point;  on  the  other,  a  scanner  lens.  Up 
to  150  stored  URLs  are  uploaded  via  an 
“inkwell”  dock  connected  to  a  computer. 

NeoMedia’s  PaperClick.com  Web  site  en¬ 
ables  small  to  midsize  publishers  to  create 
URL  bar  codes  at  no  cost.  For  larger  papers 
requiring  an  unlimited  number  of  codes, 
NeoMedia  charges  for  its  Enterprise  ver¬ 
sion,  which  can  report  user  demographics 
and  can  create  links  tailored  to  individuals. 
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»  Developed  for  newspapers  a  newspaper 
company  keeping  in  miiid^rfie  needs  of  your 
clients,  the  jobseekers  and  you 
»  Scalable  for  all  market  sizes 
»  Flexible  business  models  include  the  power  of 
both  media:  online  &  print 
»  Quick  revenue  gain 

»  Expert  training  for  implementation  &  roll-out 
»  24/7  customer  service 


NO  TRICKS.  JUST  A  GREAT 
ONLINE  RECRUITMENT  SOLUTION. 
For  more  information  call  303.563.6441 
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Beyond  bar  codes,  Dallas-based  Belo  is 
bringing  broadcast  into  the  media  mix.  Its 
Belo  Interactive  subsidiary'  made  a  substan¬ 
tial  investment  in  DigitalConvergence.Com, 
also  in  Dallas,  from  which  it  licensed  soft¬ 
ware  products  that  create  automatic  links 
from  print  and  television  to  the  Internet. 

Plugging  a  small  “Cue  Cat”  instead  of  a 
mouse  into  a  PC’s  keyboard,  one  product  is 
a  very'  small  handscanner  that  reads  URL 
bar  codes  printed  in  the  paper  and  directs 
the  browser  to  the  corresponding  Web  site. 

C.R.Q,  software  links  TV  content  to  relat¬ 
ed  Web  sites.  Kathy  Creany,  senior  vice 
president  of  Belo’s  broadcast  division  and 
heading  the  new  project’s  launch,  explained 
that  users  will  see  the  DigitalConvergence 
logo,  accompanied  by  an  audio  alert  on 
their  TVs,  “that  kicks  you  to  whatever  page 
of  whatever  Web  site  we  want  to  send  you 
to.”  The  link  is  accomplished  Naa  hardwred 
TV-to-PC  connection  (cable  and  softxv'are), 
wbicb  Belo  wall  give  away,  or  a  wireless 
transmitter  that  connects  to  the  back  of  a 
TV  set  and  is  sold  “for  a  really  small  fee  at 
Radio  Shack”  stores,  said  Creany.  (The  re¬ 
tailer  is  owned  by  Fort  Worth-based  Tandy 
Corp.  —  a  DigitalConvergence  investor,  like 
Belo  and  ad  agency  Young  &  Rubicam.) 


Codes  in  ads  and  cues  in  commercials 
take  users  to  specific  pages  of  a  seller’s  site 
for  information  and  e-commerce,  while  the 
same  links  embedded  in  editorial  content 
deliver  more  detail  or  related  information. 

‘We’re  going  to  launch  in  the  early  fall  —  i 
the  date  has  not  yet  been  determined,”  said 
Creany,  adding  that  the  technology  will  roll  i 
out  to  all  Belo  TV  stations,  a  couple  of  its 
cable  news  stations,  and  all  its  large  dailies. 
The  group’s  smaller  papers  may  follow.  At 
The  Dallas  Morning  News,  the  Providence 
{K.I.)  Journal,  and  The  Press-Enterprise, 
Riverside,  Calif.,  she  continued,  ‘We’re  al¬ 
ready  well  on  our  way  in  the  planning 
process”  and  have  had  launch  meetings  at 
about  a  third  of  the  TV  stations. 

Belo  owns  a  TV  station  in  Dallas  that  can 
w  ork  w'ith  the  Morn  ing  News.  “Where  we 
do  not  have  that  combination,”  said  Creany, 
“we  are  trying  to  work  with  a  launch  part¬ 
ner  in  the  other  medium.”  For  example, 

Belo  is  working  in  Prov'idence  with  an 
NBC-owned  and  -operated  station  that  has 
licensed  the  same  technology'.  Belo  is  dis¬ 
cussing  similar  arrangements  with  the 
Houston  Ch  ron  icle  and  The  Seattle  Times. 

‘The  long-range  plan  is  for  all  30-plus 
Web  sites  of  Belo  Interactive  to  use  that 


technology  in  all  the  newspapers,”  said 
John  Cranfil,  Morning  News  online  editor. 
On  the  paper’s  production  side,  Vice  Presi¬ 
dent  and  Operations  Director  Paul  Webb 
said  he  is  “enthused  about”  prospects  of  us¬ 
ing  the  “hybrid  technology”  to  add  value  to 
the  printed  product. 

When  the  deal  with  DigitalConvergence 
was  struck  early  this  year,  Belo  Interactive 
President  James  M.  Moroney  said  it  gave 
Belo  papers  and  stations  a  “unique  sales 
tool  to  offer  advertisers,”  who  could  extend 
“their  broadcast  and  print ...  messages  to 
potential  buyers  online,”  while  consumers 
gain  easier  access  to  information. 

Yet  another  print-to-Web  application 
has  been  de\ised  by  PlanetPortal,  which 
created  the  Internet  equivalent  of  a  TV 
remote,  with  programmable  buttons  for 
favorite  Web  sites  and  a  WebCode  reader. 

When  swiped  through  its  WebCode 
reader,  the  Durham,  N.C.,  firm’s  Web- 
Cards  take  users  to  targeted  information, 
promotional  offers,  etc.,  on  sponsors’  Web 
sites.  A  PlanetPortal  spokeswoman  said 
peel-off  WebCards  may  be  printed  onto 
advertising  inserts.  The  first  keyboards 
that  incorporate  WebCode  readers  are  ex¬ 
pected  to  ship  next  month.  11 


ON  THE  SUPPLY  SIDE 


PREPRESS 

Baseview  Products  Inc. 

Ann  Arbor,  Mich. 

Installed  ProductionManagerPro 
at  three  sites,  among  them  its  largest 
customer,  Little  Rock’s  175,000- 
circulation  Arkansas  Democrat-Gazette, 
where  the  software  is  used  on  26 
workstations  to  store  and  track  ads 
and  all  their  elements. 

Baseview’s  AdGrabber  Quark 
XTension  places  finished  ads  on  pages. 
The  63,000-circulatioii  San  Francisco 
Advertiser  shopper  is  using  AdManager- 
Pro  on  four  workstations,  along  with 
Baseview’s  ClassFlow  classified  advertis¬ 
ing  pagination  XTension  and  its  accounts 
receivable  module.  Managing  Editor 
Inc.’s  AdForce  is  used  for  layout. 

Other  recent  sales  include  advertising 
systems  to  18  sites,  from  Northern 
Ireland  to  Northern  California;  editorial 
systems  to  seven  sites,  from  Sweden  to 
Alaska;  and  three  circulation  systems  at 
customer  sites  in  Newfoundland,  Canada, 
Ohio,  and  Alaska. 


OUTPUT 

Western  Lithotech,  st.  Louis 
Manufactures  the  DiamondPlate  LV-1, 
a  photopoly'mer  subtractive  plate  that 
responds  to  400-430nm  v'iolet/blue 
lasers.  Unlike  other  plates  w'ith  similar 
spectral  sensiti\'ity,  the  LV-1  contains  no 
silver.  Yellow-light  safe  and  requiring  no 
preheating,  the  LV-1  can  be  imaged  with 
2-98%  dot  resolution  on  platesetters  to 
be  introduced  this  month. 

PRESSROOM 

Tokyo  Kikai  Seisakusho  Ltd. 

Tokyo 

Named  H.  Frank  Tyler  president  of 
TKS  (U.S.A.)  Inc.,  Richardson,  Texas. 
The  former  operations  vice  president  at 
The  Dallas  Morning  News  is  now  respon¬ 
sible  for  the  marketing,  sales,  installa¬ 
tions,  and  customer  support  of  TKS 
presses  in  the  United  States.  Currently 
serv'ing  on  the  Printing  and  Journalism 
Board  at  Texas  A&M  University',  Com¬ 
merce,  Tyler  takes  over  at  TKS  (U.S.A.) 
for  Sadao  Hayashi,  who  moves  to  the 


post  of  finance  and 
accounting  vice 
president. 

Production  man¬ 
ager  at  the  Morning 
j  News  North  Plant  in 
i  nearby  Plano,  Tyler 
I  was  promoted  in 
i  1992  to  production 
I  director.  Four  years 
!  later,  he  was  named 
operations  vice  pres- 
I  ident.  Tyler’s  path 
closely  parallels  that  of  James  A.  Keeley, 
the  Morning  News  operations  vice  presi- 
I  dent  who  10  years  ago  became  assistant  to 
I  the  president  at  TKS.  (Also,  James  P. 
j  Sheehan,  the  paper’s  parent-company 
president  until  1993,  now  serves  as  chair- 
■  man  and  CEO  of  Goss  Graphic  Systems, 
TKS’  principal  U.S.  competitor.) 

In  the  early  1980s,  the  Morning  News 
was  among  TKS’  first  big  U.S.  customers. 
By  1992,  it  was  the  second  big  daily  to  se¬ 
riously  test  color  keyless  offset  technolo¬ 
gy,  using  units  from  TKS. 


Frank  Tyler 

PRESIDENT 

TKS  (U.S.A.) 
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-FEATURES  AVAILABLE- 


AUTOMOTIVE 


WE’LL  DO  the  writing,  you  sell  the  ads! 
Enhance  your  auto  section  and  ad  sales 
with  articles  from  AUTOMOTIVE  NEWS 
and  AUTOWEEK,  the  leaders  in  weekly 
automotive  industry  reporting. 

Automotive  News  Syndicate 
Joe  Hanley  (212)  254-0890 
Fax  (212)  254-7646 


COLUMNS  AVAILABLE 


GRIMMLY  REFLECTING  free  sample  by 
E-mail  from  annetgwillapabay.org  http:// 
www.willapabay.org/~anne 


ENTERTAINMENT 


CLEF  NOTES  -  a  weekly  column  review¬ 
ing  classical  music  releases  on  CD,  writ¬ 
ten  in  an  informed  but  entertaining  and 
understandable  manner. 

Harry  H.  Long  (717)  273-3404 


Shoppers,  Free  Papers,  Mailers  -  Jazz  up 
your  publication  with  our  lively 
Hollywood  column.  Could  sell  ads! 
Fax  request  for  samples  847-446-4804 
or  E-mail  Lafs@aol.com 


ENVIRONMENT 


“ENVIRONMENTAL  TRENDS" 
Weekly  syndicated  column.  Excellent 
real  estate  supplement.  Samples/rates: 
Stuart  Lieberman  (609)  497-3930 


FEATURES  AVAIIABLE 


DOWNLOAD  FREE  FEATURE  HOME 
ARTICLES  FROM  OUR  WEB  SITE. 
www.wdfarmerplans.com/featurehomes 


SLIGHTLY  OFF  SUPERMOM! 
Syndicated  columnist  Deb  Di  Sandro 
(515)222-6994  www.slightlyoff.com 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  766-7617 


EXECUTIVE  SEARCH 


-ANNOUNCEMENTS- 


BUSINESS  OPPORTUNrnF.S 


FULL-SERVICE  NON-HEATSET 
Web  Print  Shop  -  Buffalo,  New  York 
area.  Annual  sales  is  $3  million  range. 
Priced  to  sell  quickly.  For  more  informa¬ 
tion,  Call  Tom  or  Mike  at: 

(716)  684-4300 


NEWSPAPER  APPRAISERS 


APPRAISALS  &  Formal  Business  Plans 
KAMEN  &  CO.  GROUP  SERVICES 
E-mail:  kevinkamenandco@aol.com 
Tampa,  FL  (727)  786-5930 
NY  (516)  379-2797 
Fax  (516)  379-3812 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


WHAT’S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It's  Free! 
www.mediamergers.com 


NEWSPAPER  BROKERS 


780  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course. 


C.  BERKY&  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


JMPC,  Est.  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  newspa¬ 
pers,  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 


EXECUTIVE  SEARCH 


Executive  Search  Consultants 


"Our  Associates  are  former  newspaper  execs  with  over  70  years 
experience.  Call  me  for  a  confidential  discussion  of  your  needs." 

Ron  Haas  &  Associates 

71 3-977-B955  Fax  71 3-977-9656 
e-mail:  rhaa8@rhaas.com 


www.editorandpublisher.com 


NEWSPAPER  BROKERS 


DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
13240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
RO.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 
5196  Benito  St,  #11,  Montclair,  CA  91763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 


Leader  in  Sale 
of  Community’  K*.  M 
Newspapers  1^  ju'j 

Check  our  References  ■■'Br 

265-9300  jgj  Rickenbacher 
Rickenbachcr  Media 
6731  IX'.scr)  Dr.  Dallas.  TX  75223 
wwxx’ .  rickenbachermedia  .com 


NEWSPAPER  BROKERS 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

RO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
Newspaper  Sales  &  Appraisals. 

A  34-Year  Tradition  of  Service 
www.bolitho.com  (580)421-9600 


NEWSPAPERS  FOR  SALE 


FOR  A  LIST  OF 
Publications  For  Sale  Go  To  ... 
www.mediamergers.com 


FOR  CURRENT  LISTINGS 
GOTO 

www.cribb.com 


$20,000  INVESTIGATIVE  REPORTING  PRIZE 


Entries  for  the  annual  ICIJ  Award  for  Outstanding  International  Investigative  Report¬ 
ing  -  a  $20,000  first-place  prize  and  up  to  five  $1,000  finalist  awards  -  must  be 
postmarked  by  July  15.  Visit  ICIJ’s  V/eb  site  http://www.icij.org  for  award  applica¬ 
tion  and  guidelines  or  phone  1-202-466-1300  for  details. 

The  International  Consortium  of  Investigative  Journalists  is  a  project  of  the 
Center  for  Public  Integrity,  Washington,  D.C. 


NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 


Confidential  Appraisal  i  Bolitho-Cribb  We  have  solo  | 

for  Estate,  ESOP,  ;  ^  .A.SSOCiRt0S  '  thousands  of 
Partners,  Bank,  Tax,  PubHcation  Brokerage  ;  publishing  companies 
Stock,  Assets  &  Appraisals  |  since  1923 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Cribb 
406-586-6821 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
Jcrlbb®  imt.net 


Jim  Hicks 
307-684-9407 
336  US  16  East. 
Buffalo,  WY,  82834 
Jfhicli8@trib.com 


Tom  Karawakis 
941-403-4133 
'  268  Edgemere  Way  E., 
Nm^,  FL  341(B 
tokis@mindspring.com 


For  a  listing  of  publications  for  sale,  go  to  www.cribb.cotn 
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NEWSPAPERS  FOR  SALE 


ESTABLISHED  MONEYMAKER,  revenue 
$400K  in  North  Texas.  Others  available. 
Rickenbacher  Media: 

(214)  265-9300  or  (817)  926-51 16 


SMALL  WEEKLY  GROUP 
Great  growth  potential,  growing,  ideally 
located.  Superior  web  plant  with  bonus 
contract  print.  Specifics  to  qualified  ($2- 
3  million)  buyers.  Zone  6.  Write: 

Box  01245,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)  476-3950 


WESTERN  WEEKLY,  profitable  town  with 
tourism,  agriculture,  retail,  manufacturing. 
Opportunity  for  first-time  buyer.  Dennis 
Herrick  at  Skogman  Commercial  Group: 
(319)  431-4220  or  bizsell@hotmaiLcom 


-EQUIPMENT  &  SUPPLIES-  I 


CAMERA  &  DARKROOM 


NO  NONSENSE  50"  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)372-0372 


MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:(508)850-7951 
www.newstec.com 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 


NEWSRACKS 


Coin  Operated,  Free  Distribution, 
Wire,  Plastic,  Wood,  Counter, 
Floor  &  Wall ...  We  Have  It  All! 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 

NATIONAL  NEWSVEND 

7324  Greenbush  Ave.,  N.H.,  CA  91605 


FOR  SALE:  8/u  GOSS  COMMUNITY  SC  MACHINERY  CORF 

2  folders,  upper  former,  forklift  and  roll 

clamp,  2  Count-O-Veyors,  all  new  rollers  For  a  complete  list  i 

and  blankets,  complete  for  $175,000.  (800)  255-6746  or  (91 

Call  (913)  648-4195  www.inlandnev 
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8-unit  Goss  Suburban  Press  with  4-two 
high  1000  series  units,  1500  Series 
Folder  with  quarterfolder  and  double  set 
of  nips,  1000  Series  Folder  with  rebuilt 
quarterfolder.  Units  and  Quar-  terfolder 
rebuilt  8/99  by  D&M  In-  dustries. 

Also  included  are  2-75hp  motors,  2 
FINER  drives,  and  OFFSET  TECH¬ 
NOLOGY  computerized  fountain  solution 
mix  system,  spare  blankets,  rollers  and 
blanket  cylinder.  Clean  &  in  fine  condi¬ 
tion.  Can  be  seen  running 

Call:  (781)  837-4525 


DON’T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 

Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  V25  V22 
V15A  V15D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 

Tel:  (913)  648-2000 
Fax:  (913)648-7750 


HARRIS  \/25  6-unit  22-3/4"  press  with 
JF-25  folder  in  excellent  condition.  Harris 
VI 5D  2-unit  12-l/2’’press  with  JF-25B 
folder.  Harris  845  22-3/4“  printing  unit.  4 
Martin  splicers  up  to  46"  wide. 

(914)  761-6360  Fax  (914)  337-5819 
www.graficaworldwide.com 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


NEWS  KING  WEB  PRESS  FOR  SALE 
5  units,  with  stack  and  KJ6  folder. 
Good  condition.  Can  be  seen  running. 
Call  Rich  Piatt,  (603)  279-4516  (NH) 


PRESSES 

•  Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2”,  21" 

•  New  or  Rebuild  Goss  R.T.P.  42"  + 
45“ 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Harris  1650  folder  22  3/4” 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 


SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
Newspaper  Presses  Since  1910. 
INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
For  a  complete  list  of  presses. 
(800)  255-6746  or  (913)  492-9050 
www.inlandnews.com 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Flebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 
(800)257-3045 


WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


I  -INDUSTRY  SERVICES-  || 


ADVERTISING  SERVICES 


Pcsf-H-  tJote.  Adve-trising  by 

NoteAdSdCOm 

NoteAds.com,  Inc.  it  your  source  for  the 
printing  and  placement  of  PotMt*  Note  ads. 

•  Proven  to  enliance  readership  and  response 
of  your  print  me<fia  advertising. 

•  Authonzed  distributor  of  3M. 


CIRCULATION  CONSULTANTS 


Expand  your  Single  Copy,  Home  Delivery, 
T.M.S.,  N.I.E.  and  Subscription  Programs. 
KAMEN&  CO.  (516)  379-2797 


CIRCULATION  SERVICES 


38  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)550-1515 
Eric  Southward 
WWW.  metro-news. com 


CIRCULATION  III  PROMOTIONS,  INC 
TELEMARKETING  NATIONWIDE 
SERVING  NEWSPAPERS  FOR  17  YEARS 
Call  Bob  Price  (800)  458-3305 


CIRCUI ATION  SERVICES 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 

The  Prepaid  Subscription  Leader 
Prepaid  Subscription  Sales 
Consumer  Marketing  Data 
Custom  Programming 
Verification  &  Retention 
1-888-343-0470  ext  109 
Learn  More  At: 

www.circulationservices.com 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail  Hdlinel@aoLcom 
fora  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone  (732)  738-5100,  Fax 
(732)738-5115 
E-mail  JanMont@Earthlink.com 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 


CIRCULATION  SERVICES 


More  than  100  newspapers  are  maximizing  their  retention 
efforts  through  Ver-A-Fast’s  proven  programs.  Don’t 
wait  and  lose  another  customer. 

Start  Verification  •  Stop  SaverA^erification 
Continues  •  Collection  Courtesy 
Non-Payment  Stops  •  Complaint  Analysis 
Conversions  •  Trial  Plus 
1-800-327-8463. 


www.editorandpublisher.com 
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CIRCULATION  SERVICES 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 

TELEMARKETING  PROF.  INC. 

Paper  People  specializing  in  stop  savers,  con¬ 
versions,  new  hook-ups  &  cold  calling.  On 
the  spot  verification,  state-of-the-art  equip¬ 
ment  &  everything  done  under  one  root. 

Contact:  Al  Schreibman:  (800)  830-3776 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  schedul¬ 
ing  &  circulation.  Fake  Brains, 

(303)  791-3301  www.fakebrains.com 

EMPLOYMENT  SERVICES 

www.NewspaperRecruiter.com 

Over  100  media  sales  &  sales  manage¬ 
ment  jobs  75  cities  nationwide  -  Let  us 
help  you  find  your  new  opportunity  free! 
WWW.  newspa  perrecru  iter.com 
(303)  368-5900 
birschbach  recruitment  network 

NEWSPAPER  CONSULTANTS 

HARD  FACTS  ...  TOUGH  DECISIONS! 
Scripps  Consultants  Ltd. 
www.scrippsconsults.com 
BHS17News@aol.com  407-599-3975 

PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 1 1 0 


ACADEMIC 


ASSISTANT 
NEWS  ADVISER 

Emphasis  on  photo,  graphics  and  design 
For  The  Daily  Collegian,  Penn  State’s 
morning  newspaper,  circulation  19,000-t-. 
Our  organization  includes  a  Professional 
Staff  of  21  people  and  a  student  staff  of 
about  250. 

Collegian  Inc.  is  an  independent,  self- 
supporting,  non-profit  organization  with 
an  annual  budget  of  more  than  $2  mill¬ 
ion.  Our  employees  are  not  Penn  State 
employees. 

This  is  a  full-time  career  position  for  a 
person  with  qualifications  and  potential 
in  print  journalism  and  education.  Posi¬ 
tion  available  July  1. 

Skills:  news  photography,  news  writing, 
news  editing,  teaching,  using  computers. 
Also:  good  people  skills,  good  general 
communication  skills  and  ability  to  grow 
into  this  job. 

Preferred:  Minimum  of  two  years  of  re¬ 
lated  experience  with  a  daily  newspaper. 
Experience  on  a  college  newspaper  help¬ 
ful.  Degree  desired.  Experience  in  graph¬ 
ics,  layout  or  Web  publishing  would  be  a 
plus.  Starting  salary  is  dependent  on  ex¬ 
perience  and  qualifications;  minimum  is 
$24,000.  Company  pays  80  percent  of 
your  medical  and  hospitalization,  50  per¬ 
cent  for  dependents.  Excellent  vacation 
plan.  Paid  holidays  include  one  week  for 
Christmas.  Other  benefits.  Considerable 
on-the-job  freedom  working  in  a  people- 
oriented  organization. 

Application  deadline  June  12.  Apply  to: 

Mr.  Gerry  Lynn  Hamilton 
General  Manager 
Collegian  Inc. 

123  S.  Burrowes  Street 
University  Park,  PA  16801-3882 
Include  cover  letter,  resume,  references 
and  samples  of  your  work.  Also  include  a 
two-page  memo  to  the  general  manager 
summarizing  your  most  significant  qual¬ 
ifications  and  how  they  particularly  suit 
you  for  this  job.  Include  any  other  ma¬ 
terials  that  will  be  helpful  in  evaluating 
your  application. 

For  more  information,  check 

www.collegian.psu.edu/jobs 
Applications  will  be  acknowledged. 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


ACCOUNTING 


CHIEF  FINANCIAL  OFFICER 
Privately  held.  Northwest  Arkansas 
based  newspaper  company  needs  CFO 
with  accounting,  management,  and 
leadership  skills  for  our  13  newspapers 
and  four  commercial  printing  facilities. 
Must  have  strong  accounting  and  news¬ 
paper  background.  Good  salary  and 
benefits  package.  Send  resume  and 
cover  letter  to: 

Lori  Farley,  Community  Publishers,  Inc. 

104  SW  A  Street,  Bentonville,  AR  72712 
E-mail  to  lorif@nwanews.com 
Orfaxto(501)271-3788 


ADMINISTRATIVE 


PUBLISHER 

RELIGION  NEWS  SERVICE 
Religion  News  Service’s  mission  is  cover¬ 
ing  news  of  religion,  ethics  and  morality 
from  a  nonsectarian,  nonbiased  point  of 
view.  We  have  a  70-year-old  brand 
name  that  is  respected  by  America’s 
best  newspapers  and  religion  pub¬ 
lications.  We  are  looking  tor  a  revenue¬ 
enhancing  publisher  who  will  manage 
the  business  side  and  work  with  us  to 
make  the  service  even  more  useful  to 
our  customers.  The  publisher  should  be 
marketing  and  sales  driven,  Internet 
savvy,  creative  in  new  product  devel¬ 
opment  and  share  our  interest  in 
religion.  Religion  News  Service  is  based 
in  Washington,  DC,  and  is  owned  by 
Newhouse  News  Service.  Please  write: 

Deborah  Howell 

Editor  of  Newhouse  News  Service 
1101  Connecticut  Avenue,  NW. 

Washington,  DC  20036 
Or  E-mail:  Deborah.Howell@Newhouse.com 


PROJECT  DIRECTOR 

American  Society  of  Newspaper  Editors 
seeks  Project  Director  to  run  grant- 
funded  initiatives  strengthening  newspa¬ 
pers’  ties  to  journalism  education  and 
training  editors  from  abroad  whose  press 
freedoms  are  threatened.  Successful  can¬ 
didate  should  have  passion  for  newspa¬ 
pers  and  be  a  creative  thinker  who  can 
plan  and  balance  multiple  duties.  Strong 
communication  skills  and  ability  to  work 
with  muitiple  parties  required.  Domestic 
travel.  Send  resume  with  salary  history  to: 

Diana  Mitsu  Klos,  ASNE 
1 1690B  Sunrise  Valley  Drive 
Reston,VA  20191 
Job  description  at: 
http://www.asne.org/jobs.htm 


GENERAL  MANAGER 

Incredible  adventure  for  entrepreneurs  & 
Sales  Managers  looking  for  fantastic  career 
opportunity.  Bigfoot  Media,  publisher  of 
the  Berkeley  Daily  Planet,  is  looking  for 
additional  leaders  to  build  teams  at  small, 
start-up  California  daily  newspapers. 
Absolutely  must  love  sales  and  leadership! 
Competitive  compensation  plus  stock 
options  for  aggressive  leaders  (venture 
capital  backed).  Not  for  the  faint-hearted: 
strong,  entrepreneurial  work  ethic 
required!  E-mail  cover  letter,  resume, 
salary  requirements: 

hr@berkeleydailyplanet.com 
Or  fax  (510)  841-5695 


ADMINISTRATIVE 


One  of  the  fastest  growing  media  com¬ 
panies  in  the  country  has  an  opening  tor 
Publisher  of  a  small  daily  located  in 
beautiful  northern  California.  Additional 
responsibilities  would  include  overseeing 
the  operations  of  a  weekly  newspaper 
and  a  shoppper. 

This  position  requires  a  hands-on  execu¬ 
tive  with  a  strong  work  history.  The  suc¬ 
cessful  candidate  will  possess  excep¬ 
tional  management  and  leadership 
abilities.  Experience  in  budgeting, 
revenue  growth,  circulation  growth,  pro¬ 
duction  and  marketing  are  required. 

We  offer  a  competitive  compensation 
package  including  base  salary,  bonus, 
comprehensive  health  insurance,  paid 
vacation  and  401(k)  program. 

Please  send  resume  and  salary  require¬ 
ments  to  Box 01252,  Editors  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


CHIEF  OPERATING  & 
FINANCIAL  OFFICER 

For  prominent  regional  media  business 
with  revenue  over  $15MM.  Responsible 
for  operations,  budgeting,  forecasting 
and  reporting  for  all  South  Florida 
divisions.  Oversee  accounting,  MIS, 
Human  Resources,  Administration  and 
Production.  Experience  should  include 
heavy  finance/administration.  Ideal  for 
strong  controller  with  10  years  experi¬ 
ence  and  desire  for  key  senior  manage¬ 
ment  opportunity.  Generous  base  salary 
and  incentive  compensation,  benefits 
including  401(k)  with  match  and  desira¬ 
ble  downtown  Miami  location.  Send 
qualifications  and  introductory  letter  to: 

Dona  Raphael,  Daily  Business  Review 
RO.  Box  010589,  Miami,  FL  33101 
EOE 


ADMINISTRATIVE  BILLING  MANAGER 
Southeast  Metro  has  an  opening  for  a 
full-time  Billing  Manager.  While  basic 
PC  literacy  and  a  minimum  of  five  (5) 
years  prior  supervisory  experience  are 
absolute  requirements,  the  ideal  candi¬ 
date  will  be  experienced  in  the  GEAC/ 
Collier-Jackson  Advertising  and  Circula¬ 
tion  Systems,  as  well  as  Crystal  Reports. 
The  right  candidate  will  be  able  to  work 
independently  under  broad  guidelines, 
and  will  not  be  afraid  to  roll  up  their  own 
shirt  sleeves. 

This  career  opportunity  offers  a  com¬ 
petitive  salary  and  benefits  package  to 
go  along  with  our  mild  winters  and 
southern  hospitality.  Please  forward  your 
resume  and  salary  requirements  to  Box 
01253,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


CENTRAL  AMERICA’S 
leading  English-language  weekly  seeks 
General  Manager  who  will  be  in  charge  of 
all  aspects  of  newspaper  except  editorial. 
Includes  production,  marketing,  sales,  dis¬ 
tribution,  accounting,  finance,  personnel, 
customer  administration,  front  office, 
customer  relations,  etc.  Send  resume  to  c/ 
0  Liang: 

Box  6426-1000,  San  Jose,  Costa  Rica 
Oroliang@sol.racsa.co.cr 


MAY  15,  2000  EDITOR* PUBLISHER  CLASSIFIEDS  C3 


www.editorandpublisher.com 


Phone:  1-888-825-9149  -  CLASSIFIED  ADVEDTISIHD  -  Fax  :  (212)  536-8800 

1515  Broadway,  New  York,  NY  10036  -  mappello@editorandpublisher.com  -  hpreuss@editorandpublisher.com 
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ADVERTISING 


ADVERTISING 


ADMINISTRATIVE 


PUBLISHER 

Our  company  has  an  immediate  opening 
for  a  publisher  of  a  20,000-circulation 
twice  weekly  newspaper  located  in  rapidly 
growing  Valencia  County,  N.M.,  just  20 
miles  south  of  Albuquerque.  We're  looking 
for  a  proven  leader  with  a  strong  business 
background  to  help  us  in  this  exciting,  com¬ 
petitive  and  progressive  market.  For  the 
right  candidate,  this  position  may  offer  the 
additional  responsibility  of  oversight  of 
three  other  N.M.  and  Ariz.  properties. 

We  offer  a  competitive  salary,  excellent 
benefits  and  relocation  assistance. 
Resumes  received  will  also  be  evaluated 
for  other  openings  as  our  company  con¬ 
tinues  to  expand.  Send  resume,  letter  of 
interest,  references  and  salary  history,  in 
confidence,  to  Ralph  Gage: 

WorldWest  Limited  Liability  Company 
RO.  Box  688,  Lawrence,  KS  66044 
Check  us  out  at  http://www.worldwest.net 


ADVERTISING 


A  CHANCE  OF  A  LIFETIME 
Are  you  ready  to  take  charge  of  advertis¬ 
ing  sales  for  the  dominant  newspaper  in 
Michigan’s  fastest-growing  and  most 
affluent  county?  Can  you  take  an  already 
highly  successful  operation  to  even 
greater  heights?  Are  you  a  motivator? 
Can  you  set  high  goals  and  then  achieve 
them?  If  so,  you  could  be  the  next  sales 
director  for  the  Livingston  County  Press 
and  Brighton  Argus.  We  offer  a  com¬ 
petitive  salary,  excellent  benefits 
package  and  a  company  paid  university. 
Please  submit  resume  with  salary 
requirements  tO: 

Hometown  Newspapers 
323  E.  Grand  River,  Howell,  Ml  48843 
Fax  (517)  548-5545 
Or  E-mail:  mbartlett(ght.homecomm.net 
All  resumes  must  include:  job  code  SIsdir. 


ADVERTISING  DIRECTOR 
The  Faribault  Daily  News,  a  7,400 
circulation,  6-day  daily  with  a  compa¬ 
nion  shopper  is  seeking  an  advertising 
director  to  oversee  all  advertising  sales 
functions,  including  outside  ROP  and  pre¬ 
print,  classified  liners  and  display  as 
well  as  Internet  sales.  This  position 
reports  directly  to  the  publisher.  The 
Daily  News  is  part  of  a  cluster  of  13 
paid  and  free  publications  serving  eight 
communities  located  in  the  dynamic  I- 
35  corridor  within  an  hour  south  of  Min¬ 
neapolis.  This  group  is  family  owned 
with  a  track  record  of  consistent,  sys¬ 
tematic  growth  through  expansion  and 
acquisition.  The  successful  candidate 
will  display  a  proven  ability  to  lead  sales 
people,  set  and  achieve  individual  and 
team  goals,  oversee  a  fully-digitized 
graphics  department,  be  active  in  the  com¬ 
munity  and  work  effectively  as  a 
member  of  the  management  team  with 
future  opportunities  for  personal  growth. 
The  Daily  News  offers  competitive  com¬ 
pensation  composed  of  wages  and 
bonuses.  Benefits  including  vacation, 
health  care  insurance,  dental  insurance, 
and  401(k).  Apply  to.- 


ADVERTISING 

DIRECTOR 

Community  Newspaper  Company,  a 
fast-growing  group  of  over  120  week¬ 
lies,  dailies  and  shoppers  in  Greater  Bos¬ 
ton  is  seeking  qualified  candidates  for 
the  position  of  Advertising  Director  for 
one  of  its  regional  publishing  groups. 
Our  award-winning  newspapers  and 
Internet  products,  combined  with  our  com¬ 
mitment  to  people,  tech-nology,  promo¬ 
tion  and  training  provide  a  perfect 
backdrop  for  success. 

We  seek  an  aggressive,  experienced 
sales  professional  who  will  direct  a  team 
of  highly  motivated  outside  ad-vertising 
representatives  in  a  highly  competitive 
marketplace.  The  successful  candidate 
must  be  able  to  hire,  train  and  develop 
employees  in  a  climate  which  fosters 
individual  initiative  within  a  team  con¬ 
cept.  The  right  person  will  bring  previous 
experience  in  advertising  management  of 
weeklies,  dailies  or  shoppers,  cross  sell¬ 
ing  a  diverse  pro-duct  line,  and  providing 
outstanding  customer  service.  We  offer  a 
compet-itive  compensation  and  benefit 
pack-age.  Interested  candidates  should 
send  resume,  cover  letter  and  salary 
requirements  tO: 

COMMUNITY  NEWSPAPER  COMPANY 
Attn:  Dave  Smolski 
33  New  York  Avenue 
Framingham,  MA  01701 
Or  E-mail  tO:  dsmolsk/Scnc.com 
Or  Fax:  (508)  626-3885 

Community  Newspaper  Company  is  an 
Equal  Opportunity  Employer,  dedi-cated 
to  diversity  for  the  values  it  brings  to  our 
work  and  our  lives. 


SALES  MANAGER 

The  Jackson  Hole  News  is  growing  and 
we  need  a  manager  to  lead  our  experi¬ 
enced  4  person  sales  team.  Our  company 
includes  daily,  weekly  and  four  color 
magazine  products  so  we're  looking  for 
someone  who  loves  selling  and  can 
inspire  others  to  become  more  effective. 
Come  work  in  a  beautiful  place  and  join  a 
team  committed  to  producing  quality 
editorial  products.  Contact:  Publisher, 
Jackson  Hole  News: 

Box  7445,  Jackson,  WY  83002 


HERE’S  WHAT  I'M  looking  for  in  an 

Advertising  Manager: 

•  Responsible  for  all  display  and  pre¬ 
print  advertising  staff  of  5  outside 
sales  reps,  1  inside  sales  rep. 

•  Ability  to  drive  sales  through  con¬ 
sultative  selling  techniques,  utilizing 
client  profiling  and  immediate  soft¬ 
ware. 

•  Good  analytical  skills 

•  Good  financial  skills  including  bud¬ 
geting,  collection  and  rate  devel¬ 
opment. 

•  Previous  management  experience  pre¬ 
ferred. 

1 1 ,000  distribution,  7  days  a  week. 

Send  resumes  to  Summit  Daily  News: 

Attn:  Michael  Bennett,  publisher 
RO.  Box  329,  Frisco,  CO  80443 
Or  fax  to  (970)  668-3859 
E-mail:  publisher@summitdaily.com 

MAY  15,  2000 


ADVERTISING  MANAGER: 
Southwest  Missouri  State  University 
accepting  applications  for  Advertising 
Manager  for  the  Southwest  Standard  in 
Communication  &  Mass  Media  Dept. 
Responsibilities:  providing  comprehen¬ 
sive  advertising/marketing  program  for 
Southwest  Standard  that  results  in  suffi¬ 
cient  funds  to  support  plans  to  increase 
frequency  of  publication  sales,  ad  design 
and  promotional  operations. 

For  required  qualifications: 

www.smsu.edu/human/vacancy.html 
Orcall  (417)  836-4683 
Excellent  benefit  package.  Salary: 
$24,500-$28,500/ann. 

Submit  letter  of  interest,  resume,  copy  of 
transcripts  and  name,  address  and 
phone  no.  of  3  professional  references  by 
5/26/00  to  Office  of  Human  Resources: 

SMSU,  901  S.  National 
Springfield,  MO  65804  AA/EOE 


CALL  CENTER  SALES  MANAGER 
The  San  Diego  Union-Tribune  is  seeking 
a  Call  Center  Sales  Manager  to  lead  our 
Classified  telephone  sales  team. 

This  manager  will  provide  overall 
supervision  of  personnel  in  the  Classified 
Call  Center  and  in  branch  locations; 
develop  strategic  and  operational  plan¬ 
ning;  assist  with  the  department’s  yearly 
budgeting  processes;  maintain  effective 
sales  staff  by  monitoring  activities  and 
performance;  and  implement  effective 
practices  that  increase  motivation  and 
skill  growth.  This  individual  will  con¬ 
tinually  seek  and  capitalize  on  business 
opportunities  through  relationship  build¬ 
ing  and  new  products  and  services 
development.  This  position  will  report 
directly  to  the  Classified  Advertising 
Director. 

Qualified  candidates  will  have  three 
years  of  management  experience  in  a 
newspaper  Classified  call  center.  Ideal 
candidate  will  have  a  solid  knowledge  of 
classified  systems  and  a  comprehensive 
understanding  of  classified  advertising. 
Candidate  must  have  strong  analytical, 
communication,  and  organizational 
skills.  Must  have  the  ability  to  deal 
effectively  with  all  levels  of  the  organiza¬ 
tion. 

The  San  Diego  Union-Tribune  offers  an 
excellent  benefit  and  compensation 
package  to  include  medical,  dental,  vis¬ 
ion,  401(k),  paid  vacation,  and  more. 

If  you  meet  the  above  qualifications  and 
are  interested,  please  send  resume  and 
salary  history  tO: 

Human  Resources  Dept. 

Job  #44-00/ASEP 
RO.  Box  120191 
San  Diego,  CA  92112-4106 
An  Equal  Opportunity  Employer 


ADVERTISING  DIRECTOR 
Vibrant  Zone  2  seven  day  newspaper  in 
thriving  riverfront  region  seeks  energetic 
marketing  leader  to  manage  its  retail, 
classified  and  preprint  efforts.  Enormous 
growth  potential  in  publicly  held  chain. 
Fax  or  E-mail  resume  and  compensation 
history  to: 

860-346-3451  aromanow@yahoo.com 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
The  Times  of  Trenton  is  looking  for  a 
Classified  Advertising  Manager  to  direct 
a  staff  of  six  outside  sales  represen¬ 
tatives  and  two  support  persons.  This  is 
an  invigorating  and  challenging  position 
with  the  market  leader  in  a  fast-paced, 
highly  competitive  market.  You  will  be 
joining  a  supportive  and  interactive 
advertising  management  team  in  our 
daily  efforts  to  grow  market  share  by 
developing  a  superior  sales  staff,  as  well 
as  top  quality  products  for  our 
advertisers. 

Candidates  must  be  ambitious  and  self- 
motivated  with  strong  leadership,  orga¬ 
nizational  and  communication  skills. 
Must  have  extensive  knowledge  in  the 
key  categories  of  automotive  and  real 
estate.  Must  be  willing  and  eager  to 
assume  a  leading  role  in  a  well  estab¬ 
lished  network  of  professional  associa¬ 
tions. 

We  offer  a  competitive  salary  along  with 
an  excellent  benefits  package.  Please 
send  resume  and  salary  history  tO: 

The  Times  of  Trenton 
Attn:  Advertising  Director 
500  Perry  Street,  Trenton,  NJ  08618 
Fax:  (609)984-8301 

MANAGEMENT 

1-3  years  sales  management  experience. 
Print  advertising  sales  supervisor/manager 
needed  to  assist  in  motivating  and  devel¬ 
oping  a  solid  sales  team.  Very  com¬ 
petitive  market  environment  in  DC  Metro 
area.  Benefits  package,  compensation  to 
$55K-t-. 

Please  call  Janet  at: 

(800)  326-6623  ext.  3070 
Fax  resume  to  (202)  635-3059 
Or  E-mail:  janet_pooler@msn.com 


DIVISION  SALES  MANAGER 
The  Pulitzer  Prize  winning  St.  Paul 
Pioneer  Press  seeks  an  individual  to  be 
responsible  for  leadership  and  effective 
management  of  an  assigned  sales 
division.  This  includes  growing  revenue 
and  market  share  while  meeting 
customer  marketing  needs.  The  suc¬ 
cessful  candidate  will  train  and  develop 
a  sales  staff  to  take  advantage  of  market 
opportunities  by  building  products  and 
services  in  response  to  customer  trends 
or  competitive  initiatives.  The  ability  to 
understand  and  use  market  measures 
and  analytical  tools  to  create  strategies 
for  growing  the  business  is  critical  to  suc¬ 
cess  in  this  position. 

Qualifications  include  demonstrated 
leadership  ability  and  a  proven  track 
record  in  sales  management,  as  well  as 
superior  organization,  people  and 
numerical  skills.  Candidates  should  have 
a  minimum  of  three  years  successful 
experience  in  direct  face-to-face  sales, 
preferably  in  media  advertising,  and  a  col¬ 
lege  degree. 

We  offer  an  excellent  compensation  and 
benefits  package. 

Fax  resumes  to  (651)228-5197 
Or  E-mail  resumes@pioneerpress.com 
Human  Resources 
St.  Paul  Pioneer  Press 
345  Cedar  Street 
St.  Paul,  MN  55101 
www.edltorandpubllsher.com 


Dave  Balcom,  Publisher,  514  Central  Ave. 

RO.  Box  249,  Faribault,  MN  55021 
Or  via  E-mail  at  dbalcom@faribault.com 
C4  EDITOR  &  PUBLISHER  CLASSIFIEDS 
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ADVERTISING 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


RETAIL  ADVERTISING  MANAGER 
The  Union-News/Sunday  Republican, 
the  leading  newspapers  in  Western 
Massachusetts,  is  looking  for  a  Retail 
Advertising  Manager  who  will  be 
responsible  for  directing,  supervising  and 
coordinating  the  functions  of  the  retail 
advertising  sales  and  support  staff.  The 
primary  responsibilities  include,  but  are 
not  limited  to,  the  development, 
supervision  and  training  of  staff  and 
working  with  the  Advertising  Director  to 
develop  strategies  and  programs  to  better 
serve  our  customers. 

The  successful  candidate,  at  a  minimum, 
will  possess:  an  in-depth  knowledge  of 
all  facets  of  advertising  sales  and  market¬ 
ing;  excellent  people,  management  and 
sales  skills;  excellent  presentation  skills; 
and  have  the  ability  to  plan,  organize  and 
set  goals.  A  minimum  of  5  year’s  man¬ 
agerial  experience,  preferably  in  print 
media,  required. 

Please  send  cover  letter,  including  salary 
requirements,  along  with  resume  to: 

Judith  C.  Fraser 
Human  Resources  Director 
Union-News/Sunday  Republican 
1860  Main  Street,  Sprin^ield,  MA 
01103 


ART/GRAPHICS 


GRAPHIC  ILLUSTRATOR 
KNIGHT  RIDDER/TRIBUNE  GRAPHICS 
(KRT),  based  in  Washington,  DC,  is  seek¬ 
ing  an  energetic  and  enthusiastic  graphic 
illustrator  to  join  our  staff.  KRT  offers  an 
excellent  opportunity  to  create  breaking 
news  and  advance  feature  graphics  for 
clients  worldwide. 

MAIN  RESPONSIBILITIES:  Producing 
graphics  for  daily  breaking  news  events. 
Working  with  staff  researchers  to  pro¬ 
duce  advance  feature  graphics. 
EXPERIENCE:  Looking  for  at  least  5  years 
experience  in  newspapers  or  related  field 
creating  computer-generated  informa¬ 
tional  graphics.  Expertise  in  Freehand  8 
and  Photoshop  5,  plus  research  and  orga¬ 
nizational  skills,  knowledge  of  current 
events,  and  good  news  judgment  a  must. 
OTHER  SKILLS:  Looking  for  talented  peo¬ 
ple  that  want  to  explore,  develop  and 
implement  ideas  for  new  graphics  pro¬ 
ducts.  Experience  with  3-D  modeling 
applications  like  Infini-D,  Web  design 
and  use  of  Macromedia  Flash  a  plus. 
Candidates  should  send  resume,  cover  let¬ 
ter,  clips  and  URLs  showing  your  work 
via  snail  mail  or  E-mail  with  attachments 
to  tgoheen@krtinfo.com  or: 

Tim  Goheen,  KRT  Graphics 

790  National  Press  Building 
Washington,  DC  20045 


DO  YOU  HAVE  a  great  boss?  Ready  to 
try  your  hand  at  management?  Growing 
weekly  newspaper,  based  in  Colorado, 
needs  production  manager  for  creative 
team  through  pre-press. 

Call  Pat  Ptolemy  at  (800)  748-1997 
Or  E-mail  resumetojournal@ria.net 

WWW  editorandpubllsher.com 


_ ART/GRAPHICS _ 

GRAPHIC  ARTIST  (Regular  Full-Time) 
The  Province  newspaper  has  an 
immediate  opening  for  an  experienced, 
innovative  artist  to  join  its  newsroom 
design  team. 

The  successful  candidate  should  have 
superior  design  skills  and  be  able  to  create 
high-impact  page  layouts.  Apply  to: 

The  Province 

Human  Resources  Department 
200  Granville  Street,  Suite  1 
Vancouver,  B.C.  Canada  V6C  3N3 
Fax:  (604)  605-2656 
E-mail  employment@pacpress.southam.ca 

CIRCULATION 

CIRCULATION  DIRECTOR 
Los  Angeles 

Experienced  well  rounded  Circulation 
Director  needed  for  Los  Angeles  based 
paid  daily  business  publication.  Must 
have  strong  hands-on  experience  in 
circulation  promotion,  N/S  Sales,  and 
ABC  audits.  The  right  candidate  must  be 
a  good  communicator,  well  organized, 
goal  oriented  and  able  to  work  well  with 
others. 

Send  resume  with  salary  requirements  in 
strict  confidence  to: 

Department  AH 
BPI  Communications 
1515  Broadway 
New  York,  NY  10036 
Or  Fax  to  (212)  536-5283 
Or  E-mail  to  AHAIRE@bpicomm.com 

CIRCULATION  DIRECTOR 
Thirty  thousand,  seven  day,  award  win¬ 
ning  newspaper  in  rapidly  growing  Zone  9 
market  looking  for  an  experienced  circula¬ 
tion  professional  with  exceptional  people 
skills  to  lead  our  talented  staff.  If  you  are 
interested  in  an  opportunity  to  be  a  hero, 
inspire  teamwork,  and  are  not  afraid  to 
lead  by  example,  then  send  us  a  resume, 
and  a  cover  letter  that  describes  your 
management  style  and  vision  for  growing 
circulation.  An  over  achiever  who  can 
motivate  others  and  get  it  done  will  be 
well  compensated.  Send  materials  to: 

Box  01237,  Editors  Publisher 
DISTRIBUTION/DELIVERY  MANAGER 
We  are  seeking  a  Distribution/Delivery 
Manager  to  coordinate  and  direct  the 
distribution/delivery  operations  for  our 
newspaper.  Will  direct  the  distribution 
staff  processing  daily  and  commercial 
press  runs,  insert  packaging,  and  bundle 
delivery.  Also  manage  the  circulation  dis¬ 
trict  managers,  customer  service  and 
delivery  staff  assuring  excellent  service 
to  our  customers.  The  successful  candi¬ 
date  must  possess  good  communication 
skills,  be  able  to  deliver  quality  results 
under  deadline  pressure,  and  be  able  to 
motivate  and  coach  employees.  Benefi¬ 
cial  skills  include  a  basic  understanding 
of  troubleshooting  electrical/mechanical 
equipment,  PC  experience,  budgeting 
and  training  experience.  College  degree 
is  helpful.  Please  send  resume, 
references  and  salary  expectations  to: 

T.  Kuhle,  human  resources 
manager 
Herald  &  Review 
RO.  Box  311,  Decatur,  IL  62525 
Equal  Opportunity  Employer 


CIRCULATION 


CIRCULATION  DISTRICT  MANAGERS 
Join  a  fast-paced,  competitive  environ¬ 
ment.  America’s  fastest  growing  newspa¬ 
per  needs  qualified  Home  Delivery  pro¬ 
fessionals.  Are  you  a  take  charge  person 
who  can  handle  a  challenge,  possess 
superior  people  skills,  and  have  a  proven 
track  record  for  accomplishing  bottom- 
line  results?  Then  we  offer  a  promising 
career. 

District  managers  are  responsible  for 
recruiting,  contracting,  and  training,  inde¬ 
pendent  carriers.  Qualifications  include 
three  to  five  years  management  experi¬ 
ence,  preferably  in  newspapers,  with  the 
ability  to  identify  and  quickly  solve  prob¬ 
lems  and  deliver  superior  customer  ser¬ 
vice.  Good  organizational  and  communi¬ 
cation  skills  required;  computer  skills 
helpful. 

Excellent  salary,  32-45K  plus  incentive, 
401(k),  stock  plan  and  a  usual  benerits 
package  but  an  unusual  opportunity.  The 
person  described  above  is  already  submit¬ 
ting  a  resume  and  salary  history  to: 

Denver  Rocky  Mountain  News 
Human  Resources  Department 
400  W.  Colfax  Avenue 
Denver,  CO  80204 


CIRCULATION  DIRECTORS 


CIRCULATION 


CIRCULATION  MANAGER/ 

GROUP  CIRCULATION  DIRECTOR 
Thomson  Central  Ohio  seeks  a  circula¬ 
tion  executive  to  serve  as  both  circula¬ 
tion  manager  for  The  Advocate  (Newark, 
OH  22,500)  and  group  circulation  for  a 
portion  of  a  group  of  eight  newspapers. 
The  Advocate  is  an  AP  (General 
Excellence  award  winning  paper.  Now  it 
needs  an  excellent  circulation  executive 
that  knows  how  to  market  and  sell. 

The  successful  candidate  will  have  a 
strong  history  of  success  in  leading  a 
staff  in  sales  while  maintaining  a  solid 
operation.  There  is  particular  interest  in 
a  circulator  that  will  work  with  the  editor 
to  deliver  a  product  that  readers  want 
(through  Thomson’s  Reader  Inc.  pro¬ 
gram). 

Group  responsibilities  include  helping 
circulation  managers  succeed  in  their 
newspaper’s  goals  and  working  with  the 
vice  president  of  circulation  and  market¬ 
ing  in  accomplishing  group  goals. 

The  successful  candidate  will  have  a 
degree  or  equivalent  experience  and  3-5 
years  in  senior  circulation  management. 
An  excellent  compensation  and  benefits 
package  including  health/dental/life 
insurance,  paid  vacation  and  401(k)  is 
offered. 


Perfect  opportunity  for  a  Circulation 
Director  to  join  the  Gannett  Team.  We 
are  seeking  experienced  professionals  to 
direct  the  newspaper’s  circulation 
department  at  various  newspaper  sites. 
The  director  is  responsible  for  planning 
and  implementing  sales  and  service 
strategies  to  maximize  the  circulation 
revenue  potential  for  the  newspaper  and 
serves  as  an  integral  member  of  the 
newspaper’s  operating  team.  We  are  a 
fast  paced  environment,  as  a  result,  all 
candidates  should  be  self-starters,  have 
the  ability  to  develop  and  manage 
effective  market  plans  and  programs, 
and  help  define  and  achieve  volume  and 
revenue  goals  to  increase  penetration.  If 
you  possess  strong  customer  service 
skills,  computer,  and  organizational 
skills,  send  your  resume  to: 

Gannett  Co.,  Inc. 

Recruiting  and  Staffing 
1100  Wilson  Boulevard 
Arlington,  VA  22234 
Recruit@gcil  .gannett.com 


CIRCULATION  SALES  AND 
MARKETING  MANAGERS 
Perfect  opportunity  for  a  Circulation 
Sales  and  Marketing  Manager  to  join  the 
Gannett  Team.  We  are  seeking  individu¬ 
als  with  strong  marketing  background, 
both  home  delivery  and  single  copy 
management  experience  for  various 
newspaper  sites.  We  are  a  fast  paced 
environment,  as  a  result,  all  candidates 
should  be  self-starters,  have  the  ability 
to  analyze  markets,  and  create  and 
execute  sales  plans  to  drive  new  busi¬ 
ness.  If  you  possess  strong  customer 
service  skills,  computer,  and  organiza¬ 
tional  skills,  send  your  resume  to: 

Gannett  Co.,  Inc. 

Recruiting  and  Staffing 
1100  Wilson  Boulevard 
Arlington,  VA  22234 
Recruit@gci  1  .gannett.com 

MAY  15,  2000 


Submit  resumes  by  E-mail,  fax  or  mail 

tO: 

Colleen .  U  pton@thomnews.com 
(740)  349-7466 
The  Advocate 
Attn:  Colleen  Upton 

22  North  First  Street,  Newark,  OH  43055 
CIRCULATION  EXECUTIVES 
DIRECTOR  -  New  England  daily,  major 
group.  Large  weekly  also.  $50K. 

DISTRICT  MANAGER  -  Southern  daily, 
college  town.  Large  group  $22K. 
PROMOTION  MANAGER  -  50K-I-  daily, 
responsible  for  stores  and  doors  too. 
$25K-$30K. 

ZONE  MANAGER  -  Major  daily  lOOK-i- 
Southeast.  $35K. 

Send  resume  to:  circplace@juno.com 
Circulation  Placement,  RO.  Box 
465642,  Lawrenceville,  GA  30042. 


STATE  MANAGER  -  CIRCULATION 
Odessa  American  has  a  full-time  position 
available  in  its  Circulation  Department. 
Qualified  applicants  must  have  solid 
time-management  and  organizational 
skills,  ability  to  manage  and  motivate 
people,  strong  commitment  to  customer 
service,  excellent  written  and  oral  com¬ 
munication  skills.  In  addition,  applicants 
must  have  at  least  three  years  of  experi¬ 
ence  in  a  progressive  circulation  depart¬ 
ment  with  solid  evidence  of  growth  in 
their  primary  area  of  responsibility.  Appli¬ 
cants  must  have  reliable  transportation, 
be  able  to  work  early  morning  hours 
when  necessary,  have  a  good  driving 
record  and  proof  of  auto  liability  insur¬ 
ance.  Good  salary  with  quarterly  bonus 
potential,  excellent  benefits  package  and 
a  good  opportunity  for  advancement. 
Qualified  applicants  should.  E-mail  their 
resume  to: 


tyler_patton@link.freedom.com  or  mail 
Odessa  American,  ATTN:  Tyler  Patton 
RO.  Box  2952,  Odessa,  TX  79760-2952 
EDITOR& PUBLISHER  CLASSIFIEDS  C5 


I 


Phone:1-888-825-9149  -  CmSSIFIED  IDVEIITISINa  ~  Fax  :  (212)  536-8800 

1515  Broadway,  New  York,  NY  10036  -  mappello@editorandpublisher.com  -  hpreuss@editorandpublisher.com 


CIRCULATION 


REGIONAL  MANAGER 
Investor’s  Business  Daily  has  a  position 
available  for  a  Regional  Manager  based  in 
our  Walnut  Creek,  CA  office.  Responsi¬ 
bilities  include  overseeing  the  production, 
circulation,  distribution,  and  sale  of 
Investor's  Business  Daily.  Ideal  candidate 
will  have  proven  sales  and  marketing  ex¬ 
perience  along  with  the  ability  to  manage 
and  motivate  staff.  Candidate  will  be 
responsible  for  expanding  home  delivery 
markets  as  well  as  developing  vendor  rela¬ 
tions  at  the  wholesale  and  retail  level. 
Bachelor’s  degree  required.  Competitive 
salary  based  on  experience.  We  offer  bene¬ 
fits,  which  include  401(k),  medical,  den¬ 
tal,  life  insurance  and  bonus  package. 
Send  resume  and  cover  letter  to: 

Investor’s  Business  Daily 
Attn:  Ed  Levy,  12655  Beatrice  St. 

Los  Angeles,  CA  90066 
Or  E-mail  diana.loza@investors.com 


OUTSTANDING  OPPORTUNITY 
WITH  FLORIDA’S  BEST  NEWSPAPER 
THE  ST.  PETERSBURG  TIMES  is  seek¬ 
ing  an  experienced  Circulation  Manager 
to  lead  its  Single  Copy  operation.  The 
selected  candidate  will  oversee  day-to- 
day  functions  in  Single  Copy;  develop 
and  implement  budget  and  circulation 
goals;  select,  train  and  develop  his/her 
workforce;  and  function  as  liaison  with 
outside  agencies  and  municipalities. 
This  position  reports  to  the  Director  of 
Circulation. 

The  successful  candidate  should  possess 
a  strong  circulation  and  marketing  back¬ 
ground  with  a  prior  concentration  in 
Single  Copy.  This  is  an  excellent 
opportunity  for  a  natural  leader  who 
exhibits  high  energy,  resourcefulness, 
and  initiative  to  join  a  nationally 
recognized  newspaper.  Strong  communi¬ 
cation,  organizational  and  leadership 
skills  a  must.  Salary  commensurate  with 
experience.  Benefit  package. 

Send  resume  with  salary  requirements: 

Via  fax  (727)  893-8185 
E-mail:  resumes@sptimes.com 
Or  regular  mail:  The  St.  Petersburg  Times 
Attn:  Human  Resources 
RO.  Box  1121,  St.  Petersburg,  FL  33731 


CIRCULATION 


CIRCULATION  MANAGER 
Dow  Jones  &  Company,  publisher  of  the 
Wall  Street  Journal  and  Barron’s,  is  seek¬ 
ing  a  Circulation  Manager  to  join  our 
Circulation  Field  Operations  located  in 
Silver  Spring,  Maryland. 

The  successful  candidate  will  be 
responsible  for  managing  the  retail 
wholesale  operations  and  maximizing 
sales  for  all  Dow  Jones  publications  in 
this  market.  Additionally,  will  be 
responsible  for  the  order  regulation  and 
sales  plan  for  all  wholesalers,  as  well  as 
sales  and  promotions  at  the  retail  level. 
Applicants  must  have  prior  experience  in 
newspaper  distribution,  marketing  or 
sales.  Strong  organizational,  planning, 
and  managerial  skills  are  necessary, 
along  with  excellent  oral  and  written 
communication  skills.  MS  Word,  Excel 
and  web-based  applications  proficiency 
essential.  College  degree  preferred. 

We  offer  a  competitive  salary,  an 
excellent  benefits  package,  and 
opportunities  for  career  growth.  Qualified 
applicants  should  forward  their  resumes 
in  confidence  to: 

Dow  Jones  &  Company 
Attn:  Staffing  Department  -  MP/WC/SS 
PO.  Box  300 
Princeton,  NJ  08543 
Equal  Opportunity  Employer 


CIRCULATION  ZONE  MANAGER 
150,000-t-  Daily/250, 000-1-  Sunday 
newspaper  located  in  midwest  market  is 
accepting  applications  for  qualified  zone 
managers.  Candidates  must  have  3-5 
years  circulation  management  experi¬ 
ence  and  leadership  skills  to  manage 
results.  Qualified  candidates  must 
demonstrate  expertise  in  all  aspects  of 
circulation,  sales,  marketing  and  reten¬ 
tion.  Creativity  and  the  ability  to 
motivate  is  critical.  You  will  be  responsi¬ 
ble  for  improving  marketplace  coverage 
and  penetration  in  addition  to  achieving 
circulation  volume  growth  and  single 
copy  return  goals  and  quality  customer 
service.  We  offer  a  competitive  salary 
and  commission  plan,  benefits  package 
which  includes  medical,  dental,  vision, 
life  insurance,  401(k)  and  great  growth 
opportunity.  If  you  are  that  individual, 
please  fax  or  E-mail  resume  with  salary 
history  tO: 

515-286-2547  (fax)  or  lbriggs@dmreg.com 


THE  LUBBOCK  AVALANCHE-JOURNAL  „  "r 

please  fax  or  E-mail  resi 

a  Morris  Communications  Corporation  history  to- 
newspaper  located  in  West  Texas  is  515-286-2547  (fax)  or  Ibri 
seeking  a  Single  Copy  Retail  Sales  Man¬ 
ager.  The  ideal  candidate  will  be  a  take  - 

charge,  full-speed  ahead  individual  who  _  _ 

is  dedicated  to  consistent,  solid  circula-  „  a  cctctct^,  AT^iAnrn'riCTM/- i 
tion  growth.  Our  choice  will  be  an  expe-  mv)51rlE.U  AUVhKl 
rienced  circulator  who  has  strong  PC  ' 

skills,  good  promotional  abilities,  and  1_^  LiTAL^/ LI  IN  L,  u 

solid  interpersonal  skills.  We  seek  a 

leader  who  can  take  our  single  copy  In-Cfthimn  \dvertiseni«its 

sales  organization  to  its  full  potential. 

We  offer  a  competitive  salary,  an  MBO  ’  Tuesday  nOOFl  (EST)  for  : 
program,  a  401(k)  program,  and  major  Following  Monday's  iSSUC 
medical  plan,  along  with  the  opportunity 

for  professional  growth  within  one  of  the  f las.sified  Disnlav 

best  newspaper  companies  in  the  country,  i  _  uisjuay 

Send  your  resume  to:  Frida\  5pm  (EST)  11  days 

Lubbock  Avalanche  Journal  prior  tO  publication 

Attention:  Shelby  Caballero 
RO.  Box  491 
Lubbock,  TX  79408 

C6  editor*  publisher  classifieds  may  15,  2000 


CIRCULATION 


SINGLE  COPY  MANAGER 
The  San  Antonio  Express-News,  a 
dynamic  244K  daily  and  375K  Sunday 
newspaper,  seeks  an  experienced  pro¬ 
fessional  to  manage  Single  Copy  and  max¬ 
imize  sales  opportunities  in  an  exciting, 
high  growth  market. 

Responsibilities: 

Develop  new  retail  sales  and  marketing 
opportunities;  build  strong  partnerships 
with  existing  and  new  customers;  and 
manage  an  independent  contract 
delivery  force. 

Qualifications/Requirements: 

Minimum  of  five  years’  Single  Copy  and/ 
or  Marketing  Management  experience 
required.  Bachelor’s  degree  preferred. 
Excellent  interpersonal,  presentation  and 
communication  (oral  and  written)  skills. 

We  offer  a  quality  work  environment  and 
a  comprehensive  benefits  package. 
Qualified  applicants  are  encouraged  to 
E-mail  a  resume  to: 

employment@express-news.net 
Attn:  Single  Copy  Manager, 

Or  you  may  mail  to  San  Antonio  Express- 
News,  Human  Resources  Department: 
Attn:  Single  Copy  Manager,  RO.  Box2171, 
San  Antonio,  TX  78297-2171;  or  you  may 
Fax  your  resume  to  (210)  250-3971 
EQUAL  OPRORTUNITY,  DRUG-FREE 
EMPLOYER 


HOME  DELIVERY 
MANAGER 

Enjoy  quality  living  in  Maine’s  State  Cap¬ 
ital  area  and  take  advantage  of  being 
within  one  hour  of  lakes,  mountains,  the 
ocean  and  Maine’s  largest  city  Portland. 
The  Kennebec  Journal  and  Morning  Sen¬ 
tinel,  a  division  of  Blethen  Maine  News¬ 
papers,  is  seeking  a  Home  Delivery 
Manager.  Selected  individual  will  over¬ 
see  all  operational  aspects  of  the  home 
delivery  division,  will  provide  exemplary 
customer  service  to  our  subscribers 
while  working  with  a  team  of  Zone  Man¬ 
agers  and  will  lead  and  work  closely 
with  the  Marketing  Manager  to  develop 
and  implement  field  based  zales  efforts. 
Individual  will  be  a  self-starter,  creative, 
organized  and  analytical,  possess  good 
leadership  skills  and  be  able  to  work 
effectively  in  a  team/collaborative  en¬ 
vironment.  We  need  a  take  charge  per¬ 
son  who  is  capable  of  taking  the  home 
delivery  division  to  the  next  level  and 
beyond.  College  degree  in  business  or 
related  field  is  preferred. 

Qualified  candidates  should  mail/FAX/E- 
mail  a  resume  with  cover  letter  tO: 

Central  Maine  Newspapers 
Attn.  Human  Resources  Department 
274  Western  Avenue 
Augusta,  ME  04330 
Email:  chowe@centralmalne.com 
Fax:  (207)621-5610 


i  Editor  &  Publisher  Ckssifieds 

SUBSCRIBE  TODAY! 


EDITORIAL 


ASSISTANT  CITY  EDITOR 
The  Billings  Gazette  seeks  a  high-energy, 
news-savvy  Assistant  City  Editor  to  help 
shape  its  local  and  state  news  content. 
This  position  is  part  of  a  dynamic  team  of 
editors  who  direct  an  aggressive  news 
department.  This  editor  will  help  sharpen 
the  daily  news  report  and  develop 
enterprise  stories,  working  with  both  local 
and  state  reporters  to  set  the  standard  for 
quality  journalism  in  Montana.  This  editor 
works  to  pull  together  and  refine  news  cov¬ 
erage  in  multiple  editions  for  Gazette 
readers  in  two-state  area.  The  successful 
candidate  will  have  a  minimum  of  five 
years  newsroom  supervisory  experience, 
be  skilled  in  editing  and  headline  writing 
and  in  directing  news  coverage.  Rlease 
send  resume,  non-returnable  clips,  and 
cover  letter  summarizing  your  strengths 
and  news  philosophy  to: 

Human  Resources-ACE,  Billings  Gazette 
RO,  Box  36300,  Billings,  MT  59107 
Or  bghr@billingsgazette.com 
Application  deadline  6/1/00  EOE 


ASSISTANT  SUNDAY  NEWS  EDITOR 
Assistant  Sunday  News  Editor  position 
open  on  Foster’s  Sunday  Citizen  located 
in  Dover,  NH  serving  southeastern,  cen¬ 
tral  NH  and  southern  Maine.  Successful 
candidate  must  have  copy  editing  skills, 
pagination  experience,  ability  to  work 
with  reporters  developing  stories.  Lots  of 
fun,  great  opportunity  to  move  up.  Two/ 
three  years  news  editor  experience  pre¬ 
ferred.  Contact  Rod  Doherty,  Executive 
Editor,  Foster’s  Daily  Democrat,  333 
Central  Avenue,  Dover,  NH  03820. 


COMMUNITY  NEWSPAPER  EDITOR 
at  the  twice-weekly  Hood  River  (OR) 
News.  Prior  editing  required. 

Jim  Kelly  (541)  386-1234 


BUSINESS  REPORTER 
Triad  Business  News,  a  weekly  business 
publication  based  in  Greensboro,  NC, 
seeks  an  accomplished,  resourceful 
newspaper  reporter.  This  is  a  job  for  com¬ 
mitted  journalists  with  a  proven  track 
record  in  the  newspaper  business.  Expe¬ 
rience  in  business  news  is  preferred  but 
not  required.  Candidates  should  have 
three  or  more  years  of  newspaper  expe¬ 
rience.  Salary  and  benefits  are  excellent. 
Send  resume,  clips,  cover  letter  and 
salary  requirements  to: 

Thomas  Russell,  Editor 
Triad  Business  News 
RO.  Box  18249,  Greensboro,  NC  27419 

_ NO  CALLS,  PLEASE _ 

BUSINESS  REPORTER 
The  San  Antonio  Business  Journal  is  seek¬ 
ing  candidates  for  a  full-time  beat  report¬ 
ing  position.  We  want  someone  with  a  pro¬ 
ven  record  of  covering  local  business 
news.  Enterprise/investigative  know-how  a 
must;  ability  to  get  news  before  it 
becomes  a  press  release  a  must.  We  offer 
competitive  pay/benefits  and  a  work 
environment  that  promotes  creativity, 
diversity,  respect  and  excellence.  Contact: 
Editor  Bill  Conroy  70  N.E.  Loop  410 
Suite  350,  San  Antonio,  TX  78216 
E-mail  bconroy@amcity.com 
(No  llamadas) 

www.editorandpublisher.com 


Phone:1-888-825-9149  ~  CLASSIFIED  ADVEDIISIND  ~  Faa; :  (212)  536-8800 

1515  Broadway,  New  York,  NY  10036  -  mappello@editorandpublisher.com  -  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


EDITORIAL 


AEROSPACE  WRITER 

Come  report  the  Aerospace  Valley!  We're 
looking  for  an  aerospace  reporter,  with 
emphasis  on  the  reporter  part.  Our  pre¬ 
vious  two  fills  in  the  position  went  on  to 
work  at  NASA  and  a  major  metro.  The  cur¬ 
rent  opening  is  for  a  writer  with  award 
potential  who  has  a  generalist’s  grasp  of 
technology  and  can  track  a  rapidly  chang¬ 
ing  industry  in  the  “Right  Stuff"  Valley 
where  Yeager  broke  the  sound  barrier  and 
the  space  shuttle  makes  its  home  away 
from  the  Cape.  Salary  commensurate  with 
experience,  but  what  we  prize  most  is 
enthusiasm,  a  passion  for  accuracy  and  a 
writer’s  curiosity  about  everything  that 
soars.  Resume  and  clips  required.  Con¬ 
tact: 

Kelly  Hutson,  Antelope  Valley  Press 
Human  Resources 
RO.  Box  4050,  Palmdale,  CA  93590- 
4050 

No  phone  inquiries 
E-mail  hr@avpress.com 


AGGRESSIVE,  ENERGETIC,  seasoned 
reporter  for  busy  enterprise  and  general 
assignment  beat  at  Pulitzer  Prize-winning 
daily.  At  least  five  years  experience 
required,  more  preferred.  We  are  a 
60,000,  7-day  daily  covering  the  Mer¬ 
rimack  Valley  of  Massachusetts  and  New 
Hampshire.  Resume  and  recent  clips  to: 

Steve  Billingham,  AME 
The  Eagle-Tribune 

RO.  Box  100  Lawrence,  MA  01842 


AN  OPPORTUNITY  for  excellence.  Start 
up  publication  seeks  talented  reporters 
for  news,  sports,  features.  Work  for  a 
NEWSPAPER,  not  a  corporation.  Zone  4 
area  that  never  lacks  for  news.  To  be  a 
part  of  this  exciting  launch,  send 
resumes  and  samples  to: 

midge@foothills.net 


ASSISTANT  CITY  EDITOR: 

Great  skiing,  hiking,  basketball,  football, 
dining,  and  arts.  Only  hours  away  from 
five  national  parks,  and  less  than  two 
years  from  the  Olympic  Winter  Games, 
Work  at  one  of  the  West’s  top  newspa¬ 
pers,  the  Deseret  News.  Bring  top-notch 
editing  and  supervisory  skills  to  lead  a 
team  of  reporters.  Send  resume,  cover  let¬ 
ter  and  work  samples  to: 

City  Editor  Angelyn  N.  Hutchinson 
PO.  Box  1257.  Salt  Lake  City,  UT  84110 


ASSISTANT  EDITOR  wanted  for  weekly 
Jewish  newspaper.  Excellent  writing, 
reporting  and  editing  skills  required. 
Jewish  knowledge  needed.  Send  resume 
and  2  clips  to  Vivian  Rothschild,  Exec. 
Editor,  Wisconsin  Jewish  Chronicle,  1360 
N.  Prospect  Ave.,  Milwaukee,  Wl,  53216 
Or  email  to  Milwaukeej@aol.com 


BUSINESS  REPORTER 
Strong  on  digging,  detail  and  insight. 
High-profile  position  writing  breaking 
news,  trend  stories  and  nuts-and-bolts 
reports  about  industries,  organizations 
and  companies.  Send  clips,  resume  to: 

Michael  Lewis,  Miami  Today 
RO.  Box  1368,  Miami,  FL  33101 
Fax  (305)  358-4811  orwhatisok@aol.com 
www.editorandpublisher.com 


_ EDITORIAL _ 

ASSOCIATE  EDITOR 

If  you  can  write  and  edit  with  the  best  of 
them,  think  quickly  on  your  feet  and 
would  like  to  work  in  a  challenging,  col¬ 
legial  and  vibrant  Internet  start-up 
environment  in  New  York  City,  this  posi¬ 
tion  is  for  you.  As  Associate  Editor,  you 
will  research,  write,  and  edit  articles, 
supervise  subordinate  editors,  work  with 
editors  at  other  publications,  and  attend 
trade  shows.  You  should  have  a  college 
degree  and  at  least  1  year  of  experience 
as  an  editor  at  a  commercial  print  or 
electronic  publication,  preferably  one 
that  focuses  on  the  information 
technology  market.  Just  as  importantly, 
you  should  also  be  a  gifted  writer  (so¬ 
meone  who  can  write  in  many  different 
styles  and  make  the  English  language 
jump  through  hoops  and  do  back  flips) 
and  a  technology  enthusiast  (the  type  of 
person  who  enjoys  passionately  discuss¬ 
ing  hot  new  technology  products).  To 
apply,  please  send  a  cover  letter  and 
resume  to  PeerViews  via: 

Fax:  (212)656-1539 
Or  E-mail:  ae@peerviews.com 

GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit: 

www.BrehmCommunications.com 


_ EDITORIAL _ 

BUSINESS  JOURNAL  seeks  aggressive 
reporters  who  break  news  and  write  with 
authority.  You  will  write  for  a 
sophisticated  audience  of  business  lead¬ 
ers  who  turn  to  our  weekly  for  in-depth 
coverage.  We  offer  competitive  pay  and 
benefits  and  a  fun  team  of  co-workers 
who  hunger  to  beat  the  competition. 
Send  your  resume  and  5  best  clips  to: 

Boaz  Dvir,  Editor,  The  Business  Journal 
1200  Riverplace  Boulevard,  Suite  201 
Jacksonville,  FL  32207 


BUSINESS  REPORTER 
The  News  &  Observer,  a  170,000- 
circulation  daily  in  North  Carolina’s 
Research  Triangle  region,  seeks  a 
reporter  with  five  years  experience  to 
cover  personal  finance  and  banking  for  a 
sophisticated  market.  Must  be  able  to 
write  for  millionaires,  middle  income 
families  and  folks  who  think  of  the  cash 
advance  store  as  their  personal  bank.  If 
you  can  explain  stock  options  and  capi¬ 
tal  gains,  understand  an  SEC  filing  and 
know  how  to  use  the  Bloomberg,  send 
cover  letter,  resume  and  work  samples  to: 

Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
RO,  Box  191,  Raleigh,  NC  27602 


_ EDITORIAL _ 

CHICAGO-AREA  daily  seeks  aggressive, 
creative  and  refined  reporters  eager  to 
make  their  mark  in  one  of  the  most  com¬ 
petitive  markets  in  the  country.  The 
Daily  Southtown  needs  people  who  can 
put  stories  on  the  front  page  to  make 
new  customers  take  notice  as  the  paper 
expands  and  to  keep  the  larger 
downtown  papers  chasing  after  us. 

The  Southtown  also  is  seeking  talented 
copy  editors  and  page  designers.  We’re 
looking  for  proven  desk  people  who  can 
turn  out  dazzling  pages  and  understand 
the  importance  of  thorough  planning, 
snappy  headlines  and  clean  copy.  Profi¬ 
ciency  with  QuarkXPress  is  required,  and 
experience  with  Word  is  preferred. 
Graphics  experience  is  a  plus. 

Send  resumes  and  samples  of  work  tO: 

Managing  Editor  Mike  Waters 
6901  W.  159th  St,  Tinley  Park,  IL  60477 

COPY  EDITOR 

Editing  investing  articles  for  style,  con¬ 
sistency  and  accuracy.  Business/ 
financial  terminology  a  must,  excellent 
spelling  and  grammatical  skills,  signifi¬ 
cant  related  experience,  B.A./B.S,  .must 
work  independently  and  meet  deadlines. 
E-mail  resumes  tO: 

cnbc.comjobs@nbc.com 


EDITORIAL 


EDITORL4L 


EDITORIAL 


NewTimes 


ID  WEST 


New  Times  has  added  three  Midwestern 
cities  to  its  group  of  award-winning, 
magazine-style  newsweeklies.  Our 
papers  publish  hard-hitting  news  stories,' 
engaging  features  and  provocative 
music  and  arts  coverage  in  eleven 
cities  coast  to  coast. 


Now  we'd  like  to  increase  the  staffs  at 
^  our  newest  papers  in  St.  Louis,  Cleveland  and 

Kansas  City.  We  are  looking  for  writers  and 
editors  who  can  craft  compelling  narratives,  analyze 
complex  subjects  and  put  a  city's  news  in  perspective. 


New  Times  offers  competitive  salaries  and  benefits. 
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EDITORIAL 


C-SPAN  IS  SEEKING  a  Section  Producer 
to  be  responsible  for  producing  Series, 
Current  Events  and  Issues  sections  of  C- 
SPAN.org.  Also,  seeking  a  Community 
Producer  to  be  responsible  for  devel- 
ooing  message  boards,  chats  and  other 
interactive  "community"  services  and 
features. 

Both  positions  require  a  Bachelor’s 
degree  in  Political  Science,  English, 
Journalism  or  related  field.  Minimum  3 
years  of  related  work  experience.  Experi¬ 
ence  with  Internet,  web  browsers  and 
HTML.  Strong  interest  in  public  affairs 
and  government.  Writing,  editing  and 
communications  skills.  Availability  for 
weekend  work.  Section  Producer 
requires  online  content  development  and 
graphic  design  tool  experience.  Com¬ 
munity  Producer  requires  online  com¬ 
munity  development  and  technologies 
experience.  Submit  cover  letter,  resume 
and  salary  requirements  to: 

C-SPAN,  Human  ResourcesAVP 
400  North  Capitol  Street,  NW,  Suite  650 
Washington,  DC  20001 
FAX:  (202)  737-3323 
Or  E-mail:  human_resources@c-span.org 
EOE 


COPY  EDITOR 

The  Winston-Salem  Journal,  an  85,000 
circulation  daily  newspaper  serving  NW 
North  Carolina,  seeks  full-time  sports 
copy  editor.  Needs  knowledge  of  sports 
and  newspaper  style,  computer  skills. 
5-t-  years  editing  experience  preferred. 
Send  resume  to  Randy  Noftle: 

Winston-Salem  Journal 
RO.  Box  3159,  Winston  Salem,  NC  27 1 02 


EDITORIAL 


CITY  EDITOR 

Excellent  opportunity  for  multi-talented 
individual  to  direct  an  experienced 
award-winning  staff. 

The  Springfield  (OH)  News-Sun,  a  33,000 
AM  daily  and  40,000  Sunday  is  looking 
for  candidates  who  possess  strong  people 
skills,  planning  and  organizational  skills, 
realize  the  importance  of  local  copy,  have 
experience  in  management,  leadership, 
writing,  enterprise,  and  who  understand 
there’s  more  to  coverage  than  local  gov¬ 
ernment.  If  this  is  a  challenge  you’re 
interested  in,  send  resume  to: 

Jack  Bianchi,  Managing  Editor 
Springfield  News-Sun 
202  N.  Limestone  Street 
Springfield,  OH  45503 

COPY  EDITOR 

The  Press  of  Atlantic  City  has  openings 
for  copy  editors  on  its  news  desk.  We 
are  an  80,000-circulation  AM  daily  that 
covers  southern  New  Jersey  and  a  town 
that  features  12  gambling  ca-sinos. 
Candidates  should  have  two  years’  expe¬ 
rience  in  editing  and/or  reporting.  QuarkX¬ 
Press  experience  a  plus.  Send  resume, 
clips  tO: 

Peter  M.  Brophy,  News  Editor 
The  Press  of  Atlantic  City 
1 1  Devins  Lane,  “leasantville,  NJ  08232 

COPY  EDITOR  wanted  for  25,000  circula¬ 
tion  daily  in  Southside,  Virginia.  The  ideal 
candidate  is  a  college  graduate  with 
knowledge  of  newspaper  design  software 
and  exemplary  word  skills.  Contact: 

Duke  Conover,  Danville  Register  &  Bee 
RO.  Box  331,  Danville,  VA  24543 
Or  E-mail:  pconover@registerbee.com 


EDITORIAL 


ATTENTION  PAGE  DESIGNERS 
Work  for  one  of  the  world’s 
best  designed  newspapers 
The  Centre  Daily  Times,  a  Knight-Ridder 
newspaper  whose  top-quality  design  has 
been  lauded  by  SND  for  four  consecutive 
years,  is  reorganizing  and  has  immediate 
openings  for  editors  and  designers.  To 
apply  for  the  following  openings,  send 
resume,  cover  letter  and  work  samples  tO: 

Michele  Vancho 
Centre  Daily  Times 
RO.  Box  89,  State  College,  RA  16804 
Or  contact  Managing  Editor  Becky  Ben¬ 
nett  at  bbennett@centredaily.com 
for  more  information. 

DESIGN  EDITOR:  Oversees  the  design  of 
daily  section-fronts,  and  special  sections, 
publications  and  projects.  He/she 
supervises  a  graphic  artist  and  freelan¬ 
cers,  trains  and  advises  page  designers, 
and  is  responsible  for  maintaining  the 
overall  look  of  the  newspaper.  Five  years’ 
newspaper  design  and  graphics  experi¬ 
ence  required. 

RAGE  ONE  DESIGNER:  As  the  lead  page 
designer  on  the  news  desk,  is  responsible 
tor  designing  lA  and  special  packages, 
while  working  closely  with  the  city  desk, 
photo  editor  and  design  editor.  Three 
years’  newspaper  page  design  and  copy 
editing  experience  required. 

PHOTO  EDITOR:  Supervises  three  full¬ 
time  photographers  and  is  responsible  for 
producing  first-rate  documentary  photo¬ 
journalism  and  coverage  of  a  top  Division 
I  athletic  program.  Requirements:  At  least 
five  years’  experience  in  daily  newspaper 
photography;  supervisory  experience; 
experience  with  all  facets  of  black-and- 
white  and  color  processing.  Experience 
with  graphics  a  plus. 

FEATURES  COPY  EDITOR/PAGE 
DESIGNER:  As  co-editor  of  our  innovative 
Weekender  magazine,  he/she  works  with 
freelancers  and  staff  to  plan,  edit  and 
design  the  40-56-page  weekly  entertain¬ 
ment;  also  responsible  for  design  and 
production  of  a  daily  features  section  each 
week.  Strong  organizational  skills  and  two 
years’  experience  in  page  design  and  copy 
editing  required. 


DESIGNER/COPY  EDITOR 
Award-winning  80,000  daily  newspaper 
in  auto-executive  suburbs  of  Detroit 
seeks  experienced  page  designers/copy 
editors.  Must  have  two  years  on  QuarkX¬ 
Press  pagination  desk.  Send  letter  and 
resume  to  News  Editor  Kathy  Gay: 

The  Oakland  Press 
48  West  Huron,  Pontiac,  Ml  48343 


DAILY  NEWS  EDITOR 
Foster’s  Daily  Democrat,  (26,000 
circulation)  serving  southeastern  NH  and 
southern  Maine  is  seeking  a  news  editor. 
Responsibilities  include  page  one,  work¬ 
ing  with  reporters  and  assisting  ME  with 
management  of  newsroom.  News  man¬ 
agement  experience  necessary.  Page 
design  and  QuarkXPress  experience 
desired.  Contact  Rod  Doherty,  Executive 
Editor,  Foster’s  Daily  Democrat,  333 
Central  Avenue,  Dover,  NH  03820. 


EDITORIAL 


COMMUNICATIONS  DIRECTOR 
American  Society  of  Newspaper  Editors 
seeks  Communications  Director  to  be 
managing  editor  of  Society’s  magazine, 
working  with  members  to  develop  stories, 
editing  and  doing  layout.  Other  duties-,  edit¬ 
ing  and  designing  materials  and  reports, 
acting  as  press  contact,  tracking  industry 
news.  Two  to  four  years  design  and  editing 
and  newspaper  knowledge  required. 
QuarkXPress,  Photoshop,  Microsoft 
Office,  basic  Web  skills  required.  Web 
publishing  a  plus.  Strong  communication 
skills  and  ability  to  work  with  multiple 
parties  required.  Domestic  travel.  Send 
clips,  resume  and  salary  history  to: 

Scott  Bosley,  ASNE 
1 1690B  Sunrise  Valley  Drive 
RestonVA  20191 
Job  description  at: 
http://www.asne.org/jobs.htm 


COPY  EDITOR:  The  Town  Talk  in  Alex¬ 
andria,  Louisiana  seeks  a  copy  editor  to 
edit  and/or  rewrite  local  news  copy  and 
to  assist  in  collating  materials  prepared 
for  daily  editions.  Afternoons  and  eve¬ 
nings,  Monday  through  Friday.  College 
degree  in  journalism,  English  or  related 
field.  Two  to  five  years  daily  newspaper 
experience  or  in  writing/editing  of  other 
publications.  Send  resume  with  cover 
letter  to: 

Joy  L.  Williford,  The  Town  Talk 
RO.  Box  7558,  Alexandria,  LA  71306 
Or  e-mail  to  personnel@thetowntalk.com 


CITY  HALL,  GENERAL  ASSIGNMENT 
REPORTERS 

We  need  a  reporter  who  can  cover  a 
diverse  city  for  a  growing  43,700  AM  in 
a  competitive  market.  Also  hiring  general 
assignment,  reporting  on  everything  from 
weather  to  in-depth  investigation.  We  want 
compelling  stories  about  people,  issues  and 
trends.  Reporters  must  be  able  to  juggle 
daily  stories  with  projects.  Check  us  out  at 
www.ydr.com  Send  letter,  resume,  clips  to: 

Metro  Editor,  York  Daily  Record 
RO.  Box  15122,  York,  PA  17405 
Equal  Opportunity  Employer 


COPY  EDITOR 


Adweek  seeks  a  talented,  versatile 
copy  editor  to  work  on  IQ  News  and 
Marketing  Computers.  Will  edit  news 
and  feature  copy  for  style,  grammar 
and  punctuation,  copyfit,  traffic 
pages  and  proofread.  Requires  good 
organizational  skills,  keen  eye  for 
detail,  and  ability  to  multi-task  and 
cope  with  multiple  deadlines.  Prefer 
at  least  two  years  related  experience; 
knowledge  of  AP  style  and  QPS  a 
plus.  Great  opportunity  to  join  grow¬ 
ing,  successful  publications  with  fast- 
paced,  fun  environment. 

E-mail  resume  with  salary  require¬ 
ments  to: 

svancamp@adweek.com 
fax  to  212-536-1416 
Or  mail  to: 


Scott  Van  Camp,  Managing  Editor 
Adweek  IQ,  1515  Broadway 
12th  Hoor,  New  York,  NY  10036 


EDITORIAI. 

EDITORIAL 

1  1 

San  Francisco 

managing  editor 

and  an  associate  editor  for  its  news  and 
entertainment  weekly  in  San  Francisco.  We  want 
editors  who  have  a  fine  touch  with  copy,  a  firm 
grasp  of  the  magazine  style,  and  the 
self-confidence  needed  to  work  comfortably  with 
a  staff  of  writers  who  routinely  win  major  national 
journalism  awards.  The  managing  editor  position 
requires  a  strong  background  in  news  and 
superior  management  ability:  associate  editor 
candidates  should  have  solid  experience  with 
arts/features.  Qualified  applicants  will  have  the 
demonstrated  ability  to  deal  with  lengthy  news 
and  feature  articles,  and  the  desire  to  edit  and 
write  to  the  highest  standards. 

Applicants  should  send  a  short,  arresting  cover 
letter,  a  one-page  resume,  and  a  representative 
set  of  writing  and  editing  clips  to: 

John  Mecklin 
Editor 
SF  Weekly 

185  Berry,  Lobby  4,  Suite  3800 
San  Francisco,  CA  94107 

To  learn  more  about  New  Times,  visit  our  website  at  www.nevrtimes.com. 
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EDITORIAL 


The  Tuscaloosa  News,  a  40,000  daily 
owned  by  The  New  York  Times  Co.  in 
the  home  of  The  University  of  Alabama, 
is  seeking: 

City  Editor:  needs  to  motivate  and 
develop  a  staff  of  11;  work  effectively 
with  other  editors;  pursue  feature  and 
investigative  stories  aggressively;  juggle 
multiple  priorities. 

Assisitant  City  Editor:  assist  in  running 
newsroom;  preferred  supervisory  experi¬ 
ence  but  will  train;  needs  good  judge¬ 
ment,  line  editing  skills  and  communica¬ 
tion  ability. 

Send  resume  and  work  samples  to: 

Bruce  Giles,  RO.  Box  20587,  Tuscaloosa, 
AL  35402-0587 


COPY  EDITOR  wanted  for  45,000- 
circulation  daily  south  of  Boston.  Strong 
word  and  page-design  skills  a  must. 
Write  Mike  Allain,  Assistant  ME,  The 
Enterprise,  60  Main  Street,  P.O.  Box 
1450,  Brockton,  MA  02303. 

E-mail  newsroom@enterprisenews.com 


COVER  CITY  HALL 

for  an  independently  owned  newspaper 
in  the  heart  of  the  Green  Mountains.  The 
Rutland  Herald  is  looking  for  a  dynamic 
political  reporter  to  cover  local  gov¬ 
ernment.  Candidates  should  be  good 
deadline  writers,  anxious  to  write  for  the 
front  page  and  curious  enough  to  go 
after  the  less  obvious  stories.  Excellent 
benefits.  Send  re-sume  and  clips  to: 

Jo-Anne  Mackenzie,  City  Editor 
Rutland  Herald 
RO.  Box  668 
Rutland,  VT  05701 


DYNAMIC  BUSINESS  REPORTER 
for  business  weekly  in  medium-sized, 
highly  competitive  market.  Minimum  two 
years  experience,  great  reporting  skills  and 
a  love  of  business  reporting  a  must.  We  are 
an  innovative,  growing  company,  with  an 
emphasis  on  growing  and  keeping  our 
employees.  Send  resume,  three  clips 
demonstrating  your  business  reporting  and 
writing  skills,  and  a  cover  letter.  PS:  The 
sun  shines  here  350  days  a  year.  Send 
resume  and  clips  to: 

New  Mexico  Business  Weekly 
Attn:  Editor,  625  Silver  SW,  Ste.  355 
Albuquerque,  NM  87102 


EDITOR-IN-CHIEF 

The  Sacramento  News  &  Review,  an 
award-winning,  95,000  circulation 
alternative  weekly  in  California's  capital 
city,  is  seeking  a  new  editorial  leader. 
Must  be  an  experienced,  dynamic  indi¬ 
vidual  with  solid  background  in  news 
and  features  Good  writing  and  editing 
skills  a  must,  alternative  experience  a 
plus.  At  least  4  years  editorial  manage¬ 
ment  required.  Send  resume,  clips  and 
references  to: 

Editor  Search,  Sacramento  News  &  Review 
1015  20th  St.,  Sacramento,  CA  95814 
www.editorandpublisher.com 


EDITORIAL 


EDITOR: 

Publisher  of  national  trade  journals  seeks 
editor  for  flagship  magazine  serving  the 
nightlife  and  entertainment  industry.  Can¬ 
didates  must  have  good  writing,  editing 
and  organizational  skills.  Journalism 
degree  preferred  and  solid  newspaper  or 
magazine  experience  a  must.  Send  re¬ 
sume,  references  and  five  clips  to: 

Jonathan  Scott,  Oxford  Publishing 
307  W.  Jackson,  Oxford,  MS  38655 
Or  fax  to  (662)  236-5541 


EDITORIAL  LEADERSHIP  NEEDED 
Dynamic,  growing  newspaper  needs  an 
editor  for  10,500  daily  serving  attractive 
university  town  in  the  midwest.  We  need 
a  leader  who  is  passionate  about  readers 
and  is  interested  in  joining  a  team  of 
strong  departmental  managers  in  making 
our  paper  the  best  co.nmunity  newspa¬ 
per  in  the  country. 

Basic  responsibilities  include  directing  a 
staff  of  twenty-four  in  the  collection,  edit¬ 
ing,  and  pagination  of  news  for  our  six 
day  newspaper.  Obvious  skills  of 
accuracy,  fairness,  page  design  and 
financial  budget  administration  are 
needed.  But,  team-building  skills, 
coaching  skills,  leadership  skills,  and 
involvement  in  the  community  are  also 
necessary. 

We  offer  a  very  competitive  compensa¬ 
tion  package  and  benefit  program.  Ongo¬ 
ing  education  and  training  opportunities 
also  available.  Very  good  opportunity  for 
future  advancement. 

Please  send  your  resume,  a  list  of 
references,  and  salary  history  to: 

Allen  B.  Weber 
President/General  Manager 
The  Tribune 
317  East  Fifth  Street 
Ames,  I A  50014 
E-mail:  aweber@amestrib.com 


EDITORIAL  PAGE  EDITOR 
The  Centre  Daily  Times,  an  award¬ 
winning  newspaper  in  a  Big  Ten  univer¬ 
sity  town,  seeks  a  strong  writer/editor 
and  innovator  to  maintain  and  improve 
our  top-quality  opinion  pages.  Contact 
us  if  you  are  passionate  about  com¬ 
munity  journalism;  understand  Pen¬ 
nsylvania,  rural  and  university  issues; 
and  enjoy  a  good  debate.  Writing  experi¬ 
ence,  a  Bachelor’s  degree  and  page 
design  experience  preferred. 

The  Centre  Daily  Times  is  part  of  the 
Knight  Ridder  newspaper  group  and 
offers  a  full  range  of  employee  benefits, 
including  health  insurance,  401(k), 
vacation,  etc. 

Send  resume,  cover  letter  and  writing 
samples  to: 

Michele  Vancho 
Centre  Daily  Times 
RO.  Box  89,  State  College,  PA  16804 

HEALTH  EDITOR  for  CNN.com/health. 
Responsible  for  story  section,  assign¬ 
ment,  coordinate  coverage.  Requires  4 
years  journalism  experience  with  at  least 
2  in  daily  newsroom.  Experience  cover¬ 
ing  health  issues  strongly  preferred. 
Please  submit  resume  to: 

david.hafernik@cnn.com 


EDITORIAL 


EDITORIAL  PAGE  WRITER/EDITOR 
Full  time  position  on  17,000  A.M.  daily 
in  beautiful  Northwest  location.  Great 
chance  for  reporter  with  3  years  of  expe¬ 
rience  to  develop  and  convey  a 
persuasive  point  of  view.  Check  out  our 
Web  site  at:  www.peninsuladailynews.com 
John  Brewer,  Publisher 
Peninsula  Daily  News,  RO.  Box  1330 
Port  Angeles,  WA  98362 


EDUCATION  REPORTER 
The  Columbian,  an  award-winning, 
54,000  circulation  daily  in  Vancouver, 
WA,  is  seeking  an  education  reporter.  Cov¬ 
ering  the  school  board  is  important  but 
gauging  how  well  students  are  doing,  get¬ 
ting  inside  classrooms  to  see  what’s 
working  and  what  is  not,  is  much  more 
important.  Just  across  the  river  from 
Portland,  Vancouver  offers  views  of  both 
Mt.  St.  Helens  and  Mt.  Hood.  Send 
resume,  10  clips  and  referenced  to: 

The  Columbian,  HR  Dept. 

RO.  Box  180  Vancouver,  WA  98666 


GENERAL  ASSIGNMENT  REPORTER 
The  Watertown  (NY)  Daily  Times, 
34,000-circulation  newspaper,  has  an 
opening  for  a  general  assignment  reporter. 
Send  resume,  clips,  references,  etc.  to: 

Bob  Gorman,  AME 
Watertown  Daily  Times 
260  Washington  Street 
Watertown,  NY  13601 
(315)  782-1000,  ext.  259 
bgorman@wdt.net 


EDITORIAL 


EDITORIAI, 


EXECUTIVE  EDITOR 

Herald  Community  Newspapers,  award¬ 
winning,  editorially-driven  suburban 
weeklies  (60K  circulation),  Long  Island, 
NY,  seeks  an  editor/manager  to  lead  20- 
person  editorial  team.  If  you  know  how  to 
create  lively,  informative,  quality  pub¬ 
lications  on  time  and  on  budget,  we’d  like 
to  talk  to  you.  You  should  have  strong 
writing,  editing  and  page  design  skills, 
leadership  and  management  ability,  enjoy 
training  young  journalists,  and  have  a 
working  knowledge  of  QuarkXPress, 
pagination,  and  the  Internet.  Excellent 
salary/benefits  package.  Send  resume  and 
clips: 

Attn:  Louise  Z. 

Richner  Com.munications 
379  Central  Avenue 
Lawrence,  NY  1 1 559 
Or  Fax  (516)  569-4942 


MANAGING  EDITOR 

The  Berkeley  Daily  Planet  (CA),  a  six- 
day  hard  news  community  daily  news¬ 
paper  (9,800  circulation  and  growing) 
seeks  experienced  hands-on  Managing 
Editor  for  small  and  growing  staff. 
Extremely  fast-paced  newsroom  (8-10 
stories/week/reporter).  Must  be  able  to 
lead  reporters  by  example,  be  driven, 
have  daily  experience,  have  QuarkXPress 
and  Photoshop  skills  (Baseview  a  plus). 
Competitive  salary  -i-  stock  options.  Fan¬ 
tastic  opportunity  for  hungry  leader  to 
build  exciting  newspaper.  E-mail 
resume,  clips,  and  salary  requirements: 
hr@berkeleydailyplanet.com 
Or  fax  510-841-5695 


EDITORIAL 


Sn^foran  FX  LAUDERDALE 

experienced  and 

dynamic  editor  to  manage  its  news 
and  entertainment  weekly  in  Ft.  Lauderdale. 

This  position  requires  a  solid  background 
in  news  and  superior  management  ability. 

The  managing  editor  works  directly  with 

writers  to  help  shape  local  news  coverage  0^^ 

and  to  edit  magazine-length  feature  stories. 

The  managing  editor  also  supervises  the 

day-to-day  operations  of  the  editorial 

department.  Fine  writing  and  editing 

skills  are  a  must;  the  interview  process 

includes  a  test.  ^00- " 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 


Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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EDITORIAL 


EXECUTIVE  EDITOR 

National  trade  magazine  seeks  an  editor 
with  10  years-plus  experience  in 
researching,  interviewing,  writing,  and 
managing  the  editorial  process,  Candi¬ 
dates  must  have  a  proven  track  record  in 
client  contact  and  staff  management, 
and  be  able  to  travel  roughly  40  percent 
of  the  time. 

Our  family-atmosphere  company  is  on  a 
tremendous  growth  spurt.  In  fact.  Folio: 
has  just  named  us  the  6th  fastest  grow¬ 
ing  publishing  company  in  the  nation, 
which  means  you’ll  have  plenty  of  advan¬ 
cement  opportunity.  What  you  do  today 
will  definitely  NOT  be  what  you  do 
tomorrow! 

Excellent  Penefit  package. 

Please  forward  a  cover  letter,  resume, 
and  TWO  bylined  articles  to: 

Marcia  Gruver,  Editorial  Director, 
Equipment  World 
3200  Rice  Mine  Road,  NE, 
Tuscaloosa,  AL  35405 
Email:  mgruver@randallpub.com 
No  phone  calls  Fax:  205-345-5695 


FULL-TIME  SPORTSWRITER 
The  Gallup  Independent,  a  16,000  circula¬ 
tion  daily  in  Western  New  Mexico,  seeks  a 
sportswriter  and  layout  person.  Recent 
grads  will  be  considered.  Coverage 
includes  27  high  schools  and  wide  variety 
of  sports.  Pagination  experience  a  plus. 
Send  resume,  3  clips,  2  references  to: 
Sports  Editor  Alan  Arthur,  Gallup  Indepen¬ 
dent: 


EDITORIAL 


JOIN  A  WINNER 

The  News-Sentinel,  a  47,000  Knight 
Ridder  daily,  is  looking  to  fill  a  key  posi¬ 
tion  in  its  11-member,  APSE  award¬ 
winning  sports  department.  An  experi¬ 
enced  leader  is  needed  to  oversee  night 
operations  and  manage  our  four-person 
prep  staff  as  Assistant  Sports  Editor/ 
PrepSports.  We  put  heavy  emphasis  on 
providing  high  quality  high  school  cov¬ 
erage,  publishing  a  12-page  PrepSports 
tabloid  and  several  speciality  pages  each 
week.  We  are  also  in  the  process  of 
dramatically  expanding  our  on-line  pre¬ 
sence.  Candidates  should  have  previous 
management  experience  and  must  be 
familiar  with  QuarkXPress.  Send  resume 
and  five  of  your  best  sections  to: 

Richard  Griffis,  Sports  Editor 
The  News-Sentinel 
600  West  Main  Street 
Fort  Wayne,  IN  46802 
An  Equal  Opportunity  Employer 


LIVE  AND  WORK  in  one  of  the  most  beau¬ 
tiful  parts  of  the  Rocky  Mountain  West. 
Reporter  needed  with  strong  photo  skills 
to  cover  the  exciting  Sun  Valley,  Idaho, 
area.  Beats  include  cities  of  Ketchum  and 
Sun  Valley,  plus  Blaine  County  and 
environmental  issues.  This  is  not  an  entry- 
level  position,  but  will  consider  a  recent  col¬ 
lege  graduate  with  extensive  experience  on 
university  newspaper.  Send  resume,  writ¬ 
ing  samples  to  Waye  Adair,  editor; 

The  Wood  River  Journal 
1 1  East  Bullion  Street,  Hailey,  ID  83333 


EDITORIAL 


MANAGING  EDITOR 
HONOLULU 

Pacific  Business  News,  an  American  City 
Business  Journals  publication,  seeks  a 
managing  editor.  Advanced  editing, 
coaching  and  organization  talents  are 
essential.  Pagination  and  design  skills 
are  preferred;  reporting  experience  is  a 
plus.  Candidate  will  be  the  kind  of 
person  that  thrives  in  a  fast-paced  set¬ 
ting,  as  this  large  weekly  newspaper 
runs  on  a  daily  copy  flow  schedule  and 
has  a  large  staff  of  reporters. 

Send  resume  to: 

Gina  Mangieri,  Editor 
The  Pacific  Business  News  Building 
1833  Kalakaua  Ave.,  7th  Floor 
Honolulu,  HI  96815 
Fax  (808)  955-8031 
E-mail  gmangieri@bizjournals.com 


NEWS  EDITOR 

The  Morning  Star  of  Wilmington,  NC 
needs  an  editor  with  excellent  news  judg¬ 
ment  and  editing  skills,  complemented 
with  demonstrated  leadership  and  man¬ 
agement  abilities.  Lead  10-person  copy 
desk  in  producing  broad  and  incisive 
wire  report  for  diverse  readership.  Can¬ 
didates  should  have  wide  ranging 
interests  and  great  curiosity  to  produce 
thorough  and  interesting  world,  national 
and  state  news  reports  with  selections 
from  four  wire  services.  The  Morning 
Star  is  a  New  York  Times  Co.  newspaper, 
57,000  AM,  in  a  rapidly  growing  coastal 
region.  Send  cover  letter,  resume,  work 
samples  and  references  to: 

John  Meyer,  Managing  Editor 
Morning  Star 

RO.  Box  840,  Wilmington,  NC  28402- 
0840 

www.wilmingtonstar.com 


NEWS  COPY  EDITOR 
Immediate  opening  for  full-time  copy 
editor  at  The  New  Jersey  Herald,  a  daily 
newspaper  in  beautiful  Sussex  County, 
one  hour  from  New  York  City.  One-three 
years  of  newspaper  experience  (daily  or 
weekly)  preferred.  Salary  based  on  expe¬ 
rience  and  abilities.  Work  second  shift 
with  wire  copy  and  local  copy  on  a 
three-person  desk.  Full  benefits  package. 
Respond  to: 

Joe  Moszczynski,  Managing  Editor 
New  Jersey  Herald 
2  Spring  Street,  Newton,  NJ  07860 
Phone:  (973)  383-1500,  ext.  258 
Or  Fax:  (973)  383-8477 


MANAGING  EDITOR 

Share  the  vision.  Leading  entertainment 
business  newsweekly  needs  Managing 
Editor  who  can  help  take  the  publication 
to  a  new  level.  Candidates  should  have 
strong  journalism  background,  manage¬ 
ment  experience  (newspaper  or  maga¬ 
zine  preferred),  good  interpersonal  skills 
and  a  zest  for  issues  and  trend  stories. 
Business  background  helpful.  Great 
challenge  —  but  opportunity  as  well  —  in 
an  industry  that  knows  no  bounds.  Send 
cover  letter,  resume  and  salary  history  to; 

Box  01250,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


EDITORIAL 


MARKETS  REPORTER 
Daily  coverage  of  U.S.  equity  markets  on 
CNBC.com.  Work  closely  with  editors  on 
defining  market  coverage/updates  for 
quotes/opinions  on  the  market's  direc¬ 
tion.  1-3  years  experience  in  real-time 
financial  publishing  environment,  B.A,/ 
B.S.,  or  equivalent  experience  required. 
E-mail  resumes  to: 

cnbc.comjobs@nbc.com 


MUSIC  EDITORS 

New  Times  is  searching  for  music  editors 
at  its  award-winning  weekly  newspapers  in 
Miami  and  San  Francisco.  Positions  entail 
planning  and  editing  a  weekly  music  sec¬ 
tion,  writing  feature  stories  and  a  weekly  col¬ 
umn,  and  hiring  freelance  reviewers. 
Qualified  candidates  will  have  strong  writ¬ 
ing  and  organizational  skills  as  well  as  a 
passion  for— and  critical  eye  toward— DJ/ 
dance  and  hip-hop.  Send  cover  letter, 
resume  and  five  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times,  Inc. 

RO.  Box  5970,  Denver,  CO  802 17 
andy.vandevoorde@westword.com 


NATION’S  LEADING  Anglo-Jewish  weekly 
seeks  writer  with  three  years  daily/weekly 
experience  and  tons  of  "out-of-the-box" 
ideas.  Send  resume  over  E-mail  to  Phil 
Jacobs,  editor,  Baltimore  Jewish  Times 
pjacobs@jewishtimes.com 
Resumes  and  clips  can  be  mailed  to: 

Phil  Jacobs,  Baltimore  Jewish  Times 
2104  N.  Charles  Street 
Baltimore,  MD  21218 


NEWS  COPY  EDITOR/WRITER  -ATLANTA 
Handle  all  news  on  HR  website  including 
story  selection  from  news  feed,  daily 
scan  of  competitor  and  industry  related 
sites  to  gather  late  breaking  news  and 
insure  we  are  up  to  date  with  hot  indus¬ 
try  items.  Will  gather  information  from 
these  sources  for  distribution  to  content 
editors,  and  marketing  and  business 
development.  Responsible  for  gathering 
trend  information,  and  keeping  up  with 
other  media  related  outside  sources.  Min¬ 
imum  3  years  HR/Benefits  industry  expe¬ 
rience  preferred.  Please  E-mail  resume 
and  writing  sample  to: 

chris.pung@firstdoor.com 


FEATURES  MAGAZINE  EDITOR 
Six-day  daily  in  Port  Angeles,  WA,  seeks 
idea  person  for  weekly  tabloids  on 
women’s  interest  and  over-55  age  group. 
See  detail  on  our  Web  site; 

www.peninsuladailynews.com 
Or  by  calling  Executive  Editor  Rex  Wilson 
At  (360)  417-3530 


MANAGING  EDITOR 

Upscale  magazine  serving  Connecticut 
Gold  Coast  seeks  Managing  Editor  eager 
to  assist  in  all  aspects  of  editorial  pro¬ 
duction.  Must  be  Editor’s  right  hand, 
have  an  eye  for  a  story,  be  visually  liter¬ 
ate  and  be  a  stickler  for  excellence. 
Magazine  experience  and  local  residency 
required. 

Fax:  (203)  222-0937 
»/ww. editorandpublisher.com 


RO.  Box  1210,  Gallup,  NM  87305 
Or  Fax  (505)  722-5750 
Or  E-mail  scoop@cia-g,com 

FINANCIAL  JOURNALIST 
MyPrimeTime.com  located  in  San  Fran¬ 
cisco,  is  seeking  an  experienced  busi¬ 
ness  reporter  to  help  build  a  top-notch 
personal  finance  section.  Solid  journal¬ 
ism  background/knowledge  of  financial 
markets  a  must.  Will  work  in  a  variety  of 
media  -  audio/video/html.  Ability  to 
create  insightful  service  stories  a  must. 
Competitive  Salary/stock  options/dental/ 
vision/401(k).  Reply  to  Dan  Pherr; 

54  Mint  Street,  San  Francisco,  CA  94103 
Or  dpharr@myprimetime.com 


GET  YOUR  START.  Northeast  Colorado 
5,500  daily  needs  a  general  assignment 
-  police  beat  reporter.  Strong  writing  and 
photography  skills  necessary.  Will  con¬ 
sider  recent  graduates.  Send  resume, 
salary  requirements,  five  clips  to: 

Todd  Hepler,  editor,  Journal-Advocate 
RO.  Box  1272,  Sterling,  CO  80751 
Rhone:  (970)  522-1990.  Fax:  522-2320 
E-mail:  editor@journal-advocate.com 


INTERNET  COPY  EDITOR 
The  Copy  Editor  will  oversee  the  online 
editorial  content  for  all  C.V.  Real  Estate 
Web  sites.  Including  editing,  headline  writ¬ 
ing,  coverage  of  breaking  news,  trend 
stories,  providing  support  using  HTML. 
Required;  3-4  years  of  solid  copy  editing 
experience,  1  year  web,  proven  reporting 
skills.  E-mail  resume  to: 


MANAGING  EDITOR 

Edgy,  Boston-based  magazine  -  see  us 
online  at  aquentmagazine.com  -  with 
ambitious  expansion  plans  lusts  after 
star  managing  editor.  Requirements 
include  proven  experience  managing  a 
magazine  editorial  and  production  staff; 
a  knack  for  the  business  side  of  maga¬ 
zine  publishing;  exceptional  organiza¬ 
tional  ability;  and  meticulous  copyediting 
skills.  Desirable  traits  include  personal 
experience  as  a  freelancer,  and  an 
irreverent  but  professional  writing  voice. 
Salary  is  commensurate  with  experience 
plus  full  benefits. 

You’ll  look  out  your  window  onto  Copley 
Square,  one  of  the  most  convenient  and 
beautiful  locations  in  Boston  —  and  you’ll 
look  around  and  find  yourself  in  the 
middle  of  a  fun  and  lively  (and  slightly 
wacky)  editorial  team.  In  less  than  a 
year  we’ve  garnered  press  raves  and 
several  awards  —  including  a  British 
Academy  Award  nomination!  Join  us! 
Interested  candidates  should  respond  in 
one  of  these  two  ways: 

Place  your  cover  letter  right  in  the  body 
of  the  email,  and  enclose  a  resume  and 
three  writing  samples  (any  length  okay) 
as  Word  or  plain-text  attachments.  If 
your  samples  are  already  online  URLs 
are  sufficient. 

Email  to  editor@aquentmagazine.com 
Mail:  Send  a  cover  letter,  resume,  and 
three  writing  samples  to: 

Editorial  Director,  Aquent  Magazine 

711  Boylston  Street,  Boston,  MA  02116 
Or  fax  your  information  tO: 

(617)  535-5003,  attn:  Editorial  Director 

MAY  15,  2  000 
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MANAGING  EDITOR 

Southern  California  Publication/Online 
firm  focusing  on  region’s  tech  growth 
seeks  high  energy  professional.  Must 
have  insighful  ideas  tech  knowiedge  of 
area.  Piease  E-mail  resume  or  mail  to; 
Box  01251,  Editors  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 
E-mail  hpreuss@editorandpublisher.com 


NEWS  EDITOR; 

INVESTIGATIVE  REPORTER 
We’re  growing,  we’re  fun  and  we  want 
the  best.  The  Daily  Times  is  the  largest 
daily  in  the  Four  Corners  region  of  the 
Southwest,  where  this  is  THE  place  for 
outdoor  nuts.  We’ve  also  won  state 
Best  of  Show  and  have  become  a  hotbed 
for  bigger  papers  recruiting  our  talents. If 
you  like  mountains,  Navajo,  open  skies 
or  majestic  mesas,  and  you’re  good  and 
can  commit  to  us,  call  us.  News  editor; 
Copy  editing  skills  a  huge  priority. 
Nights.  Pagination.  Investigative  re¬ 
porter;  Must  have  a  fire  for  digging  in 
hot-news  area.  Shy  won’t  work  here. 
Think  Pulitzer. 

Sports  writer;  Prefer  someone  who  also 
knows  layout  and  design. 

Send  resume,  clips  to  Troy  Turner, 
editor.  The  Daily  Times; 

Box  450,  Farmington,  NM,  87499 


NEWS  EDITOR 

Billboard  Bulletin,  the  daily  news  fax  of 
Billboard  magazine,  seeks  newsroom 
dynamo  with  proven  editing  skills  and 
reporting  experience,  preferably  at  a 
daily.  Knowledge  of  music  business 
helpful.  Desktop  publishing  and  QuarkX¬ 
Press  experience  a  plus.  No  beginners. 
Send  resume  and  salary  history  to; 
Department  KS,  Billboard  Bulletin 
1515  Broadway,  New  York,  NY  10036 
EOE 

ONLiNE  SPORTS  EDITORS 
ESPN.com  en  ESPANOL 
In  Bristol,  CT  or  Buenos  Aires.  Required; 
strong  Latin  American  sports  knowiedge, 
2-5  years  experience  researching,  writ¬ 
ing,  editing  sports  content;  fluency  in 
Spanish  and  English.  HTML  useful. 
Please  E-mail  resume  and  note  tO; 

H  R.  Resumes@corp.go.com 
with  “EES  Sports"  as  the  subject 

ONLINE  SPORTS  EDITORS,  ESPN.com 
Required;  strong  sports  knowiedge,  2-5 
yrs  experience  researching,  writing,  edit¬ 
ing  sports  content;  BA  in  Journalism  or 
equivaient.  HTML  knowledge  preferred. 
Location;  Bristol,  CT.  EOE. 

Please  E-mail  resume  and  note  to; 
HR.Resumes@corp.go.com 
with  “Sports”  in  the  subject  heading 

REPORTER 

Experienced  reporter  wanted  for 
MyPrimeTime.com  to  report  on  health/ 
family/work/money  using  multi-media. 
Ability  to  create  insightful  stories  a  must. 
We  value  imagination/humor/and  drive. 
Competitive  salary,  stock  options,  full 
health  benefits.  Reply  to  Dan  Pharr; 

54  Mint  Street,  San  Francisco,  CA  94103 
Or  E-mail  dpharr@myprimetime.com 
www.eclitorandpublisher.com 


EDITORIAL 


PAGE  DESIGNER 

The  Jackson  Hole  News,  named  one  of 
the  20  best  designed  newspapers  in  the 
world  by  SND,  is  looking  for  a  talented 
designer  who  wants  to  live  in  stunning 
surroundings  and  create  a  great  news¬ 
paper.  In  addition  to  becoming  a 
member  of  a  three  person  editorial 
layout  department,  the  successful  appli¬ 
cant  will  design  and  layout  three  award 
winning  four  color  magazines  a  year.  Con¬ 
tact;  Publisher; 

Box  7445,  Jackson,  WY  83002 


POLITICS  &  GOVERNMENT  EDITOR 
The  Press  Democrat,  a  New  York  Times 
Co.  Newspaper  in  Northern  Caiifornia 
wine  country,  seeks  an  editor  to  oversee 
coverage  of  local  politics  and  gov¬ 
ernment.  The  Press  Democrat  is  a 
100,000-circuiation  daily  in  Santa 
Rosa,  CA,  60  miles  north  of  San  Fran¬ 
cisco.  Editor  will  direct  a  7-person  report¬ 
ing  team  in  daily  and  in-depth  coverage 
of  government  and  politics.  Interested 
candidates  can  contact; 

Bob  Swofford,  managing  editor 
RO.  Box  910,  Santa  Rosa,  CA  95402,  or 
E-maii  at  BSwofford@pressdemocrat.com 


REPORTER  SOUGHT  by  The  Nonprofit 
Times,  the  leading  national  business 
publication  for  nonprofit  executives,  as 
we  expand  coverage  and  staff.  Minimum 
3  years  daily  experience  preferred,  par- 
ticuiariy  in  business  writing.  Will  con¬ 
sider  solid  trade  publication  writers. 
Some  travel.  Must  be  able  to  juggle  multi¬ 
ple  stories  on  varied  topics  and  have 
short  iearning  curve.  Good  benefits,  retire¬ 
ment  plan.  Three  clips  and  resume  to; 

Editor,  The  Nonprofit  Times 
240  Cedar  Knolls  Road 
Cedar  Knolls,  NJ  07927 


REPORTER/PHOTOGRAPHER 
JOB  IN  EUROPE 

European  Stars  and  Stripes,  a  daily 
newspapier  serving  the  U.S.  Military  and 
its  communities  in  Europe,  is  searching 
for  a  world-class  reporter  to  fill  an  open¬ 
ing  in  its  Stuttgart,  Germany,  bureau. 
Stripes  is  a  First  Amendment  newspaper 
owned  by  the  government  but  with 
strong  safeguards  against  command 
influence.  Applicants  must  be  able  to 
deploy  on  short  notice  to  hotspots, 
including  the  Balkans,  Africa  and  the 
Middle  East.  Knowledge  of  the  military  is 
a  plus,  but  not  required.  The  abiiity  to 
take  photos  is  required.  Compensation 
package  includes  a  salary  of  $28,000  to 
$35,000  depending  on  experience;  a 
housing  allowance;  health,  retirement 
and  401(k)  programs;  moving  expenses; 
use  of  military  facilities  and  travel  from 
and  to  the  U.S.  Submit  resume, 
references,  story  and  photo  clips  to; 

European  Stars  and  Stripes 
NAF  Personnel  Office 
Unit  29480,  APOAE  09211 
Please  refer  to  announcement  number 
NAF-SS-0062.  If  you  applied  for  our 
position  in  February,  you  do  not  need  to 
reapply.  For  further  information  contact 
the  NAF  Personnei  Office  at; 

01 1-49-6155-601610  or  433  or  207 
Or  E-mail;  jobs@mail.estripes.osd.mil 
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REPORTER 

Fast-growing  group  of  weekly  papers  in  The  Daily  G; 
California’s  beautiful  Central  Coast  needs  family-ownec 

experienced  general  assignment,  environ-  Region,  is 
mental,  and  city  news  reporters.  We  reporters.  Ca 

have  excellent  working  conditions,  sup-  that  they  ca 

portive  management  and  opportunity  for  clearly  and  i 

career  growth .  Send  resume 

Fax  resume  to  (805)  473-8592  Thomas  V 

Call  (805)  473-8606 

-  23 

REPORTER  Sch 

For  major  upbeat  on  quality  30,000-(-  _ 

newspaper  in  eastern  Pennsylvania,  two 
hours  from  New  York.  Please  mail,  fax  or 
E-mail  resume  to;  We’re  lookin 

J.H.  Zerby  Newspapers,  Inc.  ® 

1 1 1  Mahantongo  Street  J'Scb 

Pottsville,  PA  17901 
Attn;  Director  of  Personnel 
Fax;  (570)  621-3389  votes.  We 

E-mail;  mroos@pottsville.infi.net  i 


REPORTERS  WANTED 
Growing  web  site  seeks  reporters  to  con¬ 
tribute  to  daily  news  report.  Requires 
strong  reporting  skills  and  online  know¬ 
how.  Send  resume  to; 

rickb@thirdage.com 


REPORTERS 

Immediate  opening  for  taiented  reporters 
needed  for  fast  growing,  highly  com¬ 
petitive  weekly  located  in  a  beautiful 
coastal  Alaskan  hamlet.  Mild  climate.  A 
degree  in  journalism  or  related  field  with 
one  year’s  experience  preferred,  but 
sharp  recent  journalism  grad  welcome. 
Send  resume,  clipings  via; 

Fax;  (907)  235-6340 
Or  E-mail  tribune@webalaska.net 


SENIOR  EDITOR  -  ATLANTA 
Five  pius  years  experience  as  a  copy 
writer  preferably  with  HR  industry  .  pQ 
related  experience.  Will  assist  managing 
editor  to  edit  copy  for  website.  E-mail 
resume  and  writing  sample  to;  E-mail; 

chris.pung@firstdoor.com  Ce 

_ EDITORIAL _  _ 
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I  The  New  York  Times  Regional  Newspaper  Group  (NYTRNG)  has  opportunities 
I  in  the  following  areas: 


'  Editorial  •  Advertising  •  Circulation  •  Production 
•  Accounting  •  Human  Resources  •  ITS 


Positions  are  louted  in  one  of  our  outstanding  locations  in  Florida  (Sarasota, 
Lakeland,  Ocala,  Gainesville);  North  Carolina  (Wilmington,  Hendersonville, 
Lexington);  South  Carolina  (Spartanburg);  Alabama  (Tuscaloosa,  Florence, 
Gadsden);  Louisiana  (Houma, Thibodaux)  and  in  beautiful  wine  country, 
Santa  Rosa,Callfomia. 

We  offer  excellent  health  benefits,  competitive  pay,  pension, 401K,  and  an 
employee  stock  purchase  plan.  NYTRNG  values  the  benefits  of  diversity  in 
our  newspapers  and  is  committed  to  equal  opportunity  employment. 


The  Daily  Gazette,  a  60,000-circulation, 
family-owned  daily  in  New  York’s  Capital 
Region,  is  looking  for  experienced 
reporters.  Candidates  should  demonstrate 
that  they  can  report  aggressively,  write 
clearly  and  understand  community  news. 
Send  resume  and  work  samples  to: 

Thomas  Woodman,  Managing  Editor 
The  Daily  Gazette 
2345  Maxon  Road  Ext. 

Schenectady,  NY  12308 


We’re  looking  for  a  few  good  reporters. 
Two  years  experience  preferred,  but  pro¬ 
mising  J-School  grads  considered.  Readi¬ 
ness  is  all.  We  want  a  City  Hall  reporter, 
who  knows  a  city  is  more  than  meeting 
votes.  We  are  a  mid-sized  community 
paper  that  needs  an  all-around  reporter 
who  finds  life  in  towns,  big  and  small.  We 
require  professionalism.  In  return,  we  offer 
a  paper  where  growth-  oriented  reporters 
win  state  and  national  awards,  in  a 
Southern  California  region  close  to  moun¬ 
tains  and  desert  attractions,  an  hour  from 
beaches  and  Los  Angeles.  Competitive 
salaries.  Great  benefits  at  Los  Angeles  Coun¬ 
ty’s  last  independent  family  daily.  Piease 
send  your  resume  &  clips  to: 

Kelly  Hutson,  Human  Resources 
Antelope  Valley  FYess 
RO.  Box  4050,  Palmdale  CA,  93590- 
4050 


REPORTER 

Well-rounded  general  reporter  needed  at 
the  Idaho  State  Journal,  a  17,500-circ. 
morning  daily  in  southeast  Idaho.  Home  to 
Idaho  State  University,  center  of  7-county 
coverage  area,  surrounded  by  great  out¬ 
doors.  Send  resumes  to;  M.E.  Steve  Miller: 
RO.  Box  431,  Pocatello,  ID  83204 
Fax:  (208)  233-8007 
E-mail:  smiller@journalnet.com 
Call:  (208)239-3121 
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^  atoiwofthe^ 
^  most  prestigious  ' 
newspaper 
companies 
in  the  country! 


(andidates  should  send 
resume,  salary  history,  work 
samples  and  a  cover  letter 
describing  expectations  to: 

Barbara  Rosko 
Human  Resources 
New  York  Times  Regional 
Newspaper  Group 
Corporate  Center  One 
2202  N  Westshore 
Boulevard,  Suite  370 
Tampa.  FL  33607  , 


MAY  15,  2000  EDITOR& PUBLISHER  CLASSIFIEDS  Cll 


Phone:1-888-825-9149  ~  CLASSIFIEO  AOVEeTISING  -  Fax :  (212)  536-8800 


1515  Broadway,  New  York,  NY  10036  -  mappello@editorandpublisher.com  -  hpreuss@editorandpublisher.com 


-HELP  WANTED- 
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REPORTER 

THE  JOURNAL  OF  COMMERCE 
a  member  of  the  Economist  Group,  seeks 
experienced  reporters  for  Washington, 
Houston  bureaus  to  file  breaking  news  for 
Web  updates  and  analytical  reports  for 
JoC  Week,  a  new  magazine  covering 
international  transportation  and  logistics. 
Good  pay  and  benefits.  Resumes  ASAP  to: 
Peter  Tirschwell,  Editor 
The  Journal  of  Commerce 

2  World  Trade  Center,  27th  Floor 
New  York,  NY  10048 
ptirschwell@mail.joc.com 

REPORTER 

The  Vindicator,  an  award-winning  daily 
newspaper  in  northeastern  Ohio,  is  look¬ 
ing  for  experienced  journalists  with  a 
desire  for  self-improvement  to  tackle  the 
highly  energized  news  environment  of 
the  Mahoning  Valley.  If  you’ve  got  solid 
reporting  and  writing  skills,  send  cover 
letter,  resume  and  clips  to: 

Anthony  G.  Paglia,  Senior  Regional  Editor 
The  Vindicator 
RO.  Box  780 

Youngstown,  OH  44501-0780 
No  phone  calls,  please 


RESEARCHER-REPORTER 
Downtown  publisher  of  prestigious  busi¬ 
ness  newsletters  and  online  service 
seeks  researcher-reporter  for  story  assign¬ 
ments  and  fact-checking.  Applicant 
should  have  a  college  degree  in  journal¬ 
ism,  business,  economics  or  related 
field.  One  to  two  years  experience  a 
plus. 

Good  writing  and  computer  skills  plus 
inquisitive,  analytical  mind  essential. 
Must  be  able  to  work  well  as  part  of  a 
team  under  the  pressure  of  deadlines. 
Strong  organizational  and  communica¬ 
tion  skills  required.  Knowledge  of  Excel, 
PowerPoint  helpful.  Good  opportunity  for 
growth. 

Company  offers  a  comprehensive  benefit 
package.  If  qualified,  send  resume  with 
cover  letter  and  salary  requirement  to: 
Personnel  Department 
Kiplinger  Washington  Editors,  Inc. 

1729  H  Street,  NW 
Washington,  DC  20006 
FAX:  (202)496-1817 
or  personnel.department@kiplinger.com 
EOE 


SENIOR  COPYWRITER  -  ATLANTA 
3  plus  years  experience  as  a  copy  writer 
with  industry  related  -  or  -  marketing 
copy  writing  experience.  Will  write  non¬ 
substantive  copy  for  site  including  blurbs, 
marketplace  information,  and  other  items 
which  don't  fall  to  subject  matter  experts. 
Will  also  work  on  marketing  communica¬ 
tions  and  news  gathering,  as  needed. 

E-mail  resume  and  writing  sample  to: 
chrls.pung@firstdoor.com 


THE  BENNINGTON  BANNER,  an  8,000 
circulation  daily  in  beautiful  southwestern 
Vermont,  has  openings  for  2  reporters. 
Good  benefits.  Good  journalism.  Apply  to: 
Editor  Robin  Smith,  Bennington  Banner 
425  Main  Street,  Bennington,  VT  05201 


EDITORIAl. 


SENIOR  EDITOR 

Hanley-Wood,  LLC  an  award-winning 
publisher  has  an  immediate  need  for  a 
Senior  Editor  for  ProSales.  We  want  a 
top-notch  reporter/writer  to  cover  the 
business  of  construction  supply.  You  can 
expect  to  write  both  feature  length 
assignments  and  shorter  stories.  We 
offer  competitive  salary,  great  benefits 
and  the  opportunity  for  growth.  Send 
resume  to  Attn:  SE/WAL: 

job  1 4@hanley-wood  .com 
Or  Fax:  (202)785-1974 


SENIOR  EDITOR 

The  Tampa  Tribune  needs  an  experi¬ 
enced  editor  who  can  oversee  three 
News  teams  with  20-24  team  leaders, 
columnists  and  reporters.  Their  beats 
range  from  politics  to  business  to  the  hot 
topic  of  the  day.  Required:  5  years  of 
management  experience,  10  years  of 
journalism  experience.  Knowledge  of 
CAR  a  plus.  This  editor  must  be  a  strong 
coach,  an  organized  administrator,  a 
creative  and  strategic  thinker  and  an 
expert  with  language.  Your  track  record 
for  hiring  and/or  molding  solid  journalists 
is  crucial.  So  is  your  reputation  for  forg¬ 
ing  teamwork  and  responding  to  crises 
calmly,  rationally  and  decisively.  Come 
join  our  internationally  unique  con¬ 
vergence  project  with  an  NBC  affiliate 
and  a  pioneer  Web  service.  Enjoy  our 
sunny  beaches  as  well.  Send  resume 
and  cover  letter  tO: 

pbreckenridge@tampatrib.com 


SPORTS  EDITOR 

The  Leader,  a  14,000  circulation  daily 
in  the  Finger  Lakes  region  of  New  York, 
seeks  a  sports  editor  to  lead  a  staff  of 
four.  The  ideal  candidate  will  have  writ¬ 
ing  and  editing  experience,  a  penchant 
for  local  sports,  a  nose  for  sports 
enterprise  and  enjoy  competition  in  this 
competitive  market.  Send  cover  letter, 
resume  and  clips  to: 

Jeff  Kovaleski,  Managing  Editor 
The  Leader 

RO.  Box  1017,  Corning,  NY  14830 


SPORTS  EDITOR 

The  Springfield  News  is  seeking  a  full¬ 
time  sports  editor.  Our  sports  section, 
honored  for  the  past  two  years  as  the 
best  among  non-daily  newspapers  In 
Oregon,  focuses  on  prep  sports  at  six 
schools  with  a  taste  of  the  Oregon 
Ducks,  the  outdoors  and  countless  other 
recreational  pursuits  in  the  area.  Appli¬ 
cants  must  have  a  Bachelor’s  degree 
and  pagination  experience  with  QuarkX¬ 
Press,  and  they  must  send  clips 
demonstrating  their  knowledge  of  and 
ability  to  cover  sports.  Send  clips  and 
resume  to: 

Anne  Thomas,  The  Sprinfield  News 
RO.  Box  139,  Springfield,  OR  97477 


WEEKLY  BUSINESS  newspaper  covering 
economic  development  needs  stringers 
in  Atlantic  City,  Wilmington,  Delaware 
and  Richmond.  Also  in  need  of  summer 
and  fall  interns  in  DC  office.  Fax  clips, 
resume  to  Editor,  (202)  737-6926. 
may  is,  2000 
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SPORTS  EDITOR 

Have  you  always  dreamed  of  being  sports 
editor  with  a  staff  that  covered  two  major 
league  baseball  teams,  two  NFL  franchises, 
an  NBA  team  and  a  Stanley  Cup- 
contending  hockey  team?  How  about  two 
Division  I  universities?  High  schools  that 
perennial  nationally  ranked  team?  At  the 
Oakland  Tribune  and  our  sister  papers  in 
the  SF  Bay  Area,  we  sometimes  take  this 
for  granted.  If  you  are  an  assistant  sports 
editor,  this  could  be  your  dream  job. 
Please  E-mail  inquiries  to  Managing  Editor: 

Norman  Bell  at  nbell@angnewspapers.com 
Then  send  a  resume,  samples  to  your  sec¬ 
tion  and  a  cover  letter  to: 

Norman  Bell,  Oakland  Tribune 
401  13th  St.,  Oakland,  CA  94588 


SPORTS  EDITOR 

Do  you  feel  the  need  for  speed?  As 
sports  editor  for  the  Richmond  County 
Daily  Journal,  you'll  lead  coverage  of  two 
Winston  Cup  races  and  two  Busch 
Series  NASCAR  races  at  North  Carolina 
Speedway  each  year,  plus  frequent 
events  at  Rockingham  Dragway.  You'll 
also  write  about  one  of  America's  best 
high  school  football  teams,  the  six-time 
4A  champion  Richmond  Raiders.  The 
Daily  Journal  is  an  award-winning  daily, 
close  to  Charlotte  and  sunny  Carolina 
beaches.  If  you  have  one  or  more  years 
experience,  good  design  skills  and  write 
clean  copy,  send  clips  and  resume  to: 

Steve  McMullan,  Editor 
Richmond  County  Daily  Journal 
RO.  Box  1888,  Rockingham,  NC  28380 
Fax:  (910)  997-4321 
E-mail:  djournal@infoave.net 
(plain  text  format  only) 


STAFF  WRITER/EDITOR 
Award  winning  four-color  monthly  busi¬ 
ness  magazine  has  opening  for  a  highly 
motivated  journalist  with  several  years' 
strong  reporting  experience.  Position 
entails  research,  writing  and  extensive 
editing.  Candidates  should  be  hard  work¬ 
ing,  bright  and  committed  to  producing 
high  quality  editorial.  Great  working 
environment.  Great  benefits.  Please  send 
cover  letter,  resume,  salary  require¬ 
ments,  and  one  clip  to: 

Editor,  Security  Management  Magazine 
sharowitz@asisonline.org 


THE  ASIAN  WALL  STREET  JOURNAL 
Is  looking  for  a  reporter  to  cover  a  retail 
beat  on  its  weekend  section.  Personal 
Journal.  The  successful  candidate  will 
have  demonstrated  the  ability  to  write 
intelligently  and  entertainingly  about  con¬ 
sumer  buying  trends  —  what’s  hot,  what’s 
not  and  why  —  and  new  products. 
Knowledge  of  Asia  and  Asian  language 
fluency  a  plus.  The  Asian  Wall  Street 
Journal  is  a  Dow  Jones  publication. 
Please  send  resumes  and  clips  to: 

Ernie  Sander 

Managing  Editor/Personal  Journal 
The  Asian  Wall  Street  Journal 
G.RO  Box  9825,  Hong  Kong 
Fax:  on  (852)2834-5291 
Email:  personal.journal@awsj.com 
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SUNDAY  EDITOR 

Rapidly  growing,  ambitious  Northwest 
Arkansas  based  newspaper  group  needs 
your  extensive  managerial,  editorial,  and  vis¬ 
ionary  experience.  Community  Publishers, 
Inc.,  out  of  Bentonville,  AR  currently  has 
two  dailies  and  eleven  weeklies  in  our  sta¬ 
ble  and  we  need  a  Sunday  editor  to 
organize  and  prioritize  our  Benton  County 
Sunday  edition.  The  Sunday  Editor  will 
work  with  other  Managing  Editors  to 
prioritize,  assign,  and  track  Sunday 
packages  to  completion.  Circulation  is  cur¬ 
rently  17,000-t-  with  unlimited  growth 
possibilities.  Benton  County  boasts  great 
schools,  a  robust  economy,  and  plentiful 
recreational  opportunities  for  the  cultural 
buff  and  nature  lover  alike.  Above  average 
wages,  health/dental,  a  401  (k)  and  profit 
sharing.  Send  a  cover  letter  and  resume 
to  Lori  Farley: 

Community  Publishers,  Inc. 

RO.  Box  1049,  Bentonville,  AR  72712 
Fax  same  to  (501)271-3788 
Or  email  them  to  lorif@nwanews.com 


THE  BUSINESS  JOURNAL  in  Jacksonville 
seeks  visual  journalist  who  believes  con¬ 
tent  dictates  design.  The  ideal  designer 
will  have:  strong  news  judgment,  profi¬ 
ciency  in  QuarkXPress,  knowledge  of 
other  art  programs  (Freehand,  Photoshop); 
a  talent  for  news  design;  and  an  ability  to 
plan  story  packages  from  concept  stage. 
Send  tear  sheets,  resume,  cover  letter  to: 

Mary  Abreu,  Associate  Editor 
The  Business  Journal 
1200  Riverplace  Boulevard,  Suite  201 
Jacksonville,  FL  32207 


WRITER/ASSISTANT  EDITOR 
The  American  Legion  Magazine,  a  gen¬ 
eral-interest,  full-color  feature  pub¬ 
lication  with  a  circulation  of  2  million, 
seeks  an  Assistant  Editor  who  can  craft 
a  good  feature  story  with  solid  copy  edit¬ 
ing  skills.  Applicant  should  have  a  4 
year  degree,  preferably  in  journalism  or 
English.  Submit  1-page  cover  letter, 
resume  and  3  clips  to: 

The  American  Legion,  Human  Resources 
RO.  Box  1055,  Indianapolis,  IN  46206 
Or  Fax  to  (317)  655-1509 
Veterans  are  encouraged  to  apply.  EOE 


WEB  EDITOR  —  Suburban  Philadelphia 
daily  newspaper  seeks  an  experienced 
journalist  with  good  editing  instincts  to 
head  up  its  Internet  product.  Candidates 
must  be  capable  of  using  HTML, 
Dreamweaver,  Photoshop,  JavaScript, 
FTP,  and  other  related  software.  The 
web  editor  supervises  a  small  team  of 
part-time  assistants,  has  good  organiza¬ 
tional  skills,  a  sense  of  design,  lots  of 
ideas,  keeps  up  with  industry  trends  and 
coordinates  with  print  editors  and 
reporters  in  the  planning  and  execution 
of  the  web  product,  which  is  updated 
several  times  a  day.  See  phillyburbs.com 
Send  letter  and  resume  to: 

Lanny  Morgnanesi,  Executive  Editor 
The  Intelligencer 
333  N.  Broad  Street 
Doylestown,  PA  18901 
lmorgnanesi@calkinsnewspapers.com 

www.editorandpublisher.com 
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EDITORIAL 


THE  OMAHA  WORLD-HERALD 
an  agenda-setting  newspaper  for  its  com¬ 
munity,  its  state  and  its  region,  is  seeking 
skilled  copy  editors  to  fill  positions  in 
news  and  sports.  At  least  two  years  of 
newspaper  experience  required  as  well  as 
a  demonstrated  command  of  language, 
headlines  and  deadlines.  The  World- 
Herald  is  an  employee-owned,  two-cycle 
newspaper  in  a  growing  metropolitan  area 
of  700,000.  To  apply  send  a  resume,  let¬ 
ter  and  work  samples  to: 

Joanne  M.  Steward 
assistant  managing  editor 
World-Herald  Square,  Omaha,  NE  68102 


THE  SACRAMENTO  BEE  is  looking  for 
copy  editors  and  page  designers  for  our 
News  and  Sports  desks  as  we  begin  our 
conversion  to  the  Unisys  pagination 
system.  The  Bee  has  a  daily  circulation 
of  295,000  and  Sunday  circulation  of 
350,000  and  is  located  in  the  most 
affordable  major  market  in  California. 
For  more  information  or  to  apply,  please 
contact  Steve  Blust,  The  Bee’s  chief  of 
copy  desks;  By  phone  at  (916)  321- 
1224; 

By  E-mail  at  sblust@sacbee.com 
Or  by  mail  at 

RO.  Box  15779,  Sacramento,  CA  95852 


THE  KANSAS  CITY  JEWISH  Chronicle, 
an  80-year-old  paid  subscription  weekly 
newspaper,  seeks  a  managing  editor  to 
run  day-to-day  operation  for  this  com¬ 
munity  jewel.  Knowledge  of  Judaism, 
excellent  writing  skills  and  journalism 
experience  required.  QuarkXPress  expe¬ 
rience  preferable.  This  is  a  hands-on 
position  with  responsibility  to  continue  a 
long  tradition  of  excellence.  The  Chroni¬ 
cle  is  published  by  Sun  Publications  in 
Overland  Park,  a  suburb  of  Kansas  City. 
Send  resume  to: 

Terri  Linn 

7373  West  107th  Street 
Overland  Park,  KS  66212 


Senior  Editor 

InfoWorld  is  seeking  a  highly 
motivated  Senior  Editor  to  lead  and 
manage  the  day-to-day  editing  and 
coordination  of  InfoWortd's  Careers 
and  Management  section  and 
(Career  Currents  page.  The  editor  will 
develop  articles  with  the  Features 
Editor,  coordinate  the  weekly  section 
content,  manage  freelancers  and 
edit  all  content,  coordinate  content 
for  lnfoWorld.com,  and  lead  Careers 
projects  such  as  the  annual 
InfoWorld  Compensation  Survey. 
Strong  journalism  background, 
leadership  skills,  and  up  to  five  years 
publications  experience  are  a  must. 
A  passion  for  covering  technology 
careers  and  management  topics 
and  experience  managing  sections  is 
preferred.  Location  negotiable. 
Please  contact:  R.  Gotcher  at  : 
renee_gotcher9infaworld.com. 
Equal  Opportunity  Employer 


EDITORIAL 


THE  KENTUCKY  GAZETTE,  a  twice-a- 
month  political  journal,  is  accepting 
resume  to  fill  an  opening  for  a  full-time 
government  and  politics  reporter.  Experi¬ 
ence/interest  in  politics  required;  com¬ 
puter  skills  a  must.  Competitive  salary, 
health  insurance.  Send  resume,  clips 
and  references  to  Laura  Cullen,  Editor: 

The  Kentucky  Gazette 
RO.  Box  778,  Frankfort,  KY  40602-0778 


HUMAN  RESOURCES 


A  PULITZER  PRIZE  winning  newspaper 
located  in  one  of  the  southeast’s  best 
regions  is  looking  for  a  human  resource 
professional  who  will  help  develop  out¬ 
standing  human  resource  programs  and 
be  a  member  of  our  strategic  planning 
team.  Requirements  for  the  position 
include  a  great  deal  of  experience,  plenty 
of  energy  and  real  dedication.  The 
newspaper  is  an  equal  opportunity 
employer  and  is  recognized  as  one  of  the 
best  newspaper  companies  in  the  coun¬ 
try.  Send  replies  to: 

Box  01246,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


INFORMATION  SYS’TEMS 


INFORMATION  TECHNOLOGY 
PROJECT  MANAGER 

Central  Pennsylvania  newspaper  seeks 
IT  Project  Manager.  Candidate  should 
possess  working  knowledge  of  newspa¬ 
per  business,  publishing  practices  and 
technology.  Position  requires  superior 
problem-solving,  analytical,  and  oral/ 
written  communication  skills.  Experience 
should  illustrate  progressive  levels  of 
technical  responsibility  in  newspaper 
industry  and  also  the  ability  to  lead  pro¬ 
jects  through  all  lifecycle  phases.  Candi¬ 
date  should  have  excellent  interpersonal 
skills  and  be  able  to  facilitate  communi¬ 
cation  and  information  sharing  with  IT 
team,  diverse  departments  and  outside 
vendors.  Our  company  has  made  signifi¬ 
cant  investments  to  install  new,  state-of- 
the-art  technology  for  our  new  produc¬ 
tion  operation.  Our  newspaper  plans  to 
launch  an  overall  redesign  featuring  our 
enhanced  color  capacity  and  increased 
quality.  Tremendous  opportunity  for  the 
right  person.  Bachelor’s  degree  or 
equivalent  experience  required.  Experi¬ 
ence  with  network  technology,  Windows 
NT,  UNIX,  and  relational  databases 
highly  desirable.  Excellent  salary,  bene¬ 
fits  package  including  complete  medical 
coverage,  401(k)  and  pension.  EOE. 
Send  resume  and  cover  letter  with  salary 
requirements  to: 

Chris  Spivey,  The  Patriot-News 
RO.  Box  2265 

Harrisburg,  PA  17105-2265 
No  phone  calls,  please 


Send  E&P  Box  Replies  to: 


Editor  &  Publisher 

Classified  Ad  Dept. 

1515  Broadway,  12th  Floor 
New  York,  NY  10036 


MAILROOM 


PACKAGING  MANAGER 
The  Pittsburgh  Tribune-Review  is  seek¬ 
ing  a  packaging  department  manager. 
Responsibilities  include  strategic  plan¬ 
ning,  performance,  budgeting  and  com¬ 
municating  and  will  manage  approxi¬ 
mately  85  employees.  We  operate  three 
SLS  inserters,  a  palletizing  robot  and 
Quipp  downstream  equipment  to  pro¬ 
duce  100,000  Tribune-Review  and 
70,000  USA  Today  daily  papers.  Its 
facility  is  state-of-the-art  and  is  located 
in  the  northern  suburbs  of  Pittsburgh. 
The  Tribune-Review  is  one  of  the 
nation’s  fastest  growing  papers,  and  the 
manager  will  see  commensurate  chall¬ 
enge  and  growth.  Candidates  should 
possess  strong  communication,  motiva¬ 
tional  and  technical  skills.  Excellent 
salary  and  benefits.  Contact: 

Janine  Pratte 

Pittsburgh  Tribune-Review 
535  Keystone  Drive 
Warrendale,  PA  15086 
(888)  838-8742  ext.  6998 
Fax:  (724)  779-6965 


MARKETING 


MARKETING  ANALYST 
THE  COMMERCIAL  APPEAL,  (Memphis, 
TN)  the  Mid-South’s  largest  daily  news¬ 
paper,  has  a  Marketing  Analyst  position 
for  a  highly  motivated  individual  with 
solid  background  in  marketing,  advertis¬ 
ing  and/or  media. 

Qualified  candidates  will  have  excellent 
verbal  and  written  communication  skills, 
the  ability  to  access  and  analyze  data 
(Scarborough,  Media  Audit  and  Claritas), 
to  prepare  reports  and  presentations 
(PowerPoint,  Excel  and  Maclm- 
MEDIAte),  to  develop  advertising  and 
circulation  sales  and  to  act  as  a  source 
of  information  for  management. 

Memphis,  home  of  the  blues,  Elvis  and 
world  famous  barbeque,  is  a  diverse  city 
of  over  one  million  population  located  on 
the  Mississippi  River.  We  offer  com¬ 
petitive  salary,  bonus,  excellent  benefits 
and  a  good  work  environment. 

Submit  resume  to: 

Linda  Steen,  Employment  Manager 
The  Commercial  Appeal 
495  Union  Avenue,  Memphis,  TN  38103 
Or  E-mail  to  steen@gomemphis.com 
Equal  Opportunity  Employer 
An  E.W.  Scripps  Newspaper 


MARKETING 


ATTENTION: 

UPPER  LEVEL  MANAGEMENT 
NATIONAL  DIRECTOR  OF 
MEDIA  DEVELOPMENT 
Be  part  of  a  team  oriented,  exciting,  fast 
paced,  Miami  based  Internet  Company 
with  the  largest  network  of  on-line  U.S. 
local  city  guides  @  MyCity.com.  We 
offer  a  rewarding  work  environment,  com¬ 
petitive  salary,  stock  options  and 
opportunities  for  growth.  A  minimum  of 
8  years  experience  in  Upper  Level  Print 
Advertising  Sales  Management  required. 
Duties  include  but  are  not  limited  to  the 
negotiation  and  maintenance  of  part¬ 
nership  agreements  between  existing 
media  entities  on  a  local,  regional  and  or 
national  level.  Ability  to  coordinate  multi¬ 
ple  projects  from  start  to  finish,  negotiat¬ 
ing  and  closing  skills  is  a  must.  If  this  is 
you  then  E-mail  your  resume  to: 

Carla@hq .  mycity.com 


MARKET  DEVELOPMENT 


MARKET  DEVELOPMENT  DIRECTOR 
Perfect  opportunity  for  a  Market  Devel¬ 
opment  Director  to  join  the  Gannett 
Team.  We  are  seeking  an  experienced 
marketing  professional  to  serve  as  the 
chief  marketing  planning  executive  for 
the  newspaper  and  all  ancillary  products 
at  various  newspaper  sites  (including 
Great  Falls  Montana,  Bellingham  Wash¬ 
ington,  Bridgewater  New  Jersey,  and 
Central  Indiana).  This  position  involves 
strategic  planning  with  all  departments 
to  increase  circulation  and  advertising 
sales,  improve  customer  satisfaction  and 
retention,  and  broaden  the  company’s 
customer  base.  The  director  must  have 
strong  leadership  abilities  and  excellent 
strategic  planning,  communication,  ana¬ 
lytical,  creative  and  presentation  skills. 
In  addition,  the  director  serves  as  an  inte¬ 
gral  member  of  the  newspaper’s  Operat¬ 
ing  Committee.  Solid  computer  expertise 
and  familiarity  with  the  Internet  is  essen¬ 
tial.  Bachelor’s  degree  required,  market¬ 
ing  major  preferred  (or  equivalent  educa¬ 
tion  through  experience)  plus  a  mini¬ 
mum  five  years  marketing  management. 
Send  cover  letter,  resume,  and  salary 
requirements  to: 

Gannett  Co.,  Inc. 

Recruiting  and  Staffing 
1100  Wilson  Boulevard 
Arlington,  VA  22234 
Recruit@gci  1  .gannett.com 


Editor  &  Publisher  is  the  only  independent  weekly  NEWS  magazine 
covering  the  newspaper  industry; 


ADVERTISERS 
For  space/material  deadlines  call 
Hazel  Preuss  at  212.536.5398 
or  Michele  Appello  at  212.536.5396 

- deysatwvM.editoraridpublisher.cofn - 


www.editorandpublisher.com 
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MARKETING  RESEARCH 


MARKET  RESEARCH  ASSOCIATE 
Urban  &  Associates,  Inc.,  one  of  the  lead¬ 
ing  market  research  and  consulting  com¬ 
panies  serving  the  newspaper  industry, 
is  currently  expanding.  We  have  an 
excellent  opportunity  for  an  experienced 
research  professional.  Position  involves 
designing  quantitative  and  qualitative 
research  studies,  analysis,  and  significant 
client  contact.  Qualified  candidate  will 
have  at  least  3  years  experience  doing  pro¬ 
fessional  newspaper  or  media  research, 
and  possess  strong  verbal  and  written 
communication  skills.  Moderate  travel 
involved.  Outstanding  salary  and  benefit 
package,  including  profit  sharing.  Reply 
with  resume  and  salary  history  to: 

Urban  &  Associates,  Inc. 

RO.  Box  205,  Sharon,  MA  02067 
Or  Fax  (781)  784-9725 


ORLANDO  SENTINEL 
COMMUNICATIONS 

a  multimedia  communications  company,  is 
seeking  a  Database  Analyst. 
RESPONSIBILITIES  include  working  with 
direct  mail  sales  reps  to  identify  client  data 
needs  and  develop  database  applications. 
REQUIRES: 

•  3-5  years  experience  using  mathe¬ 
matical/statistical  methods  in  business 
applications,  research  data/information 
access,  retrieval  and  interpretation 

•  Excellent  PC  skills  including  Microsoft 
Office  Suite,  SPSS,  SAS,  Business 
Objects,  Dbase  or  other  statistical  and 
relational  database  systems  a  plus; 
Mapinfo,  Informark,  Scan  Image, 
Scarborough/Windsor/Prime,  etc,  is 
desired 

•  Experience  creating  queries  and  data¬ 
base  reports;  converting  data  from  one 
tile  format  to  another;  and  HTML  and 
Web  site  creation  helpful 

Please  include  source  code  EP-SDDA-SH. 
Submit  your  resume  and  salary  re¬ 
quirements  to: 

shyler@orlandosenti  nel  .com 
Or  Fax:  (407)  420-5766 


NEW  MEDIA 


ONLINE  CREATIVE  DIRECTOR 
CarsDirect.com  is  seeking  an  Online 
Creative  Director  with  6-1-  years  experi¬ 
ence.  Ideal  candidate  will  have  a  BA  or 
BFA  in  visual  communications  and  expe¬ 
rience  in  optimizing  web  site  usability. 
Needs  top  skills  in  Photoshop,  Flash, 
ImageReady,  and  HTML  and/or  web 
publishing  tools.  Ability  to  prioritize 
many  projects  tight  deadlines  and  work 
in  a  team  environment  is  crucial.  Candi¬ 
date  will  have  extensive  online  experi- 
ence-preferably  in  ecommerce. 

Please  fax  resumes  to  (310)  280-4265 
Or  E-mail  to  recruiter(5)carsdirect.com 


NEW  MEDIA 


ONLINE  EDITOR/CONTENT  PRODUCER 
&  SALES  REPRESENTATIVE 
The  Naples  Daily  News  is  seeking  an 
Online  Editor/Content  Producer  and  a 
Sales  Representative  for  its  expanding 
New  Media  department.  The  ideal  Online 
Editor  candidate  will  bring  superior  jour¬ 
nalism  and  Internet  skills  to  our  growing 
online  editorial  team.  The  Sales  Represen¬ 
tative  position  offers  tremendous  oppor¬ 
tunity  for  a  motivated  individual  with 
Internet  sales  experience. 

Our  website  naplesnews.com  is  the 
award-winning  electronic  publishing  arm 
of  the  Naples  Daily  News.  The  site  was 
judged  best  newspaper  site  in  Florida  by 
The  Florida  Press  Club  in  1999  and  was 
recently  a  finalist  for  Best  Newspaper  Site 
Under  100,000  Circulation  in  the  2000 
EPpy  awards. 

Naples,  Florida  is  located  on  the  South¬ 
west  Florida  Coast  and  is  one  of  the  fast¬ 
est  growing  metropolitan  areas  in  the 
United  States.  E-mail  or  call: 

For  the  Online  Editor/Content  Producer 
Contact:  Chuck  Curry 
Managing  Editor/Online 
cecurry@naplesnews.com 
(941)263-4830 

For  the  Online  Sales  Representative 
Contact:  Bob  Sandy,  New  Media  Director 
rhsandy@naplesnews.com 
(941)435-3433 


ONLINE  MANAGER 

The  Herald  &  Review,  located  in  Decatur, 
IL,  is  seeking  an  Online  Manager.  Will  be 
responsible  for  the  overall  management 
and  growth  of  herald-review.com  our 
Internet  website,  as  well  as  planning, 
budgeting,  technical  aspects,  content  and 
design.  This  position  will  establish 
strategies  for  revenue  growth,  researching 
and  developing  new  applications.  Will 
manage  strategic  alliances  and  part¬ 
nerships  with  vendors  as  well  as  providing 
leadership  to  the  graphics,  sales  and 
technical  staff.  Knowledge  of  technological 
developments  and  capabilities,  online 
trends  and  other  areas  pertinent  to  the 
field  of  online  services  are  important. 
Requirements  include  college  degree,  at 
least  two  years  online  experience,  includ¬ 
ing  supervisory  and  online  development, 
ability  to  manage  and  motivate  staff  in  a 
developing  technological  area,  and  a 
strong  understanding  of  online  market¬ 
place  and  Internet  opportunities.  Please 
send  resume,  cover  letter  and  salary 
expectations  to: 

T.  Kuhle,  human  resources  manager 
tkuhle@herald-review.com 
Herald  &  Review 
RO,  Box311,  Decatur,  IL62525 
Equal  Opportunity  Employer 

PHOTOGRAPHY 


-  PHOTO  EDITOR 

riauinpit  IrivprticPK-  Start-up  Monthly  Magazine  in  San  Fran- 

Aaveni!>er!i.  e^periened  photo  editor 

If  VOU  don't  see  a  categon'  that  fits  vour  needs,  team  of  12  people.  This  maga¬ 

zine  is  a  sister  to  a  very  successful  weekly, 
please  call  us  at  Please  send  resume  to; 

888-825-9149  Jenny  Butler 

315  Pacific  Ave.,  San  Francisco,  CA94111 
C14  EDITOR& PUBLISHER  classifieds  MAY  15,  2000 


PHOTOGRAPHY 


PHOTOGRAPHER  -  Small  Upstate  New 
York  daily  seeks  photographer.  Applicant 
must  have  photography  degree,  digital 
and  Photoshop  experience.  Send  resume, 
portfolio  (including  return  postage)  to: 

Anne  Schuhle,  Managing  Editor 
Finger  Lakes  Times 

2 18  Genesee  Street,  Geneva,  NY  14456 


PREPRESS 


PREPRESS  MANAGER  for  small  Florida 
daily.  News  Chief,  RO.  Box  1440, 
Winter  Haven,  FL  33882  or  E-mail: 
dwilk@newschief.com 


PRESSROOM 


ASSISTANT  PRESSROOM  MANAGER 
The  successful  candidate  will  be 
responsible  for  supervising  the  pre¬ 
ssroom  and  producing  both  the  daily  and 
Sunday  newspapers.  We  require  five 
years  experience  with  demonstrated  profi¬ 
ciency  on  a  web-fed  offset  press,  a  high 
level  of  mechanical  aptitude,  and  a  high 
school  diploma  or  equivalent.  Addi¬ 
tionally,  we  prefer  three  to  five  years 
solid  supervisory  experience.  The  hours 
vary  to  include  nights,  weekends,  and 
some  holidays. 

We  offer  challenging  work  in  a  team 
environment,  excellent  compensation 
and  benefits  programs,  and  opportunities 
for  education  and  career  growth. 

Interested  candidates  should  send  their 
resumes  to: 

St.  Paul  Pioneer  Press 
345  Cedar  Street 
St.  Paul,  MN  55101 
Resumes@pioneerplanet.com 
Fax:  (651)228-5197 


PRESS  OPERATOR 

Journey  level  press  operator.  Minimum  5 
years  expereince  operating  Goss  Com¬ 
munity  Press.  F/T,  benefits. 

Fax  resume  to  (209)  369-1084;  Mail  to: 
RO.  Box  1360,  Lodi,  CA  95241-1360 
Or  E-mail  to  tracy_williams@lodinews.com 
Attn:  Joe  Mistretta 


PRESS  OPERATORS 
SIGNING  BONUS 

The  Denver  Post  newspaper  is  seeking 
experienced  press  operators  to  join  the 
#1  newspaper  in  Colorado.  Ideal  candi¬ 
dates  will  possess  three  years  experience 
in  quality  web  offset  printing  operations 
utilizing  Headliner  and  7  unit  Newsliner, 
Candidates  must  be  familiar  with  all 
phases  of  offset  tech-nology. 

The  Denver  Post  offers  a  highly  com¬ 
petitive  salary  as  well  as  an  outstanding 
benefits  package  including  med-ical, 
dental,  life  insurance,  short  term  dis¬ 
ability  and  401(k)  plan. 

To  apply  please  forward  resume  to: 

The  Denver  Post,  Human  Resources 
1 560  Broadway,  Denver,  CO  80202 
Orfax  (303)  820-1214 
Employment  offers  are  conditioned  upon 
applicant  undergoing  and  passing  a  pre¬ 
employment  drug  screen 


PRESSROOM 


PRESS  MANAGER/SUPERVISOR 
The  Winston-Salem  Journal  is  seeking 
an  experienced  pressroom  supervisor 
with  a  minimum  of  five  years  supervisory 
experience  and  excellent  communication 
skills.  The  Winston-Salem  Journal  is  a 
daily  circulation  newspaper  (approx¬ 
imately  100,000)  serving  Northwest 
North  Carolina.  Our  modern  production 
facility  features  a  10-unit,  double-width 
Mitsubishi  Lithopia  press.  If  interested, 
please  send  resume  tO: 

Director  of  Human  Resources 
Winston-Salem  Journal 
RO.  Box  3159,  Winston-Salem,  NC  27102 
Fax  (336)  727-4096 
E-mail:  rnoftle@w-s-journal.com 


PRESS  OPERATOR 

Quality  commercial  plant.  Three  V-15’s. 
Searching  for  good  operator  who  is  ready 
for  growth  opportunity  including 
supervision.  Three-day,  12-hour  shifts. 
Air  conditioned.  401(k).  More.  Resume 
to  P&P  Press: 

6513  Galena  Road,  Peoria  IL  61614 


PRODUCTION/TECH 


FULL-TIME  PRODUCTION  SUPERVISOR 
Investor’s  Business  Daily,  America's 
fastest  growing  business  newspaper,  has 
a  position  open  for  a  Full-Time  Produc¬ 
tion  Supervisor  at  our  Hackensack,  NJ 
printing  facility.  Duties  include,  but  are 
not  limited  to:  Supervising  the  nightly 
press  run,  mailroom  operation,  quality  con¬ 
trol,  scheduling  part-time  associates,  dis¬ 
patching  transportation,  and  various  com¬ 
puter  related  tasks  in  preparation  for  the 
nightly  press  run.  The  right  person  must 
be  well  organized,  self-motivated,  a  team 
player  and  possess  initiative.  A  four-year 
college  degree  and  prior  experience  is 
preferred  but  not  required.  Computer  lit¬ 
eracy  in  Windows  applications  is  a  must. 
A  competitive  starting  salary  is  based  on 
qualifications  and  experience.  Benefits 
include  bonus  program,  401(k)  plan, 
medical,  dental,  and  life  insurance. 
Hours  are  M-F  from  3:00  PM-11:30 
PM.  Interested  applicants  should  send 
resume  and  cover  letter  to;  Investor's 
Business  Daily,  Attn:  Doug  Fuller: 

150  RiverSt.,  Hackensack,  NJ  07601 
Or  Fax  to  201-646-4546 
Or  E-mail  ibdnortheast@aol.com 


THE  PRESS-ENTERPRISE 
is  looking  for  a  System  Administrator  of 
its  Display  Advertising  System.  This 
person  will  utilize  their  Unix,  Windows 
NT,  Macintosh,  and  imaging  expertise  to 
facilitate  and  manage  the  daily  produc¬ 
tion  of  graphically  oriented  ads  for  the 
paper.  You  must  have  a  complete 
understanding  of  Unix,  preferably  Sun 
Solaris.  Shell  scripting,  image  man¬ 
ipulation,  Macintosh  and  NT  server 
experience  is  a  plus.  Comprehensive 
benefits  include  medical,  dental,  vision, 
life  insurance  and  401(k).  We  offer  a 
smoke-drug  free  workplace.  Send 
resume  to; 

rmceoin@pe.com 
Or  The  Press-Enterprise 
3512  14th  Street,  Riverside,  CA  92501 
www.editorandpublisher.com 
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Phone:1-888-825-9149  ~  CmSSIFIED  IID1EIIIISIH6  ~  Fax :  (212)  536-8800 

1515  Broadway,  New  York,  NY  10036  -  mappello@editorandpublisher.com  -  hpreuss@editorandpublisher.com 


PRODUCTION/TECH 


PRODUCTION  MANAGER:  Leading  group 
of  Long  Island  based  newspapers  and 
shoppers  seeks  "BOSS"  of  our  production 
departments.  Knowledge  of  pagination, 
ad-makeup,  computer  pre-press,  press 
and  distribution  a  plus.  Attractive  com¬ 
pensation  and  benefits  package.  Send 
resume  and  salary  history  to: 

Richner  Communications 
379  Central  Avenue,  Lawrence,  NY  11559 
Or  Fax  (516)  569-1963,  Attn:  Beth 


SALES 

REPRESENTATIVE  (2) 

Sii  is  currently  recruiting  for  two  Sales 
Representatives:  one  for  the  Southwest 
U.S.  and  one  for  the  Southeast  U.S.  Ter¬ 
ritories.  Sales  Reps  are  responsible  for 
selling  Sii  products  and  solutions  to 
assigned  new  accounts  in  a  defined  re¬ 
gion.  Sells  to  all  levels  of  newspaper  from 
CEO  and  CFO  to  end-users.  Qualified 
candidates  will  possess  a  BS/BA  degree  in 
Computer  Science,  Journalism,  Business 
Administration,  related  discipline,  or 
equivalent  combination  of  related  educa¬ 
tion  and  experience;  two  to  four  years  pro¬ 
ven  sales  experience  selling  large  scale 
software  products.  Experience  in  the  pub¬ 
lishing  industry  such  as  newspapers  and 
trade  publications  is  highly  desirable. 

SALES 

SUPPORT  (2) 

Sales  Support  Representatives  are 
responsible  for  engaging  in  a  coor¬ 
dinated  effort  with  the  Marketing  Depart¬ 
ment  and  R&D  to  provide  product  pres¬ 
entation  and  technical  consultation  ser¬ 
vices  for  the  Sales  Department  and  their 
prospective  customers  with  the  objective 
of  achieving  Sii  Solution  sales.  Qualified 
candidates  will  possess  BA  in  Business, 
Marketing,  Journalism,  Computer 
Science,  Systems  Management,  related  dis¬ 
cipline  or  equivalent  combination  of 
related  education  and  experience;  mini¬ 
mum  of  five  years  experience  in  consult¬ 
ing,  installation,  or  programming  in  high- 
tech  companies  or  computer  publishing 
systems.  The  ability  to  travel  extensively 
including  international  travel. 

For  consideration,  please  send  or  fax  your 
resume  and  cover  letter  with  salary  his¬ 
tory  to: 

System  Integrators,  Inc. 

RO.  Box  13626 

Sacramento,  CA  95853 
Fax:  (916)928-0349 
E-mail: 

thornock@sii.com 


EDITORIAL 


MAGAZINE  EDITOR  with  extensive 
newspaper  background  seeks  challenge. 
E-mail:  debchris@ureach.com 


SEASONED  JOURNALIST  seeks  full-time 
or  freelance  opportunities  to  report  on 
science,  technology  or  medicine.  News¬ 
paper,  newsletter,  magazine  and  online 
experience.  Contact  Jim  at: 

reporting@tecomm.com 
Or  (904)  724-4042 


I  DON’T  DO  cute  graphics,  infotainment, 
or  vapid  formatted  non-news  items.  I 
don’t  believe  print  journalism  should 
emulate  TV.  I  won’t  fawn  over  celebrities. 
What  I  do  do  is  strong  writing  based  on 
thorough  research  and  analysis.  Experi¬ 
enced  in  all  facets  of  reporting,  including 
financial.  E-mail:  GavinM@prodigy.com 


NEWS 

Makes  The  Difference 


♦  Editor  &  Publisher  is 
NOT  a  monthly  journalism 
review. 

♦  Editor  &  Publisher  is 
NOT  a  monthly  associa¬ 
tion  house  organ. 

♦  Editor  &  Publisher  IS 
the  only  independent 
weekly  NEWS  magazine 
covering  the  newspaper 
industry. 

EDITOR  &  PUBLISHER 
1515  Broadway,  12th  Floor 
New  York,  NY  10036 
(888)  825-9149 


@visitourwebsite0 

www.editorcindpub(isher.com 


It  's  a  Classified  Secret! 


We’l!  never  reveal  the  identity  of  an  E&P  box  holder 


"The  invention  of  televi.sion  can  be  compared  to  the  intrcxluction  of  indrxrr  plumbing. 
Fundamentally  it  brought  no  change  in  the  public's  habits.  It  .simply  eliminated  the  nec- 
cessity  of  leaving  the  house." 

-Alfred  Hitchcock,  British  filmmaker,  1965 


www.editorandpublisher.com 


CLASSIFIED  ADVERTISING 
INFORMATION 
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DEADLINES 


UNE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Monday's  issue. 
DISPLAY  ADS  -  Space  reservation  1 1  days  prior  to  publication  date; 
camera  ready  copy  7  days  prior  to  publication  date. 


LINE  AD  RATES 


1  Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34  I 

characters/spaces  per  line,  no  abbreviations. 

also  includes  online 

HELP  WANTED 

All  OTHER  CLASSIFICATIONS 

1  week .  . 

. $12.00 

1  week . 

,  $11.00 

2  weeks . 

.  $11.18 

2  weeks . 

.  $9.70 

3  weeks . 

. $9.80 

3  weeks . 

.  $8.50 

4  weeks . 

. $8.25 

4  weeks . 

.  $7.25 

12  weeks 

. $7.90 

1 2  weeks . 

.  $6.40 

26  weeks 

. $7.10 

26  weeks . 

.  $5.60 

39  weeks 

. $6.80 

39  weeks . 

.  $5.30 

52  weeks 

. $6.45 

52  weeks . 

.  $4.95 

POSITIONS  WANTED 

Iweek . 

. $6.00 

2  weeks . 

. $5.05 

3  weeks . 

. $4.15 

4  weeks . 

. $3.70 

BLIND  BOXES: 

$25  per  insertion;  counts  as  additional  line  in  copy. 

HHHI 

DISPLAY  AD  RATES 

Camera-ready  veloxes:  Furnish  same  size  camera-ready,  other¬ 
wise  a  scanning  charge  may  be  incurred.  All  halftones  must  be  a 
maximum  133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  email.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 


Iweek . 

. $131 

12  weeks . 

. $102 

2  weeks . 

. $119 

26  weeks . 

. $97 

3  weeks . 

. $113 

39  weeks . 

.  $92 

4  weeks . 

. $109 

52  weeks . 

. $86 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  rrKjy  be 
on  a  contract  basis.  Contracts  are  non-cance¬ 
lable.  All  ads  from  new  advertisers  must  be  pre¬ 
paid  prior  to  deadline;  advertisers  with  a  pay¬ 
ment  record  in  good  standings  may  be  billed. 
Deadline  is  Tuesday  prior  to  Monday  pubiico- 
tion.  Cosh,  check,  VISA,  MasterCard,  and 
American  Express  accepted.  All  ads  require  a 
signed  insertion  order,  and  all  od  copy  must  be 
submitted  in  writing  via  mail,  email,or  fax. 

We  reserve  the  right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Ftione,  5. 
Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.editorandpubli3her.com 

Please  contact  us  fa:  display  od  copy  specifications  ord  procedures 

MAIL:  Editor  Sc  Publisher  Classified 

1 51 5  Brocxtway,  12th  fl..  New  York,  NY  10036 
FAX:  (212)536-8800 

ANY  QUESTIONS  E-MAIL  or  CALL 

Hazel  Preuss  (212)  536-5398  -  hpreuss@editorandpublisher.com 
Michele  Appelb  (212)  536-5396-rTX3ppello@editaardpublisher.com 

MAY  15,  2000  EDITOR& PUBLISHER  CLASSIFIEDS  C 15 


CULTURE  TRENDS 


MTV’s 

BUZZWORTHY 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 

The  Hollywood  Reporter’s  Box  Office 

For  weekend  ending  May  8,  2000 

Thin  bant  S-Day  Days  Total 

Week  Week  Picture  Weekend  Gross  In  Release  Gross  Sales 

1  New  Gladiator  34,819,017  3  34,819,017 

who  MTV  believes  have  special 

2 

1 

U-571 

7,765,375 

17 

49,591,290 

potential.  Of  the  videos  desig¬ 
nated  as  Buzzworthy,  the  vast 
majority  have  been  certified 

3 

2 

F'lintstones  in  Viva  Rock  Vegas 

6,635,925 

10 

18,644,0.30 

4 

3 

Frequency 

6,513,499 

10 

17,854,723 

gold  or  platinum. 

5 

4 

Where  the  Heart  Is 

5,113,106 

10 

15,735,675 

Week  of  T)  181 00 

6 

5 

Love  and  Basketball 

3,135,694 

17 

19,590,129 

7 

7 

Keeping  the  Faith 

2,780,907 

24 

29,472,126 

Artist/Group:  Pink 

Song/Video:  "There  U  Go" 

8 

6 

Rules  of  Engagement 

2,445,265 

31 

54,075,079 

9 

New 

I  Dreamed  of  Africa 

2,411,445 

3 

2,411,445 

Director:  David  Myers 

10 

8 

28  Days 

2,354,619 

24 

32,037,145 

This  fuchsia  bombshell  is  about  to 
blow  the  spot  up.  Sending  the 

11 

9 

Erin  Brockovich 

2,184,770 

52 

116,032,450 

12 

10 

Final  Destination 

1,630,639 

52 

48,155,817 

warning  that  she  is  not  one  to  be 
messed  with  in  her  debut  video 
“There  U  Go”,  Pink  is  LaFaces 
latest  rising  star.  Her  self-titled 

13 

11 

Return  to  Me 

1,510,815 

31 

27,311,014 

14 

13 

The  Road  to  El  Dorado 

907,993 

38 

47,774,961 

15 

15 

High  Fidelity 

749,686 

38 

23,283,093 

album,  due  out  in  March,  contains 
a  medley  of  musical  influences  - 
from  Mary  J.  Blige  to  Fleetwood, 
as  witnessed  on  the  possible  sec- 

16 

16 

The  Skulls 

686,510 

38 

33,572,585 

17 

New 

Michael  Jordan  to  the  Max 

578,141 

3 

578,141 

18 

18 

Romeo  Must  Die 

447,176 

47 

,54,377,465 

ond  single,  “Players”. 

19 

14 

American  Psycho 

442,960 

24 

13,216,040 

Artist/Group:  Incubus 

Song/Video:  “Pardon  Me" 

Director:  Steven  Murashige 

20 

19 

American  Beauty 

429,026 

236 

128,840,091 

21 

28 

The  Virgin  Suicides 

349,998 

17 

919,429 

22 

New 

Up  at  the  Villa 

339,819 

3 

339,819 

This  five-member  band  from 
Calabasas,  California  has  finally 
made  a  mark  with  this  video  off 

23 

17 

Gossip 

218,758 

17 

4,725,602 

24 

23 

East  is  East 

217,882 

24 

946,609 

25 

78 

Pitch  Black 

187,607 

80 

38,690,176 

their  recently  released  album. 

Make  Yourself.  Not  new  to  the 
music  scene.  Incubus  started  out 
as  a  garage  band  back  in  1991, 

26 

26 

Mysteries  of  Egypt 

177,045 

706 

32,899,568 

27 

24 

Toy  Story  2 

162,970 

171 

244,579,370 

28 

37 

East-West 

154,061 

31 

637,243 

and  moved  up  through  the  ranks 
to  eventually  release  their  first 
full-length  record.  S.C.I.E.N.C.E. 

29 

20 

Scream  3 

152,987 

94 

88,020,493 

30 

39 

T-Rex:  Back  to  the  Cretaceous 

127,850 

563 

28,929,516 

in  1997.  Their  newest  offering 

31 

44 

Galapagos 

126,954 

199 

3,220,587 

blends  funk  and  alternative  metal, 
with  a  little  rap/rock  thrown  in 
for  good  measure. 

32 

New 

Luminarians 

122,158 

3 

122,158 

33 

50 

The  Ninth  Gate 

101,262 

59 

18,531,411 

34 

22 

Ready  to  Rumble 

97,990 

31 

12,128,634 

©2000  MTV 

35 

41 

The  Last  September 

95,048 

17 

248,916 

©2000  The  Hollywood  Reporter 
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PUBLISHER 

Order  Your  2000  Editions  Now! 

You'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedia  of  the  newpoper  industry.  Part  1  provides  the  most 
up-to-date  data  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
equipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publications. 
And  Part  3  is  a  phone  directory  of  all  the  major  players  in  both  daily  and  non-daily  papers. 

Want  to  get  your  bonds  on  the  most  comprehensive  data  for  U.S.  and  Canadian  markets?  Turn  to  the 
Editor  &  Publisher  Market  Guide,  the  only  reference  with  both  quantitative  and  qualitative  data, 
including  cost  of  living,  crime  and  quality  of  life  indices...graduation  levels...housing  and  rental  rates... 
relocation  information...exclusive  economic  and  demographic  projections  and  much  morel 

ALL  TITLES  NOW  AVAILABLE  ON  CD-ROM.  For  faster  service 
or  lor  information  on  our  CD-ROMs,  call  1-888-612-7095. 


EditongS — 

PUBLISH^ 

-lYES!  Please  rush  my  order  lor  the  International  Year  Book  in  the  format  and  version  I  hove  chosen. 

Name _ Your  Business  (Check 

j.  ,  1.  JNewspoper 

'  *  — -  2.  J  Newspoper 

Compony _ _  , 

3.  J  Syndicate/ 

Address _ News  Service 

4.  _l  Ad  Agency 

City -  State - Zip - 5.  J  Public  Relations 

QTY: 

I  )  3-Volume  Set:  $200  eoch  -J  Check  Amount  Enclosed  $ _  J-  -•  C®9"l  h™ 

(  )  Volumes  1  &  3:  $1 50  for  both  ('‘"yl’ij '» •[ « '’"WTsfer  y«,  in  us  <i«ik.fs  I'  "I 

.  ,  I  nr  I  U.S.  ond  Cofiodfl  shipoMw  ofid  hondlifig  odd  SI  2)  forewfl  wW  $45)  -I  Mtr.  -  benerol 

(  I  Volume  1  only:  SI  25  each  9.  j  Mfr. .  Auto 

(  )  Volume  2  only:  $109  each  Charge  my  _|VISA  JMC  JAMEX 

(  )  Volume  3  only:  $50 each  Account# - Exp.  Dote -  10.  J  Mfr. -Food 

(  )  CD-ROM  version  of  the  Signature _  ll.  J  Service  Industry 

r  ^  13.  J  Financial 

For  licensing  information,  call  - 14.  j  Retoil 

1  onn  00^  iioon  .  ^4  1 70  Poyment  must  occompany  oH orders.  CA,  CO,  DC,  FL,  IL,  MA,  MD,  tIJ,  NY,  OH  « r  ,  n  .li:. 

l-oUU'jJO'4JoU  ext.  I/Z.  ond TX  residents,  pieose odd oppropriole soles tflx.  Conodo  residents,  ^eose  IV-JPublit 

odd  GST.  No  shipping  to  PO.  boxes.  All  CD-ROM  soles  ore  finol.  Transportotion 

16.  J  Individuol 


I  )  Volume  I  only:  $125  each 
(  )  Volume  2  only:  $109  each 

I  )  Volume  3  only:  $50  each 
(  I  CD-ROM  version  of  the 
International  Year  Book:  $595 

For  licensing  information,  coll 
1-800-336-4380  ext.  172. 


Charge  my  _1VISA  JMC  JAMEX 

Account# _ Exp.  Dote_ 

Signature _ 

Phone  # _ 


Payment  must  nctompony  oH  oidets.  CA.  CO,  DC.  FL.  IL,  MA,  MD,  tIJ,  NY,  OH 
ond  TX  residents,  please  add  appropriate  sales  tax.  Conodo  residents,  please 
odd  GST.  No  shipping  to  PO  boxes.  All  CD  ROM  sales  ore  final 


one  category  only). 

17.  J  Publishing  other 

thon  Newspaper 

18.  J  Real  Estate 

20.  J  Food:  Rest./ 

Whisle 

21.  J  Insurance 

22.  J  Medio 

23.  J  Non-proht 

24.  -I  Recruiter/ 

Empl.  Agency 

25.  J  Mktg./Reseorch 

26.  J  Utility 

27.  J  Entertainment 
28  J  Book  Dist. 

29.  J  Franchise 

30.  J  School/Univ. 

3t.  J  Supermarket 

32.  J  Drug  Store 

33.  J  Hospital 

34.  J  Graphic  Arts/ 

Printing 

19.  J  Other: 


EditorfiS _ 

PUBLISHER 


iifL 


JYES!  Please  rush  my  order  for  the  Editor  &  Pubrisher  Market  Guide 
in  the  format  I  have  chosen. 


Your  Business 
(Check  one  category  only). 

1.  J  Newspaper 

2.  J  Newspaper  Equip.  Mfr. 

3.  J  Syndicate/News  Service 

4.  J  Ad  Agency 

5.  J  Public  Relotions  firm 

6.  J  Legol  firm 


QTY: 

(  )  2000  Market  Guide 
at  $140  each 

(  )  CD-ROM  version  of 

the  2000  Market  Guide 
ot  $495  eoch. 


J  Check  Amount  Enclosed  $ _ 

(Payable  to  Editor  i  PuMsher  Market  Gvide  in  US  dollors  only 
U.S.  and  Canodo  shipping  and  hondling  odd  $12;  foreign  odd  $45) 

Charge  my:  JVISA  JMC  JAMEX 

Account# _ Exp.  Dote _ 

Signoture _ 

Phone  # _ _ _ 

Fox# _ 

PaymenI  musi  occompany  oil  orders  CA.  CO.  DC.  FL.  IL.  MA,  MD,  NJ,  NY  OH 
and  TX  residents,  please  odd  oppiopriale  soles  tax.  Canada  residents,  please 
odd  GST  No  shipping  to  PO.  boxes.  All  CD  ROM  soles  ore  final. 


7.  J  Govei 

8.  JMfr. 

9.  JMfr.- 
to.  J  Mfr. 


nment 
General 
Auta  &  Truck 
Food 


11. J  Service  Industry 

12.  J  University/ 

Public  Library 

13.  J  Financial 

14.  J  Retail 

15.  J  Public  Transportation 

16.  J  Individual 

17.  J  Publishing  other 

than  Newspaper 

18.  J  Real  Estate 

19.  J  Other: 


so* 

tMf  (MUW  M  MW  K 


YEARBOOK  PtlBLmER 

ANNUAL  DIRECTORIES 


YEAR  BOOK 


80* 

^  A|  YEAR'mxk 
“  ^  WHO'S  WHKRK 


PMWMI^n'WJlIlUJL  ■ 


^  "  MARKET 

I 


All  the  critical  data 
you  need  —  right 
at  your  fingertips! 

For  faster  service,  or  for  information 
on  our  CD-ROMs,  call  toll-free 
1-888-612-7095 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

Editor  &  Publisher 
INTERNATIONAL  YEARBOOK 

1515  BROADWAY 
NEW  YORK  NY  10109-0025 
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A  daily  dose  of  opinion  from  here,  there,  and  everywhere 


BY  CHARLES  BOWEN 

Internet  has  been  great  for  finding  news 


T  reports.  At  various  online  venues,  breaking  stories  as 
well  as  backlogs  of  filed  reports  from  months  — 
sometimes  even  years  —  back,  can  be  searched  by 
keyword,  browsed  by  topics,  and  sought  out  by  geo¬ 
graphic  locations  and  the  names  of  the  publications.  But  when  it 
comes  to  finding  editorial  pages,  columns,  and  Op-Ed  pieces,  the 


Net  has  been  a  little  slow  on  the  draw. 

Fortunately,  a  Canadian  journalist 
named  Montgomery  Kersell  has  ridden  to 
the  rescue,  setting  up  a  far-reaching  gate¬ 
way  to  editorial  pages  throughout  North 
America  and  well  beyond.  His  Opinion- 

Pages  (Think:  Opinions,  Ideas  _ 

and  CommentaiyO  give  you  fast  " 

access  to  opinion  pieces  from 
some  600  English-language  ttokh. 

papers  around  the  world. 

Indexed  daily,  the  database  can 
be  searched  by  keyword  with  nu- 
merous  modifiers.  You  also  can 
keyword-search  topical  collec- 
tions  of  columnists’  pages,  and  if 
you’re  looking  for  the  opinion 
page  or  letter-to-the-editor 
columns  of  specific  papers,  you 
can  browse  a  geographic  listing. 

To  use  this  resource,  visit  the 
site  at  http://www.opinion- 
pages.org,  where  the  introductory 

page  provides  hj'perlinks  and  - 

icons  to  its  various  navigation  tools.  If  you 
want  to  target  your  search  to  a  general 
topic  and  survey  a  backlog  of  opinion 
pieces,  click  one  of  the  half-dozen  icons  in 
the  center  of  the  page  —  “Political  &  Gen¬ 
eral,”  “Business  &  Finance,”  “Technology,” 
“Arts  &  Leisure,”  “Health,”  and  “Sports”  — 


which  will  lead  to  a  prompt  for  a  keyword 
or  phrase.  Each  “hit”  is  presented  with  a 
direct  hyperlink  to  the  page  on  the  origi¬ 
nating  site,  along  with  an  abstract  from 
that  particular  Web  page. 

Incidentally,  these  summaries  some¬ 


times  are  rather  cryptic.  The  software  that 
generates  them,  called  the  Webinator, 
tries  to  skip  irrelevant  text  and  present 
actual  content.  The  results  can  be  less 
than  perfect,  and  the  specific  article  you 
seek  may  be  somewhere  farther  down  the 
page,  past  the  point  where  the  Webinator 


software  has  tnmcated  its  abstract. 

Meanw  hile,  if  you  want  to  keyword- 
search  today’s  editorials  and  Op-Ed  pages 
in  the  database,  click  the  introductory 
page’s  “Go  Directly  to  the  Search  Inter¬ 
face”  link.  The  resulting  search  box  invites 
you  to  specify  a  word  or  phrase  in  the 
“Search  for  this:”  box.  Optionally,  you  also 
can  narrow  your  search  by  excluding 
words  or  a  phrase  entered  in  the  “Without 
this:”  box. 

Other  options  on  the  search  form  let 
you  designate  a  proximity  (line,  sen¬ 
tence,  paragraph,  or  page)  and  a  word 
form  (exact  match,  plurals  &  posses- 
sives,  or  any  word  forms).  You  can  even 
rank  the  importance  to  your  search  of 
word  order,  word  proximity,  database 
frequency,  document  frequency,  and  po¬ 
sition  in  te.xt. 

If  you  need  to  research  editorials  and 
columns  from  a  specific  part  of  the  world, 
click  the  introductory  page’s  “Linked  by 
Geographic  Region”  link.  The  next  screen 
then  lists  links  to  each  Canadian 
province,  each  U.S.  state,  and  about  three 
dozen  countries,  from  Australia  to  Zam¬ 
bia.  After  you’ve  made  your  selection,  the 
sites  produce  more  links,  these  to  the  lat¬ 
est  offerings  on  the  online  editorial  pages 
of  specific  newspapers  in  that  region. 

Other  considerations  in  using  this  re¬ 
source  for  your  work: 

IThe  Webinator  Search  Engine,  used 
throughout  the  site,  may  be  unfamiliar 

_ to  you.  Fortunately,  it  has  e.xten- 

— —  sive  help  files  (http://  www.opin- 
ion-pages.org/search  .html),  with 
iwmi  examples  of  how’ to  form  a  querv’, 
using  w  ord  forms,  controlling 
proximity,  interpreting  the  results, 
f  i  i-  s(  viewing  matching  information, 
finding  similar  documents  and 
viewing  parent  documents. 

U  O  Updates  for  the  columnists’ 

^  databases  are  scheduled  each 
day  between  9  p.m.  and  1  a.m. 

EDT.  And  the  Opinions,  Ideas 
and  Commentarj’  database  is 
slated  for  re-indexing  between  8 
a.m.  and  8  p.m.  and  contains  Op- 
Ed  pages  from  newspapers  and 
magazines. 

3  Webmaster  Kersell  lives  and  works 
in  Scarborough,  Ontario.  He  has 
worked  as  a  reporter,  photographer,  and 
editor  for  daily  and  weekly  communitv’ 
newspapers,  and  also  has  been  a  writer 
and  copy  editor  for  information  technolo¬ 
gy  trade  publications.  11 
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Database  uiith  ftpplication 


•Find  The  Information  You  Want  Instahtty  -- 

With  a  CD-ROM  drive  linked  to  your  PC,  you’ll  hav^'Sccess 
to  Year  Book  information  instantly.  A  fully  indexed,  searchable 
database  allows  you  to  pull  out  Year  Book  data  with  the  criteria 
you  select. 

•It’s  Easy,  It’s  Fast 

The  simple,  menu-activated  search-and-display  capatwiity  of 
our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

•  Search  By  Any  Field 

Your  options  are  limitlessi  Sort  newspapers  by  equipment 
use.  Sort  and  rank  by,|wblication  days  and  circulation. 
Search  for  special  t«^c  editions  ... 

•  Exportable  Data 

All  the  information  can  be  exported  to  your  PC  in  a  wide 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 

ASCII,  etc. 

•  LisUng  Capabilities  for  Mailings 

Custbnfze  mailing  lists  for  each  of  your  communications 
prc^c^s.  Export  data  to  your  own  label  utility! 


•  CD-ROM  Sections 

CD-ROM  includes  all  data  for  U.S.  Dailies, 
U.S.  Weeklies,  Canadian  Newspapers,  For¬ 
eign  Newspapers  and  Mechanical  Equipment 
sections  contained  in  the  2000  print 
version  ...  names  of  contacts  and  their  areas 
of  responsibility,  plus  other  critical  information 
about  new^)apers,  newspaper  suppliers  and 
service  companies. 


SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of 
RAM  minimum,  SVGA  Monitor  or  higher,  10  MB  available  hard 
drive  space.  Macintosh  -  MACINTOSH  PLUS  or  higher,  OS  V6.0.7 
or  later,  2.5  MB  RAM  minimum,  2  MB  available  hard  drive  space. 
DOS  -  VGA  monitor  or  higher,  DOS  3.3  or  higher,  Microsoft 
CD-ROM  extensions,  640K  RAM,  3MB  available  hard  drive  space. 
. . . 

CD-ROM  with  listing  capabilities :  $895 

For  more  information  or  to  order  call 

(800)336-4380,  ext.  172 

or  order  online  at  www.editorandDublisher.com 


MORE  THAN  500,000  NEWSPAPER  FACTS! 


ST.  PETERSBURG  TIMES 

The  St.  Petersburg  (Fla.)  'Pimes 
turned  the  inverted  p>Tamid  right 
side  up,  but  only  temporarily. 

That  was  the  plan  when  it  came  to  cov¬ 
ering  one  of  the  Tampa  Bay  area’s  more 
sensational  trials,  in  which  a  17-year-old 
girl,  Valessa  Robinson,  was  alleged  to 
have  helped  murder  her  mother. 

Top  St.  Pete  Times  editors  decided  ear- 
I  ly  on  to  sublimate  a  tra- 
I  i  ditional  news  lead  and 

I  stick  to  a  lengthy. 


Photo  of  the  Week 


narra- 
tive-style  approach  in 
'ag\  covering  the  trial.  The 
^  I  day  after  the  verdict 
was  announced  in  late 
Anne  Hull  April,  for  example,  read- 

ers  had  to  drill  through 
the  story  to  find  out 
^H|Pll^j|H  whether  she  was  found 
fl  innocent  or  guilty. 

BM  Neville  Green,  manag- 
H  ing  editor  of  the  5f.  Pete 
Times’  Tampa  Bay  edi- 

-  «  tion,  had  pitched  the 

Sue  Car  ton  ,,  r.  •  *  •  r 

idea  of  having  a  trio  of 
reporters  giving  readers  not  only  the 
daily  drama  but  also  telling  the  story  be¬ 
hind  the  story. 

The  plan  was  to  immerse  readers  in  the 
trial,  providing  them  with  insight  as  to 
why  this  murder  occurred,  what  the  cir- 


THE  NEW  YORK  TIMES/AGENCE  FRANCE-PRESSE  ,  MAY  5 

Barry,  you  can  drive  my  car!  That’s  San  Francisco 
Giants’  left  fielder  Barry  Bonds  going  up  against  the 
windshield  —  uh,  wall  —  to  rob  the  New  York  Mets’ 
Todd  Zeile  of  an  extra-base  hit  in  a  May  4  game  at  Pacific  Bell 
Park  by  the  Bay.  Photogs  are  having  a  field  day  shooting  the 
action  at  colorful,  sometimes  silly,  new  ballparks  in  Houston, 
Detroit,  Seattle,  and,  wackiest  of  all  (naturally),  San  Francisco. 
The  Times  featured  this  shot  on  Page  One  of  SportsFriday. 
Let’s  hope  for  more  “picture  perfect”  plays!  —  Greg  Mitchell 
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—  GOV.  GEORGE  W.  BUSH  AT  NAA  CONVENTION 

cumstances  were,  and  how  such  a  terrible 
crime  could  have  been  committed  in  a 
nice,  suburban  home.  The  in-depth  cover¬ 
age  also  dealt  with  such  family  issues  as 
rebellious  teen-agers,  the  stress  of  di¬ 
vorce,  single  parenthood,  and  the  prob¬ 
lems  of  teens,  including  drugs. 

Green  picked  three  veteran  staffers  to 
cover  the  story:  Tom  French,  Anne  Hull 
and  Sue  Carlton.  For  two  weeks,  they  put 
in  18-hour  days,  working  all  angles  of  the 
story.  They  would  cobble  together  3,000 
to  4,000  words  for  the  next  day’s  paper. 
(French  won  the  Pulitzer  Prize  in  1998  for 
feature  writing,  and  Hull  was  a  runner-up 
in  this  year’s  Pulitzer  contest.)  “We  were 
curious  to  see  how  readers  would  respond. 
We  thought  it  was  worth  trying  this  one 
_  time,”  said  French. 

Y  Robinson,  who  was  15 

at  the  time  of  the  mur- 
der,  was  found  guilty  of 
^  third-degree  murder 

'  and  faces  anywhere 

from  13  to  20  years  in  a 
If  Jm..  Florida  prison.  The  teen 

Tom  French  accomplices. 

One  has  been  sentenced 
to  death,  and  the  other  is  serving  25  years. 

The  series  ran  nearly  40,000  words, 
with  dozens  of  photographs.  The  paper 
set  aside  a  good  chunk  of  Page  One  and 
two  inside  pages. 

St.  Pete  Times  Editor  and  President  Paul 
Tash  believes  the  experiment  worked. 

“We  have  done  some  other  things  with  se¬ 
rial  narratives  in  the  past,  but  typically 
when  a  trial  was  long  over.  But  to  do  it 
with  the  trial  under  way  is  new,  novel,  and 
very  innovative,”  said  Tash. 

Keith  Woods,  who  teaches  ethics  at  the 
St.  Petersburg-based  Poynter  Institute, 
said  the  story  and  how  it  was  told  were 
both  unique.  “What  the  Times  did.”  said 
Woods,  “was  to  bring  to  bear  on  this  stor>’ 
an  excellence  in  storytelling  that  allowed 
them  to  deliver  complex  and  eye-opening 
material  to  the  reader  and  at  the  same 
time  get  a  great  vehicle  for  holding  on  to 
readership  from  day  to  day.” 

Joel  K.  Kaplan,  an  associate  professor 
and  department  chairman  at  the  S.I. 
Newhouse  School  of  Public  Communica¬ 
tions  at  Syracuse  University,  said  the  se¬ 
ries  reads  like  a  “true  crime”  novel.  “I 
think  the  serial  narrative  really  brings 
readers  into  it  —  you  want  to  know  what’s 
going  on  the  next  day,”  said  Kaplan.  “I’ve 
never  seen  before  that  they  were  able  to 
do  that  in  the  context  of  a  breaking  news 
story.”  —  David  Roberts 


Camera-ready  photographer  captures  patron  getting  busted  outside  Savannah  fight  club. 

Flash  in  the  pen 


my  camera.  At  that 
captured  the  point,  the  officer 

modious  jail  cell.  ,  ,  . , 

'  dropped  the  camera 

on  the  ground,  according  to  Moyer. 

Before  his  release  from  Chatham  Coun¬ 
ty  jail  a  few  hours  later,  Moyer  got  permis¬ 
sion  to  try  out  his  camera,  and  snapped 
the  black-and-white  self-portrait  in  his 
cell.  Having  been  cleared  by  the  court, 
Moyer  plans  a  lawsuit  against  the  city  and 
the  department.  —  Wayne  Robins 
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Cold  type  comes  hack 


Ito  intone  on  “Twilight  Zone,”  a  daily  news-  ^ 
paper,  printed  on  cheap  paper,  that  passes  J 
away  in  1933  without  much  notice,  only  to  f  0  jfn 
return  more  than  65  years  later  with  the  same 
logo  and  type  of  stories  —  but  on  some  newfangled  visu¬ 
al  medium  known  as  the  “Internet.” 

Well,  that’s  what  happened  in  tiny  Seldovia,  Alaska,  where 

woman  named  Savannah  Lewis  has  resur¬ 
rected  the  old  Seldovia  Herald  on  the  Web 
and  publishes  it  every  Thursday,  serving  as 
writer/editor/ photographer. 

Lewis,  who  moved  to  Seldovia  (popula¬ 
tion  300)  only  in  1997  after  spending  11 
years  on  a  sailboat  with  her  husband,  claims 
readers  on  several  continents,  who  appar¬ 
ently  are  mesmerized  by  her  reports  on  local 
moose,  residents’  continuing  battles  with  a 
spruce  bark  beetle  epidemic,  and  efforts  by 
local  ferry  agent  Honeybee  Nordenson  to 


Lewis:  beetles,  moose,  no  squirrel 


Innovative  editor 


MIKE  RILEY,  THE  ROANOKE  TIMES 

Mike  Riley  foresaw  the  digi- 
tal  future  of  news  even  when 
information  moved  at  2400 
bauds  per  second.  During  his  10 
years  at  Time,  he  was  bitten  by 
the  online  bug,  and  helped 
launch  the  Time/CNN  all- 
politics.com  Web  site,  since  fold- 
ed  into  CNN.com.  Then,  a  little 
over  a  year  ago,  he  beca  me  editor 
of  The  Roanoke  (Va.)  Times.  His 
melding  of  print  and  online 


sports  teams.  Newspaper  columnist  Joe 
Kennedy  drops  in  with  ruminations  that 
may  or  may  not  be  fit  to  print,  but  run 

3  fine  online. 

It’s  the  digital  stuff  that  takes 
the  biggest  byte  out  of  Riley’s 
heart.  He  can  hardly  restrain  his 
enthusiasm  recalling  the  brown 
bag  lunch  last  week  at  which  the 
photo  department  was  intro- 
duced  to  a  “two  megapixel  digital 
camera.”  Riley  expects  the  Times' 
photo  department  to  be  all-digital  within 
the  year.  Doing  the  same  with  the  new’s- 
room  will  require  a  slower  transition.  But 
Riley  sees  the  day  when  reporters  will  be 
in  the  field  with  digital  audio  tape 
recorders  and  even  digital  video  cameras. 
“I’m  playing  evangelist  at  this  point,”  he 
explains.  —Wayne  Robins 


Typo  of  the  week 


A  LEGAL  NOTICE  IN  THE  BrATTLE- 

boro  (Vt.)  Reformer  announced 
an  upcoming  public  “beating,” 
raising  the  specter  of  the  return  of  ston¬ 
ing  and  stockades  to  New  England  —  and 
an  unusually  large  turnout  at  town  hall. 
Alas,  it  was  just  another  public  “hearing.” 
The  paper  blamed  the  typo  on  a  faulty 
spell-check.  One  town  official  said  the 
meeting  would  be  painful  enough  with¬ 
out  the  beating.  —  Greg  Mitchell 
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Shoptalk 


Co-founder  of  the  Hispanic  Link  News  Service  considers 
what  could  have  been,  what  was,  what  is 


BY  CHARLIE  ERICKSEN 

NOW  THAT  I’m  70,  OCCASIONALLY  —  NOT  OFTEN  —  I 
reflect.  I  wonder  what  would  have  happened  if  I  had 
grown  up  to  be  an  editor  of,  say,  a  powerful  U.S. 
daily  newspaper. 

When  I  visit  an  American  Society  of  Newspaper 
Editors  convention,  I  see  immediately  the  physical  resemblance.  I’m 
5-foot-lO,  graying  on  top,  fair  complected,  with  a  slight  turkey  wat¬ 
tle  in  the  neck  area. 

But  when  the  conversation  starts,  I  realize  how  different  I  am. 

I  started  out  on  the  right  track.  Male.  Mirror  for  one  of  our  [“* 

White.  Midwesterner  of  English  and  Nor-  early  multimedia  news 

wegian  parentage.  Soon  after  my  18th  personalities,  Paul  V. 

birthday,  I  was  working  for  the  Lo.svlrtgc-  Coates.  Then,  bounc- 

les  Min  or.  First  a  $37.50-a-week  copyboy,  ing  among  East  Los 
by  age  20  I  was  crafting  a  fishing  column  Angeles,  Sacramento, 
for  an  extra  $5  a  week.  At  21,  in  the  U.S.  San  Diego,  and  Wash- 
Army,  I  wrote  weekly  dispatches  from  ington,  I  worked  for 

Japan  and  Korea.  two  daily  newspapers. 

When  I  was  discharged,  the  Mirror  CBS,  NBC,  some  His- 

moved  me  from  sports  to  cityside.  On  the  panic  advocacy 
police  beat,  I  learned  the  difference  be-  organizations,  and 
tween  a  real  murder  story'  (white  rictim)  the  U.S.  Civil  Rights 
and  a  “misdemeanor  homicide”  (black  or  Commission. 

Latino  victim).  Geography  and  color  com-  Sebastiana  and  I 
prised  my  unwTitten  stylebook.  I  asked  my  lived  43  joyfol,  adven- 
editor  to  let  me  write  a  series  on  L.A.’s  turous  years  before 

Mexicans.  He  said  yes.  He  shared  his  two  cancer  took  her  three  The  Ericksen  link:  1 
key  sources:  a  black  man  and  a  white  man.  years  ago.  Together,  in 
All  that  was  long  ago.  About  then,  I  1980,  we  founded  the  Hispanic  Link  News 

bought  a  Jeep  and  went  deep  into  Mexico.  Service  in  Washington.  Since  then,  His- 
I  returned  a  few  years  later  to  East  Los  panic  Link  has  syndicated  3,272  columns 
Angeles  with  a  wife,  Sebastiana  Mendoza,  —  three  a  week,  in  English  and  Spanish  — 
a  profound  Zapotec  beauty'  with  no  formal  written  by  hundreds  of  Latinos  and  Lati- 
schooling,  plus  infant  Hector,  the  first  of  nas  with  interesting  things  on  their  minds, 
our  five  beautifol,  bicultural  children.  High-school  students  and  ambassadors. 

The  next  25  years  of  my  “professional”  U.S.  Border  Patrol  chiefs  and  immigrant 

life  take  just  a  couple  of  sentences.  For  the  smugglers  have  had  their  say,  side  by  side, 
first  six,  I  ghostwTote  a  daily  column  in  the  With  a  small  staff  now  headed  by  son  Car- 


Minvr  for  one  of  our  [“* 

early  multimedia  new's 
personalities,  Paul  V. 

Coates.  Then,  bounc¬ 
ing  among  East  Los 
Angeles,  Sacramento, 

San  Diego,  and  Wash¬ 
ington,  I  w'orked  for 
two  daily  newspapers, 

CBS,  NBC,  some  His¬ 
panic  advocacy 
organizations,  and 
the  U.S.  Civil  Rights 
Commission. 

Sebastiana  and  I 
lived  43  joyfol,  adven¬ 
turous  years  before 
cancer  took  her  three  The  Ericksen  link: 
years  ago.  Together,  in 
1980,  we  founded  the  Hispanic  Link  News 
Service  in  Washington.  Since  then,  His¬ 
panic  Link  has  syndicated  3,272  columns 
—  three  a  week,  in  English  and  Spanish  — 
written  by  hundreds  of  Latinos  and  Lati- 
nas  with  interesting  things  on  their  minds. 
High-school  students  and  ambassadors, 
U.S.  Border  Patrol  chiefs  and  immigrant 
smugglers  have  had  their  say,  side  by  side. 
With  a  small  staff  now  headed  by  son  Car- 


The  Ericksen  link:  Hector,  Charlie,  Carlos 


los,  we  have  published  a  newsweekly  on 
Hispanic  issues  since  1983.  And,  led  by 
son  Hector,  we  created  a  foundation  de¬ 
voted  to  helping  newsrooms  do  better. 

We  have  trained  at  least  50  Hispanic 
journalists,  most  still  at  work  as  journal¬ 
ism’s  agents  of  change.  When  we  started 
the  Link,  Hispanics  made  up  1.8%  of 
the  newsroom  staffs  on  the  nation’s 
dailies  and  ASNE  pledged  to  achieve 
“work  force  parity  ”  for  journalists  of 
color  by  the  year  2000. 

At  that  time,  Hispanics  with  jobs  as 
players  in  Major  League  Baseball  were 
also  below'  the  2%  level.  Today,  Latinos 
make  up  about  26%  of  baseball’s  major 
leaguers  and  only  3.8%  of  our  newsroom 
personnel.  Baseball  recognized  potential 
and  developed  talent.  It  got  some  great 
bargains. 

With  a  couple  of  exceptions,  today’s 
level  of  coverage  about  the  country’s 
exploding  Hispanic  population,  now 
about  33  million,  has  improved  little 
more  than  its  hiring  record.  It  still  has 
trouble  finding  the  bounty  of  good 
stories  that  are  everywhere. 

Editors  who  look 
like  me  tell  me  all 
the  time,  “I  want  to 
*1  connect.  I  want 
to  hire  more 
Hispanics,  but 
I  can’t  find  them 
or  keep  them.” 

That’s  amazing.  I 
talk  to  great  candi¬ 
dates  all  the  time. 
Bright  school  kids. 
Immigrants  who 
bring  enthusiasm 
and  an  intimate  ac¬ 
quaintance  with 
two  hemispheres 
§ctor,  Charlie,  Carlos  two  languages. 

Others  from  fami¬ 
lies  very  much  like  my  own,  where  it’s  giv¬ 
en  that  two  cultures  are  better  than  one. 

In  my  musings,  I  wonder.  If  I  had  cho¬ 
sen  the  conventional  narrow  road  to  an 
editor’s  office,  would  I  have  been  able  to 
find  such  talent  and  promise?  [il 

Ericksen  is  editor  and  publisher  of  the  His¬ 
panic  Link  News  Service  in  Wash  ington. 
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Pro  Football  This  Week 
delivers  23  weeks  of  football 
coverage  in  an  easy-to-use  and 
easy-to-sell  tabloid  insert  to 
help  you  provide  fans  the  stats, 
analysis  and  features  they  are 
hungry  for. 

Local  advertisers  such  as 
restaurants,  appliance  retailers, 
ticket  brokers,  athletic  trainers, 
car  dealers  and  real  estate  agents 
will  use  Pro  Football  This  Week 


"NEARLY  OF  THt  D.S 
POPUiimON^NSiDERS  THEMSEL1 
FANS  OF  NFL  FbOTBALL. " 


—  Street  &  Smith’s  Sports  Business  Journal,  li 


PRO  FOOTBALL  THIS  WEEK  HELPED  US 
EXPAND  OUR  EDITORIAL  COVERAGE  AND 
PRE-SELL  21  WEEKS  OF  ADVERTISING 
TO  COLLECT  AN  ADDITIONAL 
$42,000." 


-  Chuck  Elliott,  Aflvcrtisiu^  Director, 
Jopli)!  Globe,  Joplin,  Mo. 


SICN  UP  NOW!  CAU  KYU  SWARTZ  AT 

(800)  217-8679  ^ 

VniW.PROFOOTBALLTHISWEEK.COM 
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The  Jazbox  family  of  products  from  Harris  Publishing  Systems 
delivers  the  next  generation  of  simplicity  and  functionality  for 


intensely  local  publishing  to  the  Web  or  print. 


Jazbox  gives  you  the  povs^er  to  publish  a  newspaper;  create  and 
manage  a  high-volume,  database-driven  Web  site;  and  participate 


fully  in  the  rapidly  expanding  e-commerce  field. 


Easy  development  of  local  content  -  from  reporters,  wire  services 


and  internet  sources  -  becomes  a  reality  with  Jazbox.  As  local 


participation  in  content  development  becomes  a  central  focus  of 


Web  and  print  products,  Jazbox  provides  a  simple,  intuitive 


method  to  assemble,  edit  and  design  products  for  multiple^ 


For  the  full  Jazbox  experience,  call  l-32l-242f< 
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